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Freedom. Flexibility. Creativity.

What our clients say about us…



a decade of innovation 

• Innovation driven by curiosity and client inspired ideas

• 2024 is all about (ai), a UX overhaul (Sept) and enhanced DIY capabilities 

(Nov)



Our ResTech Stack

• World’s 1st Zoom Integration

• (IDI’s/FG’s/Shopalongs)

• Private Client Backroom

• Enterprise Scale 

Quant

• Hybrid Studies

• Partner Ecosystem

quant
• Activity-Based

• Asynchronous

• Communities

qual

aha intelligenceTM  

(ai)

• Data Collection

• AI & Analytics

• Services



What we will cover

Key takeaways:

• Take you through our approach to applying (ai) to large 

unstructured datasets – both text-based and video responses.

• Leave you with a very practical roadmap in applying AI to your 

studies to improve speed of analysis and enhance accuracy.

• Build your confidence using (ai) to support your MR initiatives.



Our Take on AI

• First Rule: MR is still a HUMAN-CENTERED business

• AI is fascinating and powerful and still has massive upside

• View AI as an assistant: Validation, Challenger, Blind Spots

• AI may be effectively applied to text, image and video content

• The best is yet to come



aha intelligence (ai)

Private, secure and siloed 

Trained for Market Research with Behavioral Science influences

Handles high volume text and video-based unstructured data

Customizable to the needs of your organization

Ideally data originates on our platform, but we are flexible



• Enterprise Scale 

Quant

• Hybrid Studies

• Partner Ecosystem

What (ai) delivers…
• Text & Video Analysis

• Study Objective-Based Reports

• Key Learning Goals

• Outputs

- 100% AI generated (no human modification)

- Executive Summaries

- Specific Objective and Key Learning Reports

- Interview Summaries

- Respondent profiles



Exec Summaries



Analysis by Study 
Objective



Analysis by Key Learning 
Goals



Insight Validation: Video

• Quickly review the data that delivered the insight



Validate the Insights: 
Text

• Review the data that delivered the insight



Go Deeper



AI & Video

• GPS for your Discussion Guide

• Interview Summaries

• Open Query to drill down

• Suggested Tags

• Ability to curate 



AI Video Clips

• Auto-Highlight Reels

• Editable

• Customizable

• Searchable

• Downloadable



Open Query – All Data



Respondent Summaries



• Enterprise Scale 

Quant

• Hybrid Studies

• Partner Ecosystem

Final thoughts…

1. AI is here to stay, embrace it

2. Things evolve rapidly in the AI world

3. Remember MR is still a HUMAN endeavor

4. Actively curate your data haul for easier 

reports

5. Sharpen your skills using AI in your daily life
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