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Are Your Social Media Ads
Driving eCom Sales?
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 Why Live InContext is a gamechanger
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drive eCom sales
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* Deliverables
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Experience

See
See what your customers see. t h e |
See what they think, feel and do. E =
See what makes the difference. x p e rl e n Ce




An overview of
eye square
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Eye Square Global Research

User Experience, Brand & Media, Shopper Research since 1999

Offices in 6 countries Pop &
82 Consultants

300+ renowned customers worldwide

Extensive global benchmarks of implicit data

Innovation leader: Groundbreaking software (US patented)

Licensing software to 8 out of the top 10 GRIT listed companies

Berlin & London &, HongKong Seoul

L New York v India "3 Tokyo
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Real Human Experience
Innovative Implicit Research

&

eye square

Psychology & Technology
eye square is a psychologically and technologically oriented,
internationally active market research institute.

Experience

We offer a unique live approach with which we determine

human attention, experience and feeling - the experience -
implicitly & explicitly.

Innovation

eye square is also an innovation leader in the application of
technology-supported methods that has received numerous
awards. An interdisciplinary team is dedicated to your
assignment with enthusiasm, curiosity and a clear focus on
action



Research Touchpoints

User
Experience
Research

Understand your target audience,
adjust your product to the user, and
improve the conversion of your
website or app.

O UXTest
o UX Quick Check
O Quantitative UX

0 UX Benchmarking

Brand & Media
Experience
Research

Optimize your entire marketing
communication and position your brand
so that it really stands out.

o Digital, Print, TV, Video Ad Testing
0 InContext Express
0 Brand Measurement

0 Media Channel Comparison

&
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Shopper
Experience
Research

Enhance the shopping experience of your
customers, create attractive products in
an appealing brand environment: online
or in-store!

0 Digital Shopper Insights
0 eCommerce A/B Test
0 Retail Media Test

0 Package Design Test



|
Human

Experience
System 012

&
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SYSTEM 2

EX P I_I C IT O Questionnaires
Captures motivations, values O In-depth Interviews
and conscious attitudes via O Focus Groups
participants’ rational
O Custom Methods
assessments
Eye-Tracki
SYSTEM O ©  Eye-Tracking

PERCEPTION

That which the
participant is taking in
through their own

O Viewability

O In-Context Technology

senses.
O Reaction Time Measurement
O Ethnographic Studies
SYSTEM 1 O Emotion Analysis
I M P I—I C IT O Activation

Captures subconscious
reactions, that are diffi
to

verbalize.

eye square GmbH




Human Experience Technology
System O - Perception

System 0 is a market research innovation in which
ads are tested in their natural environment

Results are far more predictive and reliable than
other approaches.

&
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Do your Social Media Ads
drive eCom sales?

15
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Why we began Google, Facebook, and Amazon oye sauare
Live InContext account for over 64% of all US digital ad revenue

testing on
Social Media

(2]
o
xR

7.8% 10.3% 11.6% 13.3% 14.6%

23.6% 24.9% 23.8%

Share of total U.S. digital ad revenues
N
o
X

20%

0%
2019 2020 2021% 2022% 2023*

® Google @ Facebook (including Instagram) Amazon
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What is
InContext Testing?

= @ Youluhe

B3 Photo/Video %) Feeling/Activity @ checkin

Authentic Environment for Natural Behavior

Stories

+

‘ Adam Sandler

Thank you Sheryl and Johnny!

Archive >

In Context Testing allows panel users to browse
and use media as they normally would, while we
test out new messages in their natural media
platform environment.

Chris Stuckmar

sherylcrow.Ink.to
Sheryl Crow & Johnny Cash - Redemption Day
—_—
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Why test with ‘

Live InContext?

& browser-hub.eye-square.com

© Instagram v

Stories » Watch All

149C

Your Story  arianagr...  buvetten... kimkarda..  starwa

= Behavioral Data — We don’t just ask about online behavior

= |n Context - We measure over 25 behavior metrics in the
natural environment where it takes place

= Localization Our solution is easily adaptable to all social
media platforms in over 50 countries

= Flexibility — Test variations of your message
= Multi-device Capabilities - Test on mobile & desktop

= Data Safe — Test multiple hypotheses without letting your sos 61t thes
Competitors knOW your plans kevinhart4real Such an amazing atmosphere here

on the Navajo Land....it's always nonstop laughter on
the set of Jumanji with me & my brother @therock

= Fast Results — Most studies in one day after fielding e e NGRSO
simply_kenna_rose #NEW JUMANJI 2

stevscrilla @inguswetrust20 this is shiprock #/a a
2)0)0)0)0)0)0)a) 0000 000 00 0)0 000

(] -
I R ffaln Ho <tule Racine

0 Kevin Hart
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Live InContext Portfolio

Facebook

& orowses-hub eye-square.com

A PhotaVideoa (&) FeslngiActivity

Stories

. Adam Sandler
1 'waek

Thank you Sheryl anc Johnny!

