
BRITISH BLACK CULTURE
Diversity and Representation in Advertising 



BuzzFeed News conducted this Black British culture 
study online via Pollfish between Sept 2019 - Oct 
2019. 

Results are based on 500 U.K. Black respondents 
aged 16-54 who consume news, lifestyle, or 
entertainment content online at least monthly. 

For comparison purposes, a probability sample of this size has an estimated 
margin of error (which measures sampling variability) of +/ - 4.4%.

METHODOLGY 



How minority groups are visually 
represented in culture is a topic 
that has become increasingly 
prevalent.



Source: BuzzFeed News Black British Culture Study, Polfish October 2019 (n-500)

63%
have personal ly been affected by 

negative racial  stereotypes or 
prejudices held by others.

Beauty standards, 
stereotypes and 
discrimination affect 
them the most.

63%

The standards our society has 
set around beauty are unfair  

and out of date.

61%
feel their  race is underrepresented 

within digi ta l  content.



This is a 
debate worth 
having.
The buzz around it isnôt 
going to quieten down any 
time soon.

38% of Black British, 16 - 54 year 
olds, do not feel that media outlets 
personally represent them today.

The strongest reasons for this feeling 
stem from the idea that content and 
coverage is based on stereotypes, is 
biased, misinformed, and lacks depth.

Source: BuzzFeed News Black British Culture Study, Polfish October 2019 (n-500)



72%
consume digital 
content on a daily 
basis

Using digital and 
social to grow and 
connect.

Always striving for better, their reasons for 
consuming digital content stem from a desire to stay 
informed, discover content surrounding their 
passions and teach themselves new skills.

With a desire to connect, they are turning to 
digital sources to find their tribes.  By exposing 
themselves to different cultures, ideas and 
perspectives as well as connecting with people 
with similar passions and interests.



Source: BuzzFeed News Black British Culture Study, Polfish October 2019 (n-500)

Based on stereotypes 

Misinformed

Lacks depth

Uninspired and repetitive

49%

Biased

42%

40%

34%

31%

Set back by 
stereotypes.

A quarter of Black Brits donôt feel 
represented by media outlets 
today saying their content is 
outright offensive and lacks 
authenticity.

ñThereôs not enough input from my culture 
from all different backgrounds. A lot of 
stereotypes and negativity towards my race 
which allows or even encourages 
discrimination to be ok.ò



Source: BuzzFeed News Black British Culture Study, Polfish October 2019 (n-500)

Over a quarter of this same 
audience feel that the brands 
they purchase, or see 
advertisements from, do not 
personally represent them.

58%
feel their race is often ignored 
by mainstream brands today.



There is still work to be done.

Brands simply do not always 
understand the real issues
enough to perceive them in 
an unbiased way.

Source: BuzzFeed News Black British Culture Study, Polfish October 2019 (n-500)

So whatôs the 

fixé



1.
Understand your 

audience is multifaceted

2.
Learn from 

whatôs going right

Use your voice3.

Listen to your 

audience
4.

5. Aim higher



Itôs important to understand that identity is 

bigger than one characteristic and the colour 

of oneôs skin doesnôt wholly define a person.

1. IDENTITY IS MULTIFACETED.



We understand intellectually that this is true, 

yet race is often used as the defining 

characteristic. Which leads to stereotypical 

messaging that doesnôt resonate.



XX
STAT DESCRIPTOR

STAT DESCRIPTOR

74%
AGREE THAT THEIR RACE HAS 
IMPACTED THEIR PERSONAL 

IDENTITY.

Source: BuzzFeed News Black British Culture Study, Polfish October 2019 (n-500)

ñAs a black female I feel as though 
I  have to try harder for my voice to 

be heard without being perceived 
as an angry black woman.  Thereôs 
t imes where I  can match somebody 
elseôs volume yet I am singled out 
for shouting or being aggressive.ò

ñIt has allowed me to see beautiful 
th ings in my l i fe through music and 
tradi t ions but negat ive th ings due 

to the treatment my people get 
f rom others, which has impacted 
me in the way I  carry myself  and 
behave in certain situations.ò


