Material--
<Forsta S

Getting the facts-s
faster.
How you can unlock

reporting insights for
everyone who needs

Febriuary 2023
"hem&ee VP AM- Forstai Glenn Summer,. VP Global




Forsta HX Platforms
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o Forsta Visualizations

e Deliver data as a complete and compelling story

Interactive
Dashboards

Insights brought to
life as broad
patterns and
detailed stories.

sForsta

Automated PPT
Production

Get them the
facts, fast.

Cross Table
Tools

Dive deep with
infuitive tools to
create data cuts
on the fly.
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Who has seen one
of these -
recently? =

Metrics are consistently higher among Established Businesses, with QuickBooks and PayPal
the clear leaders. ADP has strengthened its position with the help of this group and MM
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We can now minimize that work
when we have a tool built for
MR. Browser-based fast accessa

for stakeholders and

suppliersa

and intuitive to vour needs.
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Calendar Quarter
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A successful cross-tab and dashboard
right tool and the right planning.

Go over preferred

tool requires the

Testing and

slide
looks. chart Go over base
types. filter size rules-
. .................................... op.t.i.o.r'...(..ti.me ' sta est
periodsa rules

Landing pagea etcﬁp over groupingss

subgroups-

slide areas. desired proofing desired
exporting abilities (variables. nets etc.)

Create MVP version
avigationa permissionss, organizationa dummy for sign offa
to full launch

1.3 ~h '
&~ A A |

Create guides and

then go training videos
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Intuitive capabilities and smooth

workflows from the get-go

Landing Page  Priceities of Growth  Beand Drivecs, . User Groups.

Occasions  Commsmer Profile  Playgrounds.

‘. Obstackes  BrandAfliny  Cross Table Tool  Userafic infonmation My Stocies.  Report User Management

page
with links to global

Material-- o

HEARTBEAT HOME

Priorify Brands FA22

Priority Markets FA22

Global NY, LA

Globat. Converse. Vans, Nike, Adidas. Pur

Shanghai/China National Converse. V

CROSSTABLETOOL MY STORIES  BRAND COMPARISON  MARKET COMPARISON

Example of
landing page with
brand comparison
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regional view
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Top notch visuals

HOME

Material--

- Los Angeles

1M Overlap (High/Complete)

CROSS TABLETOOL MY STORIES

BRAM

MDARISON  MARKET COMPARISON

1 Example
trended view
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Non-branded
example of
trended view

% abstract

Brand Love Attributes

Example of

brand comparison
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filtering + %7s
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Flexible analysis that can handle
Lﬁ_m_b_-l_ﬂLlﬂll-l Ao

Overview Brand Health Brand Funnel
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Document Library My Stories

Calendar Quarter Region Gender

BRAND FUNNEL

® Fowo @ MOOGLE
Awareness
Familiarity

Consideration

Shopped

Brand Love

Brand Driv

Age Nets

No selection

Deep Dives Custom Table Builder

Ethnicity

Note: This slide shows brand diagnostics

% abstract

Example of brand
drivers

+ adding/removing
brand

Example of brand
funnel

+ filtering + %7s

Overview Brand Health

0 Brand Funnel Brand Love
Material--

Document Library My Stories  Forms Page

Competitor Calendar Quarter Region

FikA T3

ZRFORMANCE ON BRAND DRIVERS

77% T6% 7 T5%
- 69% 69% 72

Brand Drivers

Gender

Deep Dives Custom Table Builder

Age Nets

® Fowo

| &] MOOGLE

=== AVERAGE OF COMPETITORS

56% °
/I o ’_\
’ -
-5 N Y

Extremely high Good value for  Flexible
quality the money

Innovative  Impressive

Trustworthy Provides great Makes me feel Very popular Gives back to

valued the community

RANKED IN ORDER OF TOP PERFORMING DRIVERS
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Who does this

GENDER DEEP DIVE

(2l Male

(b) Female

Consideration

Shopped

Day-to-day (Client
Doing deep dive into
subgroups

l"'

Client

and

Manager
Drawing brand
comparisons

Core Brand Funnel by Brands: Q4 2022
SE/SB/MM Net
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help? Everyone.