“eor
f""l», %,
Canyy

s Chiitap,
Oliver (H,éaos)‘ We

Lasty,

eryl Crow & Johnny Cash - Redem )
—
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Public Newsfeed
In-browser experience

no application download necessary

15:33 15:33 © 73 %>

recording.eye-square.com

[Z] AddPhotos [ Location [Z) More

eecc0 = 15:33 © 72%
recording.eye-square.com

4Back to Slack 17:07 - 4Back to Slack 17:16 -
recording.eye-square.com recording.eye-square.com

FEER VL TN A
Qe 180

il Like

recording.eye-square.com

You will now be taken to
Facebook. Please look at the
page as you would naturally.
After 90 seconds the survey
will automatically continue.

wew

il Like B Comment # Share

Suggested Post ¥ Comment

GooglePlay

Sponsored

Suggested Post

Placeholder for your copy text Ct Smart

8 Sponsored

& =3
NBA
13 hours

When you drive a smart, parking spaces suddenly seem
to pop up all around the city
-

10PM ET » ESFii 2 p SR - Get Ready With Me | My Morning Routine ~
; N \ ad | Tanya Burr
Tanya Burr - 340,252 views

iy 26440 & 827

+ < m

Back To School Makeup Tutorial |
Tanya Burr
Tanya Burr
515,366 views

il Like B Comment # Share

Ellen DeGeneres

& 18 hours

How To Bake A Rainbow Cake |
Tanya Burr
Tanya Burr
816,824 views

e Like W Comment # Share

@ Epicurious
3 hours

Apple pie season is right around the corner.

This year’s sponsor of #CatWeek is Bejeweled Stars! It's
the perfect game to play between cat videos.
ellen.tv/2dbwEeV

Tanya Burr & Zoella 5 Minute
Makeup Challenge!

Tanya Burr
1,443,948 views

THETISSOT

#ThislsYourTime

Start in No app No login Original

mobile browser download necessary look and feel



11:04 v a LTE @)

Done @& dev-browser-hub.eye-sc AA C,

Topic Selection

Please select one or more topics you are
interested in.

NATIONAL NEWS

FITNESS

COOKING AND FOOD

BEAUTY AND FASHION

BEAUTY

FASHION

&

eye square
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Behavioral Metrics
Main
Metrics Table
YTexp 1 FBexp1
Information Exposure 1 1
ElementID YT FB
Visibility ad visible 97% 95%
visibility duration 54s 23s
average visibility 35% 17%
— Cursor hovered ad 92% 50%
T T e 1k I ok 1% Sox s 4o 5% Sok S T To% 7% sk s 0% 5% 100w hover duration 24s 6s
o Clicked ad clicked ad 0% 13%
100% B e 75 ormore Video play video replay started 100% 100%
» - : e video replay duration 48s 20s
B Ploved 10% 0 25% percentage of video
oo Ploved 5% t0 10% viewed 37% 15%
Audio play audio started 100% 13%
- audio replay duration 48s 11s
. Video skip skipped ad 65%
skip time 13s
o e —— N 60 60




Overview of eCom Live InContext
Measuring consumers behavior
through the eCom POS g




N
Why eCom with ‘

Live InContext?

€& = amazon .com

= Behavioral Data — We don’t just ask about online behavior. When
the participant is on a shopping mission, we collect data about
everything they do and provide levels of detail about the path to be“!,f,m

ARE ST THE GINNG

purchase that no retailer would normally share or even have —
access to.

