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Meet The Women

Transforming Market

Research




A next-gen consumer insights platform that

powers real-time research with everyday consumers

through an immersive mobile experience.
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Reimagined

Engaging audiences through mobile

@ 1minute

% Shours,59minutes




Perksy's platform makes it easy to create and launch
custom research and analyze data in real-time.




Life Cycle Insights

Market Exploration

Explore the current
purchase behaviors and
attitudes within your
category.

Ad & Message
Testing

Measure whether your
messaging moves the
needle with.consumers:

Concept Testing

Test your concepts with real
consumers to understand
market appetite.

Brand Tracking

Track your brand’s key KPIs
over time and measure
levels against your
competitive set.

Consumer
Segmentation

Evaluate which consumer
groups respond most to
your concept.

Purchase Journeys
& In-Store Testing

Follow consumers through
their journey from
consideration to purchase
& test reactions in-store.

Package Testing

Test whether your
package design stands
out on the shelf.

Consumer
Satisfaction

Measure
satisfaction among
your existing

__consumer base.
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Now let’s talk about

transformmg market research
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Data has evolved




Global revenue of the market research industry from 2008 to 2019 (in billion U.S.
dollars)
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And so has
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Amid fixations on data outputs,
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there is not enough talk abou
respondent experience
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The Future of Resea rch
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...especially from youn




It’s time to start \ ‘=i
looking at consumer feedback

differently © §
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There's a new - (
respondent experience

in town -
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And there’s a reason why -
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consumers love our experience

so dang much “ L
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It’s this fun thing you like doing {; e

without really knowing why. 73 o

" Sara Posocco
UNIVERSITY OF DELAWARE



Meet consumers ~
where they are




Better experiences

elicit better responses




CASE STUDY DATA

Moving the same survey from a traditional
survey platform to a visual,.interactive
platform increases average length of
response by 41% with no other changes made.



Better experiences

attract better audiences
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