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Knit's Al Research Platform combines the
power of Quant, Video and Al to help
brands get a quicker and more holistic
understanding of their

target audience.
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‘(WNBA amazon Fi\ Adobe fg
Cargill ROHTO  eetcHes

Moét Hennessy WINASCAR




[

i
i

Share impactful

Create your Select your Analyze in
survey audience minutes insights
Al-Generated or Custom Custom segment 5M+ Al-Generated Quant & Create showreels, customize
Programmed, with 100+ consumers or field with Qual Summaries + charts and auto-generate
your own panel Al Contextual Analysis™ editable reports

guestion varieties
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) ESPN found its partner in Knit

Scoring break: how did Knit help? p )



0, ESPN: Bringing youth voices to life
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Al-powered, Tapping into Easily Bringing

End-to-End the Youth those Voices
Market to Life
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How ESPN uses Knit
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J | Knit's Al Qual Summaries
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An analysis of the responses shows that a significant 52% of respondents actively participate in sports such as
soccer, basketball, football, and track, and value the enjoyment, health benefits, and sense of community sports bring
into their lives _Watching sports on TV is another common way of engaging with sports, with 37% of respondents
choosing this form of engagement, often as part of social events or due to personal interest .Among sports
preferences, football stands out with 30% of respondents actively engaging with it through playing. watching games.
and following teams 5 .A considerable 33% of respondents identify as average enthusiasts, enjoying sports for the
entertainment, social connections, and physical activity it provides, without being die-hard fans or experts (o B
Casual viewers, who engage with sportson a casual basis through social interactions, account for 22% of the survey
participants O . The same percentage of respondents engage with sports as a key form of entertainment,
participating in activities such as playing on teams. attending games, and following sports through various media & -
Physical activity and fitness, as well as stress relief and happiness, are important aspects of sports for 19% of
respondents, highlighting the role of sportsin maintaining physical and mental well-being ) . Social interaction
through sports is highlighted by 15% of respondents, emphasizing the communal experiences and enjoyment
provided by sports _The same percentage of respondents engage with sports by supporting specific teams and
through social media platforms B . Active participation in sports, including both watching and playing, is mentioned
py 15% of respondents. who value the enjoyment and sense of community it brings oO.n conclusion, the survey
responses underscore the multifaceted ways in which individuals connect with sports, with active participation and
watching sports on TV being the most prominent methods. The importance of sports is multifaceted as well, with
physical health, entertainment, and social interaction being the most emphasized aspects.View Less
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‘ —— ) Knit’s Al Thematic Analysis
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Showing all responses £ Show Quant Data

D Select all

Th D il lam connecting with sports these days by playing a sport itself, which is soccer. | used to also play track or do track, but |
emes j

. support, such as the nuggets.
® [J Engagement with Sports (&) 40 > il I ——
(@ Competitive Fan x /\r (_® Playing Sports x ) ¢ ® Football Fans x ) ® Soccer Players x ® Specific Team Support x )
. ——————/\ @ Playing Sports x
L D Fan 'dentlty 28 > ® Watchingon Ty »
® [ importance of Sports 28 >
s ts Pref 24 > D " I'm connected to sports these days because | watch it. I'm like a dedicated sports fan because I've been a Browns fan
® D ports Pre eérences since they were losing their games, and | don't really follow teams forif they're winning or not. And Sports are important to
D Personal lnvolvement in Sports 8 > me because | play them, and | think they're fun to watch and play. Thank you Bye
o0PSGIINB ® Emotional Connection” %) (@ Dedicated Supporter x ) (@ Watching onTv %) ® Playing Sports »
. ) - ————— e e P oUpRorter X — =/ \8 Maying Sports x
® [ sports Consumption Habits 5 > ecfc Tam Support
[ ] D Social Aspects of Sports 5 >
° D Knowledge and lnformation 3 > D lam connecting really wel| with sports. | do a sport every day. | run track every day, and | 9o to practices. | do meets every
Seeki X week. It's just now ending, but | connect with sports really well. | would definitely describe myself ag a sports fan. | love to
eekina @
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Ask Aida™ a follow-up qu_es:on
on your video data, a.nyt![rr?e :
Aida™ will sumrr_lan.ze_ g
findings and cite IndI-VI.dl: |
sources for you to dig Into:

i If as a spo
How are you connecting with sports these days? How would you describe yourse p

Ask Aida - Your Al Research Assistant

) Knit's “Ask AIDA” Chat

1t your video dat > ¥

Does g sports make par want to play more sports themselves?