= |n Context - We measure shopper choices in the environment in
which it actually takes place

= Localization - Our solution is easily adaptable to all markets &
retailers

= Flexibility — Test variations of existing page elements and new
ones

= Multi-device Capabilities - Test on mobile & desktop

= Data Safe — Test multiple hypotheses without letting your
competitors know your plans

= Fast Results — Most studies in one day after fielding
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Test
Everything

= New Products on Search Result Page (SRP)

= Product Images on SRP

= Product Titles on SRP

= Ads on SRP

= |Image Gallery on the product detail page (PDP)

= Feature Bullets & Marketing Copy on PDP
For fast and easy evidence-based decisions

= A+ Enhanced Content on PDP before roll-out on what drives conversion
and build the brand

27




Shopping Task Procedure

-
— 2 k
AA @ browser-hub.eye-square.com ¢ e am‘ar_on co.ul

Next you will be taken to Amazon.
Please search for headphones by

N - Signal FAAAK o
typing headphones in the search s y SIX PACKS of Signal Family Protection Fluoride Toothpaste 2 x
box, and then add any product of s bl Clever Little Tubes 4 j 100ml Tubes
your choice to your cart. 4 Shop now >

{ ca | g s
Once you have added a product to - —~—~
your cart, the task will end and d gna
] —

o
sponsore
you will be re-directed. AT \hite Now Original Toothpaste, Pack s UE' —
— - W] VALUE®SS D)
- Rl et tr vy 26 PACK “ciane' s

signal toothpaste

Please click the button below to
continue.

£1522 (¢5.07/100 m))

prime Get it by Friday, Aug 9
Eligible for FREE UK Delivery Price: £14.95 + £2.99 delivery

Pay £94.95 £0.00: get a £25 gift card upon approval for
the Amazon Classic Mastercard. Terms apply.

Get it as soon as 14-21 Aug. when you choose Standard

iy 26 Delivery at checkout. Details

B £20%° (£10.45/100 m)

prime Get it by Tomorrow, Aug 8
FREE Delivery by Amazon

Only 3 left in stock.

Qty:1 v

"1 SIGNAL 100ml Toothpaste - Pack of 2 ’ Add to Basket
S AR A A 52

£420
420 (£1.27/100 g) [ Buy Now
orime Get it by Fridav. Aua 9

Respondents are Respondents are Respondents browse an Respondents can Once respondents
launched from a survey  redirected to the SRP where test stimuli  browse between search select a product on the
to an instructions page country specificeCom  are embedded among and product pages and SRP they are sent back
where they are asked to site where they search  30-100 other products choose the desired to the survey

complete a shopping for the category product
task

28



The Test

Which categories do you
shop for online:

Please select all that apply

Meat snacks (g, jerky, meat sTicks

AA

& browser-hub.eye-square.com

¢

Screener

Next you will be taken to Amazon.

Please search for headphones by

typing headphones in the search

box, and then add any product of
your choice to your cart.

Once you have added a product to
your cart, the task will end and
you will be re-directed.

Privacy Policy

SURVEY

Survey

&

eye square




Why eCom with
Live InContext?

B B G B & &

Full control over all pages and elements

The opportunity to experiment before roll-out NOT on the live site
Clear metrics with A/B testing on conversion/ click through rates
A single source data-set combining behavioral and claimed data
Choose audiences based on their age, gender, habits, and more

Fast results — Quick turnaround, global online tests

&

eye square

(— E aﬂla/lon .co.uk

399 results

prime Filter v

Lavazza Qualita Rossa, Arabica and
Robusta Medium Roast Coffee
Beans, Pack of 1 kg

T W 15,071

£7200

Amazon Brand - Solimo Coffee
Beans - UTZ Certified - 2 Kg (2 Packs
x 1Kg)

WRWR 8,201

£1699

illy Coffee, Classico Ground Coffee
for Moka Pots, Medium Roast, Made
From 100% Arabica Beans, 2509

y W 821

£500

Lavazza Crema e Aroma, Arabica and
Robusta Medium Roast Coffee
Beans, Pack of 1 kg

13,118

£1529

30



Questions
We answer

® How do new products perform in a competitive environment?

®  Which pack images trigger shoppers to interact?

f What impact do prices & promotions have on conversion?
® What’s the optimal set of product images in the gallery?

® |s it worth investing more in A+ paid content?

® What’s the ROl on the ads | pay for?

&

eye square
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PN Dove Promises |

;59'! ’ Chocolate Candy

- 150-Piece Bag
43.1 Ounce (Pack of 1)

sttt 5 2,863

HERSHEY'S Halloween (.
Assorted Chocolate Miniat
(HERSHEY'S, KRACKEL, & M
ot sttt 2528
$7% 30.22/0unce) s
Fresh FRee 2-hour delivery on
orders over $35 with Prime

Philadelphia Candjies Milk
s
-~ Chocolate Covered Assorted
' Creams (Soft Center..
1 Pound (Pack of 7
sttty 193

23% s 1.50/0unce)
FREE Shipping

Godlva Chocolat/brAssorted
Dark Chocolate Truffles, Truffe
Gift Box, Great 5 Gift, Gifts,,




-
Questions

We answer

= Does the new product concept work on the digital shelf?
= How can we increase the conversion rate?

