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Have You Read a 
Review Before 
Purchasing a 
Product in the 
Past 6 Months? 



Have You Read More 
than 5 Reviews
Before Making a 
Single Purchase?



Have You Changed 
Your Mind or 
Decided not to 
Complete a 
Purchase Based on 
Negative Reviews?



” This foundation is 
good for blending
but not good for 
coverage. ”

4.5 Organic Review



in
The Consumer World? 

of 
consumer product markets 
forces us to act faster

takes 
minutes & hard to identify 
competitors

takes time & easily spot 
competitors

will change 
the brand they use after one 
bad experience



How Category Insights Help 
Closely Monitor Competitors?

• With category-level insights, all brands 
are collected

• Category-level benchmarks, ie. feature 
satisfaction across all products

• “Which sneaker has the best foot 
support?” How do we know, if we are 
limited only to brands that we’re aware 
of?



Real - Life 
Case Studies

Sentiment 55%

TOPIC: EFFECTIVENESS

After just a few hours, my 

hair looked as greasy as 

it did before washing.it.



Organic Review Incentivized Review Syndicated Review



With Consumer 
Analysis Rather 
Than It Leading Us?

Organic Reviews

Sentiment

64%

Incentivized Reviews

Sentiment

95%



I wish I could give this no stars. Please don’t buy. This 
made my hair fall off so horribly. I noticed long healthy 
strains of hair just fall off at top of my hair. Now I have 
bald spots. This was the only new product introduced 
because of the supposedly good ingredients. I would 

skip completely. Please be aware

SEPHORA .COM



2 out of 3 consumers 
are one time buyers…

D ID  YOU  KNOW?

So how do you get 
repeat buyers?



Collect and analyze
textual consumer 
opinions without the 
heavy lifting or 
constraints to achieve 
accuracy, granularity
& scalability

What We Do
4.5

3.8

Avg. Sentiment 78%

Shine -25%

Reviews 33,108

NEGATIVE TOPIC

-88%

+64%



Negative

Long Lasting Share 
of Discussion

Positive

Sentiment

19%
81%

Long Lasting
Topic 13%

Most 
Discussed
Topics



VS



What is takes to work with online reviews

01
Harvest public 
reviews from all 
sources 02

Cleansing 
Data

03
Updating 
products catalog04

Analyzing data, 
applying research 
techniques and 
benchmarking

05
Indexing research 
& industry insights

350+ Sources
Worldwide eCommerce & Marketplaces

12 Languages
English, French, German, Spanish, Chinese, Japanese, 
Korean, Indonesian, Portuguese, Dutch, Polish

15B+
Insight

15M+
SKUs

✅ Unbiased Buyers opinions

✅ Only verified buyers



Brands Who Lead the 
Way with Revuze AI



V IS I T  US

At Booth #207 
for a Custom 
Walkthrough


