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Think back to your last bad experience….



Source: XM Institute

Experience management drives business results



Brand Experience Score

Data from Qualtrics BX Benchmark Study, May 2021N = 10,000; US Market; 61 Brands.

Great brand 

experience drives 

share and market 

valuations



But consumer 
preference changes 
rapidly 

of consumers no longer 

buy the same types of 

brands*

63%

Nevine El-Warraky. “Moving at the speed of your customers.” Accenture, April 15, 2021. 

https://www.accenture.com/us-en/blogs/interactive-insights-blog/marketing-transformation

https://www.accenture.com/us-en/blogs/interactive-insights-blog/marketing-transformation


Driving your business, 
is not unlike driving a 
Formula 1 car

To win in F1 and the Experience Economy 
requires:

● Dynamic Instrumentation, to ensure 
continuous learning and flexibility

● Actionable Intelligence, directed to the 
decision maker to take action



Prompted Quant:

- Brand Tracking

- Employee Engagement

- CSAT & NPS

- Concept/Comms tests

- 3rd Party sales data

Unprompted Quant:

- CRM/Loyalty: LTV, 

Spend

- GPS location data

- Share of search

- Web shopper journey

- Marketing spend

Unprompted Qual:

- Social media 

conversations

- Search “term” analyses

- Voice & chat transcripts, 

non-verbal analysis

- Images & video

Dynamic 
Instrumentation 
Listening to consumers 
from the four corners of 
the data landscape

Solicited
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Prompted Qual:

- Written/Spoken Text 

- Reaction to  brand 

posts

- Focus groups & 

Communities



Actionable Intelligence
Get the right data to the person able to take action

Airline Dashboard



CASE STUDY

How Pure Fishing 
is tackling industry 
challenges head on  



BrandXM
Accelerate customer acquisition with 
precise brand insights

DesignXM

Deliver breakthrough products and 
services with advanced market 
research

Learn more at the 
Qualtrics Booth



Thank You!
Learn more at the 
Qualtrics Booth