= How can we drive impulse purchases online?

= How can we drive category growth as a whole?

= How important are paid placements?

= Do hero images work?

€& Q dogfood oy

Hils Scene Dt Dvy Dag Food,
Aduk, Large Sreed, Lighe,
Chicken Mool & Rariey Sncipe

b 5 2 3 RK-

&
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Wils Scionce Dt Dy Deg Food,
Aduk, Lage Breed, Light,
Chickoen Mool & Barley Recipe

'S 2238

Package Test A with Costurnized
Tewt Koy Saedk, Descripnon

Profecti s Superfoods, and
khdhdion

Hrs Sciervie Diet Mo Camm,
Wheat or Sow, Lavge Beeed Dry
Deg Fond, Chicken Redge. 50

rnond b rals Ovy Serer
Dog Foad b wamuda with Prossin,
Probiosics Superfoods, and .,
kAR zon

HiFs Schene Diet e Com,
Wheat a0 Sory, Lange Bvead Dry
Dog Foad, Chicken Recipe, 30

\& =
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Two solutions for ecommerce insights

Research Question

What do we test?

&

eye square

Method

ONLINE SHOP
EXPERIENCE

HOW DO SHOPPERS BUY NOW?

Shopper insights learning about the path
to purchase on ecommerce platform
using behavior tracking combined with
an online survey

e Path to purchase

e Search words used

* Product Pages viewed
* Products purchased

* Offers selected

* Click & navigation tracking

* On a participant’s personal
device in the natural
environment

* Combined with a
guestionnaire

* Allin the natural
environment

ONLINE CONTENT
EXPERIMENTS

WHICH ASSETS PERFORM BEST?

Controlled content replacement using
A/B test methodology on retailer sites
within an online survey

EXPERIMENTAL VARIATIONS OF:

e Category menu hierarchy

* Product images & prices

* Promotions & advertising

* Product Detail Page design
* A+ Enhanced content

* Brand landing pages

e Checkout suggestion pages

* Content replacement in Live
environment

* On a participant’s personal
device

* Combined with a
guestionnaire

33
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Testing procedure is easy ‘
on any device, no app downloads necessary

Screener Shopping Mission Survey
1 minute 1-2 minutes 5-10 minutes
' Participants are recruited via a Participant conducts a shopping task, Rating Scales
trusted, quality panel buying from the category as they e Awareness
normally would * Image evaluation

* Purchase motivation
e Brand ratings
* Direct comparison

4

This is a typical study design. We test monadically, i.e. every participant only sees one version of the design

34



Combine
Behavioural Data & Explicit Surveys

&

eye square

Behavioural KPls
= ¢ Product choice (add-to-basket)
S O * Visibility of objects (images, video, below the fold content)
g E' e Viewing durations on SRP and PDP
“= ¢ Clicksto PDP
— e+ Purchase — putting product in the cart
Survey KPIs
N — < Easeof shopping
= % * Awareness/ Recall of ads/ products/ brands
g o. + Clarity of communication
E * Brand building: fit, image
* Design rating/overall likeability
* Future purchase intention
h




&

The eCom testing platform
offers...

amazon

Complete control over the test environment
Clear behavioral metrics with A/B testing on conversion/ click through rates

The opportunity to experiment before roll-out NOT on the live site

Shop by Category
m
Computers & Atcessories. fiteo Carmes

s & Games

Choose audiences based on their age, gender, habits, and more s L

A single source data-set combining behavioral and claimed data

Fast results — Quick turnaround, global online tests

Test on mobile and/or desktop




eCom Conversation
Funnel Outputs

— ¢ @

— N
—
E -
E )
) =
\ \ J

Product in view 90 % ’ 8 7 O/O
Clicked on the product 36% | 57%
Added to Basket 7 % I ‘] 3 %

&

eye square

The funnel shows the main differences between the A/B
tested stimuli with regards to:

* viewable by %
* clicked by %
* purchased by %

More specifically, it shows where one stimulus lacks in
standout and conversion power or outperforms the other
stimulus.

This can lead to important learnings for a C variant or help
to decide whether A or B should be implemented.

