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What makes Lucy unique?

Precise Answers

Meet

The Al companion to the

research and marketing professionals
Quick to Deploy

Built for the Fortune 1000, Lucy reads, listens, watches
and learns all of the data that you share with her.

She never leaves, never forgets and Data Stays Secure

becomes smarter every day.
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Insights Teams Have "access” to millions of pages of content
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“What if we could spend less time looking for insights

and more time actually using them?”
Anonymous Insights Professional




Lost Data Is a Universal Business Challenge

95%

Of accumulated data goes unused.
Permanently put on proverbial shelves and forgotten.
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How can data disappear?

 No way to extract the value
from what has already been
created.

* Can not find information.

* Nobody knows what exists

Top six reasons
why data gets lost

Copyright © 2021 Equals 3, Inc. DBA Lucy
®
These materials may not be used for any purposes including sales or marketing without prior written consent of Equals 3, Inc (DBA Lucy) for each individual use.



1. People Leave

Every time an employee
leaves a position, they
take Institutional
knowledge with them.
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2. Redundant (Costly) Research

Redundant research = Millions $$

Brands have researched this issues




3. Org Disruption

During M&A or
reorganizations,
data gets moved
yet never
unpacked.




4. Survey Data

After a survey you learn

there was a similar study.

Most survey data IS never
collected, discarding millions

of data points/assets.




5. DIY Tools

VALLEY
OF

FORGOTTEN
PASSWORDS

Each tool requires a different

logins though a different user

Interface.

Data effectively stuck inside.




6. Individual Hard Drives

Valuable work 1s hidden from

everyone In the company.
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ROI of Managing Enterprise Knowledge

Time and Information Lost Inability to
Locate Existing Insights

10 - 25% of each week looking for data
they can not find.

Avold Redundant Research Costs
Brands: redundant research millions $$.




ROI of Managing Enterprise Knowledge

Increase usage of tools and subscriptions

o There are so many great research providers in the industry, but

too often their insights are under used.

Reduce demands on Subject Matter Experts

- SMESs lose valuable time fielding repetitive questions and requests
that should be easily answered from information already

documented.
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ROI of Managing Enterprise Knowledge

Drive efficiency and save time

o Productivity increases and ability to focus on strategic initiatives

o 60% faster data processing/analytics

Create better outcomes by using better data

- Use all available knowledge for the best data-driven decisions

o Multi-Million dollar product launches at stake

M © 2021 Equals 3, Inc. DBA Lucy

These materials may not be used for any purposes including sales or marketing without prior written consent of Equals 3, Inc (DBA Lucy) for each individual use.



ROI of Managing Enterprise Knowledge

Extend lifetime value of data

*Reuse data from past projects in future, not one and done
Past 3-5 years budget total

Search In one place
*No lost logins, multiple tabs
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Tips for Managing Enterprise Knowledge

Develop User Persona(s)

Document Goals
Collect User Input
Calculate ROI
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Questions?

/

Knowledge
Mmpowering
People

Dan Mallin
Founder & CEO
Dan.Mallin@Lucy.al



