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Have You Read a
Review Before
Purchasing a
Product In the
Past 6 Months?




Revluze

Have You Read More
than 5 Reviews
Before Making a
Single Purchase?




Have You Changed
Your Mind or
Decided not to
omplete a
Purchase Based on
Negative Reviews?







Why Speed N N
The Consumer World?

Dynamic n of Physical she

consumer product markets takes time & easily spot

forces us to act faster competitors

Digital shelf se takes 54% of consumers will change
minutes & hard to identify the brand they use after one

competitors bad experience



How Category Insights Help Revluze

Closely Monitor Competitors?

How wide are our le

/ A S ) n'With category - level insights, all brands
| — W are collected

. : ' n Category - level benchmarks |, ie. feature
\ ' satisfaction across all products

_ . How d@ we know, If we are
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| Reuze

TOPIC: EFFECTIVENESS — o

¥ Sentiment 55% | /

Real - Life
Case Studies
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After just a few hours, my

hair looked as greasy as

It did before washing.it.
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