37



eKPIl’'s Combine behavior and explicit
data

for a holistic understanding of digital
asset impact

Behavioral Data: Shopping task Explicit Data: Survey
® Share of purchases ® Ease of purchase
e Time to purchase ® Recognition
e Product tile on SRP in view ® Image evaluation
. O Communication
duration
® Product Detail Page vi ® Liking
r
oduct Detail Page views & Elanarriiiag
e Durations on Product pages O Element Dislikes
® Below the fold duration and ® Enahnced content evaluation
share of viewers O Communication
O Liking
O Element Likes
O Element Dislikes
® Socio-demographics
The most important When differences in

indicator of image
performance is a clear
difference in the
share of purchase
in the retail environment.

shares of purchase
between image variations

are narrow, explicit

responses can help
explain shopper decisions.




rowing portfolio of
lobal eCom platforms

face creams

Terkait
RiopR

RtopR Pelembab ban Pemutih NPURE Day + Night Cream
[Wajah Set Cairan Pelembab Centella Asiatica (Cica Series)

Rp339.000 Rp230.000

35 284

o
:

=0

IRACLE KRIM NPURE Face Essence Centella
WAJAH YOUTHFUL GLOW DAY Asiatica / Acne Care (Cica Series)

Rp135.000

287

amazon

& = amazon

Prime Video Music

©  Deliver to: Setect your address

Lipton 5,589
Lipton Tea Bags For A Naturally Smooth Taste Black
Tea Iced or Hot Tea That Can Help Support a Healthy
Heart 2x200 count tea bags 31.9 oz 400 count

$12.75

Free delivery

In stock
Return to Survev
eeeeeeeeeeeeeee——

Walmart

Pickup & delivery Walmart.com

Q ‘elsr:o

Sortby | Best Match

$13.83
AXE Jet 2in1Body Wash and
Shampoo for Men, 16 oz

$24.42
Axe Shower Gel, Snake Peel,
16 Fluid Ounce (2-Pack)

$3.97 oz

Axe Apollo Sage &
Cedarwood Body Wash, 16 fl
oz

$3.97
Axe Black Body Wash Clean
Plus Cool For Men, 16 Oz

( pastagigi

< Beranda | barang ditemukan untuk pasta gigi (20)

PEPSODENT PEPSODENT
Pepsodent White Pepsodent Pasta Gigi
Pasta Gigi Pencegah Complete 8 Plus
Gigi Berlubang 225 G Whitening Toothpaste
- Toothpaste 190g
Whitening, Pasta Gigi kK 70
%k ko 50

Rp-18-600,68
Rp 16.200,00

Rp 11.430,00

By = -
2k

TigaManfaat
dalam
Sekali Sikat

1

eye square
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- .
Our portfolio of

Retailer stores*™

9

o]
N ‘*

f S
L .
;‘?‘l«».

'\, amazon

* Ask about additional eCom platforms to add

R
Walmart -,

40



~
Retailers & Countries Supported: ‘
Additional retailers are possible upon request.

Retailer Region Countries covered Device
Coupang APAC South Korea Mobile
Thailand, Malaysia, Philippines, Indonesia, Vietnam,
Lazada APAC Singapore Mobile
tmall APAC China, Taiwan, Vietnam Mobile
France, Spain, Belgium, Italy, Poland, Romania,
Carrefour Worldwide Argentina, Brazil, Taiwan, UAE Mobile & Desktop
United Kingdom, Ireland, India, Czech Republic, Slovakia,
Tesco Europe Hungary Mobile & Desktop
USA, Canada, UK, France, Germany, Spain, Italy,
Amazon / Amazon Netherlands, India, Brazil Mexico, Japan, Australia any
Fresh Global other country where Amazon Fresh operates Mobile & Desktop
Walmart N. America USA Mobile & Desktop
Target N. America USA Mobile & Desktop
Kroger N. America USA Mobile & Desktop
Otto Europe Germany Mobile & Desktop
MediaMarkt Europe Germany Mobile & Desktop
Rewe Europe Germany Mobile
BestBuy N. America USA, Canada, Mexico Mobile & Desktop



https://www.coupang.com/
https://www.lazada.com/en/
https://www.tmall.com/
https://www.carrefour.fr/
https://www.tesco.com/
https://www.amazon.com/alm/storefront?almBrandId=QW1hem9uIEZyZXNo
https://www.target.com/
https://www.target.com/
https://www.kroger.com/
https://www.otto.de/
https://www.mediamarkt.de/
shop.rewe.de
https://www.bestbuy.com/site/misc/international-sites/pcmcat1518543246407.c?id=pcmcat1518543246407

Now you can measure your ads
effectiveness by its ability to
drives sales at eCom POS!