'o‘%
Supplier
Doing deep dives to
pull out the story

i Rows, Columns and Filters

Sheet1

Filter: Quarter
Significance
Benchmarl

Brand Awareness

Brand Unweighted
Awareness  base
Yes

Brand Familiarity

Brand
Familiarity

Two independent Z test, Level: 5%,
ation: Index/Conversion rate, Comparison value: First column

Brand 1

(a) %

Brand 1 %

B8 Calculations

== Generate table (20 cells)

Comparison value: All vs Al

Brand 2 Brand 3 Brand 4 Brand 5
(b)% Benchmark (c)% Benchmark (d) % Benchmark Benchmark
528 528 528 528
ge 10: " 9 0 02 92% 95
Brand 2 Brand 3 Brand 4 Brand 5
(b)% Benchmark | (c)% Benchmark (@ % Benchmark  (e) %  Benchmark
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Beauty and Brains.
even more powerful
underneath.

nnnnnnnnn

Nesting
Variables

Familiarity Level

Banners

Miscellaneous

Nl Lo R
VWorkbook Filters

REGION

Global Filters

A great visualization tool also has

cross-tab data functions

Weighting
<
BENCHMARK
: Sorting/Rankin
e Z g/
T —— Benchmarks
i &

Significance
Testing

AGE BREAKS CREATE GROUPED ANSWER

[ <}

Custom Nets

Multiple

tables
on a sheet
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Beauty and Brains. A great visualization tool also has
even more powerful cross-tab data functions

underneath. (cont'd)

Sheet1 Cross Table
Tool Setup
Page
Splits
Base
(JITII eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee
ybase b e
a v

Hide and warn for series with low base sizefresult

Base Size
Options

Cross Table

Tool e HE FRe
Resulﬁs Page = oo e [ :
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Great tools get you the ability to do standard looks
and do deep dive storytelling that answers tough

business questions.

Export all sheets as separate sheets | | = B e cimmanities W il | B ceeehen ok
Workbook Export all tables as separate sheets = o st s e o o B T E
Export all sheets into one single sheet @@ BRAND HEALTH — . —e Sheet 1
SHEETS = ‘
Export selected sheet(s) as separate sheets EXPORT
@ New shet Export selected sheet(s) tables as separate sheets @ Fowo <&y mooal report E xamp le of
| Export selected sheet(s) into one single sheet Brand Connection Brand Connection el fend 2 result +
65 62 export to
Example of export Cross Table Excel |
Tool - / e~ Ty
126 97
Example of
export to PPT
Example of Edit data
N feature

editable PPT

EXPORT TRENDED BRAND FUNNEL
BRAND FUNNEL .
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A great tool also makes 1t easy to create your own

workbooks and collaborate.

Share Workbook Variable functionality
Capabilities in the Cross Table Tool

Share workbook

Share with all users

@ Share with selected users

By sharing your workbook other users can view it

but they do not have the permission to edit or delete it. OFFERS COOD OPTIO...

Allow collaborative editing

By allowing col liting other users can save changes
to t have permission to renan
delete or change sha ou .
— Adding a group
Share Cancel .
of variables
28 _
Create a new or open an existing workbook to get started
Group with
s TeB selected
4 ?
e
Group added —
o sa

Create new or
existing
workbook
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Some Use (ases

“"We only need it for
the two of us."

Client 1

e Flash forward: 30+
users around the world

“*Can you still create
paper versions?"

Client 2

* Flash forward: Reports
cut by more than 50%,
including some slides
that are merely
exported

“*Can you make 1t so we
can
get a quarterly looks
with the quarters
starting at any month
we choose."

Client 3

* Material: Let's discuss
options (And yesa we
did.)
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Material 20+ clients on Forsta
Visualization

In Categories 1including:

Financial

:

) H B
e

Movies/TV

E
;:‘a—r
Retail

2
a-®

Social Media

hsﬁy

Shoes

o

Apparel

Transportation
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Key Takeaways

The right visualization tool provides:

stakeholders. and smooth workflows visuals
suppliers

U

KQ
& .
?“/$§° J

Fast data access Intuitive Flexible analysis
I for team- E capabilities and 3 with top-notch
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