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Knit’s AI Research Platform combines the 

power of Quant, Video and AI to help 

brands get a quicker and more holistic 

understanding of their

target audience.

Trusted by 100+ Brands



Create your

survey

AI-Generated or Custom 

Programmed, with 100+ 

question varieties

Custom segment 5M+ 

consumers or field with

your own panel

Select your 

audience

Analyze in

minutes

AI-Generated Quant &

Qual Summaries +

AI Contextual Analysis™

Share impactful 

insights

Create showreels, customize 

charts and auto-generate 

editable reports
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AI-powered,

End-to-End 
Capabilities

Tapping into

the Youth

Market

Easily Bringing

those Voices

to Life



How ESPN uses Knit



How are you connecting with sports these days? How would you describe yourself as a sports fan? Why are sports important to you? N = 25
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Youth & Sports Landscape





ESPN wanted to understand the evolving 

landscape of youth content engagement today,

with a focus on digging into:

● Types of content consumed 

● Sports content preferences & feedback

● General perceptions of ESPN

and its brand content



Roughly 70/30 Split Across Genders:

70 percent: Male

30 percent: Female

25 27
Total

Respondents

VoC Video

Responses

11 Quant

Questions

4 Video

Questions

4-day Turnaround

11-17
Age Range



“Currently my favorite singular 

Youtuber

is Jynxzi.

He’s a Youtube creator

& he streams on Twitch.”

“My favorite person to follow on 

social media is probably Wesley 

Watt. He’s a Fortnite Youtuber. 

Fortnite is my favorite game and 

he does Youtube and plays with 

his friend. He is really good at 

Fortnite & I wanna be

just like him.”









Sleepover Theater Baby Shower Play Mario Party

Beach Horseback ride Visit new school Talk about content

Favorite Activities of the Week





“Sports let me

go outside and

work out.”
- Knit, Youth Survey Apr/May ‘24



4-6+ weeks

Time to complete foundational 

knowledge studies:

Gather:  1+ week

Analyze:  2+ week

Share:  1+ week

4 days

Time to complete:

Gather:  4 days

Analyze:  Instant

Share:  Instant



With the help of Knit,

ESPN can now tap the Voice of

the Consumer, on-demand.