- | | | ¢
What is a successful social media ad? el

Why it works
& What you can learn

43
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Combining ad injection
and eCom purchase task

Behavioral Metrics

Visibility - time on ad/package

Interest - Clicks on ad/package - where/when
Purchase -Add to cart

Survey rating:
Awareness
Image
Impact
Ad evaluation

Ad/Pack injected Browse Purchase

Natural shopping on SRP and PDP

44







Study flow:
From ad contact to shopping cart

M YSne iy

O @ wesboyesgaecom O G

oo«

0 8 erbubeyesguecom

Ad on YouTube or Instagram

Live ad contact (In Context Ad
Platform)

Shopping on Amazon

Participants are asked to buya product in the
category of the ad they were exposed to on
Amazon, Walmart, Target (Put an item in the
cart) After they put the product in the cart
they are seamlessly brought to
guestionnaire

eye
square

Which of the following brands do you

Questionnaire

Ad recall, brand image,
relevantset, first choice

&
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Behavio aI .
Shoppin Metrlcs

AWAR NESS(PRODUCT IN VIEW)

Time of product in focus position view on the Amazon SRP

\\\ SIDER TION (VISIT PRODUCTDETAIL PAGE)
71\

Share of visitors converting to PDP

SR 111117

&

eye square

These three behavioral metrics
reflect the shopping funnel of the
customer journey in an online
shop.

Behavioral data is the new ad
effectiveness currency that
enables superior sales prediction
of ad contacts compared to
standard ad effectiveness surveys.



Questions
We answer

Viewability
Which ad drove more consumers to spend the most time on the product
on the SRP in a competitive environment?

Interest
Which ad had the highest number of consumers clicking on the
product on the SRP and going to the PDP?

Purchase
Which ad did more consumers put the product in the cart
after being exposed the ad?

&

eye square
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N Dove Promises |

;_?'!’ Chocolate Candy
- 150-Piece Bag

43.1 Ounce (Pack of 1)
st stk s 2,863

HERSHEY'S Halloween (.

Assorted Chocolate Miniat

(HERSHEY'S, KRACKEL, & M
st sk st s 2528

578 (80.22/0unce) 3549

1resh £Ree 2-hour delivery on
orders over $35 with Prime

Philadelphia Candjies Milk
my  Chocolate . overed Assorted
Creams (Soft Center..,
1 Pound (Pack of 7
sttty 193

23 95/5 1.50/0unce)
FREE Shipping

Godlva Choco/at/brAssorted
Dark Chocolate Truffles, Truffe
Gift Box, Great s a Gift, Gifts,,




Deliverables

49




i
eCom Live InContext report

Control Test 1
KPI Overview
Shopping task KPIs
. Time content in view
. Clicks Share of o
_ h 17%
. Product purchased Sh_?Ppilng purchasers
as Clicked on
Survey KPIs pack
. Image Awareness
. Impact Image 85%
" Awareness
. Impact 76%
. Asset Evaluation

Evaluation

Green cells indicate values above the average for the metric
Red cells indicate values below the average for the metric
* Significant difference. Chi-Square Test. p=0.05. n=600, n=100 per design route

Test 2

Test 3

&

eye square

Test 4

50



KPI’s Combine behavior and explicit data
for a holistic understanding of digital
asset impact

Behavioral Data: Shopping task Explicit Data: Survey
® Share of purchases ® Ease of purchase
e Time to purchase ® Recognition
e Product tile on SRP in view ® Image evaluation
. O Communication
duration
® Product Detail Page vi © Liking
roduct Detail Page views O Element Likes
® Durations on Product pages O Element Dislikes
® Below the fold duration and ® Enahnced content evaluation
share of viewers O Communication

O Liking
O Element Likes
O Element Dislikes

® Socio-demographics

The most important
indicator of image
performance is a clear
difference in the
share of purchase
in the retail environment.

When differences in
shares of purchase
between image variations
are narrow, explicit
responses can help
explain shopper decisions.

&

eye square
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Shopping metrics — Beyond stated purchase intent

Conversion Funnel Outputs

A New

Effe‘ess

Currency

Product in view

Clicked on the product

Added to Basket

Current New

i >
= \ )

90% | 87%
36% | 57%
7% 1 13%

The funnel shows the main differences between the A/B
tested stimuli with regards to:

* viewable by %
* clicked by %
* purchased by %

More specifically, it shows where one stimulus lacks in
standout and conversion power or outperforms the other
stimulus.

This can lead to important learnings for a C variant or help
to decide whether A or B should be implemented.
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Summary &
Discussion

Understand the success of social media ads by measuring the behavior of consumers
journey through the complete sales funnel at the eCom POS.