Based on the transcripts, it appears that watching sports does inspire some participants to engage in
sports activities th . R 't 1 mentions playing Madden and 2K on Xbox after watching
baseball and basketball 1 Respondent 3 talks about playing tennis and volleyball, and also mentions
upcoming volleyball tryouts and her brother's baseball games, suggesting a correlation between watching
and playing sports 1 . Respondent 7's participation in central districts tryouts and planning activities
around hockey also indicates a connection between watching and playing sports 1 .Respondent 11
mentions watching Phillies games and college lacrosse, and also mentions playing lacrosse 1 .
Respondent 12 talks about playing baseball with friends and being a Yankees fan, suggesting a link
between watching and playing 1 . Respondent 15 mentions playing soccer with friends after watching
sports 1 . Respondent 17 talks about watching the Barcelona versus Arsenal game and discussing the
Champions League with friends and family, indicating an interest in playing soccer 1 ., Respondent 20
mentions playing tennis with friends, suggesting a connection between watching and playing sports 1 .,

Ry 21 til tching Friends and playing soccer, indicating a correlation between watching
and playing sports 1 . Respondent 23 talks about watching MLB games and particlpating in ultimate
Frisbee practices 1 . Finally, 't 25 mentions watch g NBA playoffs and dlscussing predictions

for the championship, suggesting an interest in playing basketball 1
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Knit’'s Showreel Editor
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watch it together. | would describe myself as a pretty average sports fan,
but I do like lots of different sports. I'm a pretty diverse fan, and sSports are
Important to me because they bring people together and they're Just

+Add Videos enjoyable to watch Th::n/'rn nalmina and fyn at the same time.
&, Add To Showreel
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Youth & Sports Landscape
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94% 17%

use social use social
every day “all day”



Ef Case Study: Youth & Sports Insights

ESPN wanted to understand the evolving
landscape of youth content engagement today,
with a focus on digging into:

e Types of content consumed
e Sports content preferences & feedback

e General perceptions of ESPN

and its brand content | ,/ ~



0} Case Study: Youth & Sports Insights

11-17 25

Total

Age Range
Respondents

Roughly 70/30 Split Across Genders:
® 70 percent: Male

® 30 percent: Female

4-day Turnaround

21

VoC Video
Responses

11 Quant
Questions

4 Video
Questions
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“Currently my favorite singular

Youtuber
Is Jynxzi.
He’s a Youtube creator

& he streams on Twitch.”

“My favorite person to follow on
social media is probably Wesley
Watt. He's a Fortnite Youtuber.
Fortnite is my favorite game and
he does Youtube and plays with
his friend. He is really good at
Fortnite & | wanna be
just like him.”
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3 YouTube d' TikTok
D
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enriching

It's important to balance mindless
content with more enriching content.
There's a need to step away from their
phone and live in real life.

Digital

WOl‘ld Looking for deeper meaning amongst all that has happened

There is appeal in niche areas, offering
protected communities, free from
judgement where you can be yourself
and escape.

Vast amount of time spent on SVF has led to more
introspection than in the past.
escapist
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@ Spend most time with others
@ Preferactivities with others
DESIRE
Sor: 7% 10%

6% 13%

55%
49%

US Pop Age 12-17 18-34 35-54 55+
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Favorite Activities of the Week

n & (e

Sleepover Theater Baby Shower Play Mario Party

Horseback ride Visit new school Talk about content
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‘9) ESPN: Bringing youth voices to life

“Sports let me
go outside and

L)
work out.
- Knit, Youth Survey Apr/May 24




E)Traditional Research

Time to complete foundational
knowledge studies:

4-6+ weeks

Gather: 1+ week
Analyze: 2+ week

Share: 1+ week

4\@/ With Knit

Time to complete:

4 days

Gather:

Analyze:

Share;




With the help of Knit,
ESPN can now tap the Voice of
the Consumer, on-demand.




