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Bringing the voice and perspective 

of the consumer into discussions 

and decisions on a daily basis.



How AI is changing the game.

Topic 1



The Problem with Qualitative Research

Traditional research delivers 

a static image of consumers' 

emotions and experiences

Static

Takes weeks and months to 

design questionnaire, recruit 

respondents and write the report

Slow

They are expensive to execute 

due to the manual nature of the 

underlying process

Expensive

The Opportunity

Technology has the ability to 

analyze larger and make the 

evidence in form of video-based 

interviews shareable

Quality

Consumer insights in hours 

and days instead of weeks 

and months

Fast & Actionable

Launch studies much more 

frequently at a fraction of 

the cost

More for Less





Consumer Behaviour: Unmet Needs, 31-44 year old, Swedish ethnicity  



Consumer Behaviour: Unmet Needs, 31-44 year old, Swedish non-ethnicity  



Elevating Qualitative 
insights for Marketing 
Effectiveness.

Topic 2



From data to empathy in 
creative development.

Topic 3



Increase marketing effectiveness with consumer-led creative development



If you see your company's logo here, it means we 

have results from a test study to share with you today!



Come visit
booth #400
today!

GetWhy.io
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