L

Natural setting: at home and on the user’s phones

B

Know which ads delivers the most attention, Interest
and actual sales at the eCom POS

E

Know which ads and which platforms deliver the
best ROI

=
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Services eye square client b
responsibilities responsibilities

Technical preparation of study
Screener and questionnaire drafting
Set-up & manage field phase . .
» Survey scripting, hosting * Task instructions
* Panel recruitment and management * Retailer search list page arrangement

* Field monitoring and quality checks * Delivery of test stimuli: images and descriptions

Data analysis of behavioral and survey data of new products which are to be integrated into
Report in PowerPoint incl. summary and the test site

recommendations Results web meeting

* Sign off on:

e Screener and questionnaire

* Images should be high quality jpg or png
files

* Descriptions: product names, prices,
technical descriptions if applicable




Example Report slides

N
The further back an image is positioned, the less it is seen. Yet, specific y‘q
lifestyle and benefit images break the trend of shrinking viewing time

HOW IT WORKS WHAT CAUSES REPAIR

ACID EROSION? YOUR ENAMEL

"}':\ Hols dalver ~ FOR STRONGER
ACTIVELY \ .W /) into th RE(’\)‘&\%KAENDED ( ?\ WINE ACIDS BETTER-PROTECTED TEETH
REPAIRS : £o USRS - NS
‘E\ﬁ?h;l‘gl_EAKENED i i B \,%, # AND PROTECTING ENAMEL" \t @\ ——

Gently restores teeth \‘ , \ i\ SODAACIDS ‘,
to their natural whiteness - Dl s o 2717 —
\J

Behavioural Data

Sl [merss 100% 77% 62% 61% 58% 57% 57% 55%
Viewed

Duration of
gallery image 12.8* 0.7 1.2 1.4 .8 1.2 0.4 1.6
viewed (in sec.)




Example Report slides

Benefit in combination with results image featuring smiling people compels
the most to buy the product. Text heavy and technical explanations are less

motivating to buy

Most Motivating to Purchase (top2 — new images)

WHAT CAUSES

ACID EROSION?

- ACTIVELY DENTIST \E\ WINE ACIDS

REPAIRS J4] SECOMMENDED =

AcD-WEAKENED /| | Pwm N7 yr | | TR ommonchiceie (éB)) rrur acos
ENAMEL \&

Gently restores teeth \I i\ SODA ACIDS
totheir natural whiteness | TR e —

62%
45%
24% 23% 23%

Please rank the images according to how much they motivate you to purchase the product, from highest motivation to lowest motivation.

| letters in brackets indicate significant differences on a 95%-level | n=600, n=200 per design route

&

eye square

HOW IT WORKS

REPAIR

YOUR ENAMEL
FOR STRONGER
BETTER-PROTECTED TEETH

AR

20%

15%

9%



Example Report slides

N
Both imagery versions are equally liked, but the larger and y‘q
easier-to-read description of how to use the new product boosts the already

high 'Know How to use' ratings

Message Recall

68%
*
48% 47%
*
34%
30%
23%  23% 22% 22%
18%

= . . l i% . l

Natural white Active Repairs Dentis Recommendation How it works Acid erossion Repair Enamel

m Control (A) m New Design (B)

Which of the following messages do you recall about the product you just saw? Please select all that apply.
* significant differences on a 95%-level | n=400, n=200 per design route



Example Report slides

N
Both imagery versions are equally liked, but the larger and y‘q
easier-to-read description of how to use the new product boosts the already

high 'Know How to use' ratings

Liking (top2) Know How to use
95%
83% 85% 84%
HOW IT WORKS
Ve \ minerals doep
‘. urfac: e e
I s 0k e
BB Sy aics
m Helps repair
enamel for strong,
\ > 7 healthy teeth

m Control (A) m New Design (B) m Control (A) m New Design (B)

Liking :All in all, how much do you like the images in the image carousel? | Know to use: After viewing the image carousel, do you think you understand how to use the product?
*significant differences on a 95%-level | n=400, n=200 per design route




Example Report slides

N
On a high level, the new image gallery is perceived as less useful than the y‘q
old image gallery- also as less standard and slightly more unique.

Positive Content Statements (top2)

. 67%
helpful 6000
. 57%
. 44%

45%
45%

72%

Entertaining

m Control (A) m New Design (B)

Please indicate how you feel about the image gallery on the scales from 1-5 below. 1 indicates you fully agree with the positive feeling shown, 5 indicates you fully agree with the negative feeling shown.
*indicate significant differences on a 95%-level | n=400, n=200 per design route 61



i
Google search

There is no need for respondents to
download an app or browser extension to
take part. They start on Google.com.

When a keyword is entered, our software
automatically controls the SERP page and
shows the predefined AdWord at the top
of the page.

The normal organic search results are
shown as normal. No other ads appear on
the page.

AA @ browser-hub.eye-square.com

¢

&
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Mobile Eye-Tracking
Case Study




o
Mobile

Eye Tracking (BYOD)




o
What are the benefits?

Natural settings

See real consumer behavior on personal
devices. Users and consumers can participate
in settings that normally would not have been
possible for eye-tracking research.

Get your results fast!

No long waiting time since all
recordings can be simultaneously,
even in different languages and
countries.

Eye-tracking data enriched

Eye-Tracking should not done by
itself but always combined with
guestoinnaire, success metrics and
interviews

&

eye square




&

How our process works

Step 1: Step 1.5: Step 2: Step 3:
Screener Calibrati_pn UX Tasks Post-Questionnaire

eye
square
Which of the following
brands do you have a
positive opinion of?

‘indeed

‘ What  spotify Q ‘

eye
‘ square

Which of the following brands
do you know?

‘ Where NY

Please select all that apply.

8 Maybelline
3 Sony
3 Adidas
3 Nike

3 Maybelline

3 Sony
3 Adidas

3 Nike

0 Marshall Calibration

(3 Bose

3 Marshall
3 Bose

Follow the moving dots to
help us optimize your test
results

Shifts & Schedules ~

3 Loreal 3 L'oreal

3 Puma
£ NARS

3 Puma
3 NARS

6 Spotify s
About  Reviews  Salaries  Q8A

Did you mean jobs with spotify in the job posting?

spotify jobs in New York State

Start calibration -

Sort by: relevance - date Page 1 of 288 jot

Pre-questionnaire insures Quality control Task in natural Questionnaire with Recall
means live online environment without and Recognition and

that only the right

participants will join calibration check recording of personal additional options
data



Recordings
& Accuracy

[OR"]
Task 1of 2

Please imagine you are currently
looking for a job that would suit you (on
indeed.com).

Once you found one please click "apply"
and end the task. You don't have to sign
in.

We would like to think out
loud" while you ari

Start task

Indeed Task

‘

eye square
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Case Study
Indeed.com — 1st impression

N=30

—

Popular searches

S
N

Q Medical Assistant & Landscaping

indeed | 71 4 Popular searches indeed |11 5 NN E_ Popular searches

Q Server Q Remote Q Server Q& Remote

We help Q Frant Desk Receptionist We help a Front Desk Receptionst

a” peOp|e a hm«dhu@anm’ a ” pe0p|e o Immediately 1 .6 ’-m«-
Q Medical Assistan! Landscaping - & A Medical Assis néscaping

’em Q Daycore @ Alrport 7 3 Q Daycore @ Alrport
e And your hext ol
m Q Dental Assistant T Let’s get stag A Dental Assistant
A e = E Create an account &
Find you Find jobs wherever you Find jobs wherever you

- .
el Ace you an employer? e - Areyouwanemployer? are
Use the mabile app to search and Find your next hire. Use the mobive D, nd Find your next hire. Usathe '"'-""“0 9 .

WJ’“'!":""OG save jobs white save jobs while o
mhl“‘g‘lfﬂ o Get the Indeed app Get the Indesd app + g
i S o N
- . L
e S, - - -
- ~ N o .
Employers, your next hire Employers, yoiir ire Employers, your it hire
=< <
ishere P ishere 42 Q ishere - ().Q
N
Postajob—> Manage candidates ~» Postia job > didates - Posta job =>- Mal ndidates —
What's trending on Indeed v Start your search What's trending on Indeed > Start your search What's trending on Indeed v
‘See What's happering on Indeed (o further s irg on Ingleed To frther P g an Irdeed 10 Rrter
your job sesech What you What
a tite, -
signin > Sign in > Signin >
\ Where | 8. Where 59s 14
1D i ' Job Seekers v Job Seekers 4 -
-" . Morganton, Ni 9 Mcrgantli N
4 hs Employers v Employers v
A ¥, “ About v About v
€202 lndeed 02022 Indeed 02022 Indeed
DoNoL3el My Pectonst Informetion Do Not Seil My Persanal Information Do Nat Sel My Persanal [rformation
o T T — Accessibilty 3t ndoed_Privacy Center_ Cockies

Heatmap

(average dwell time) Reach % Average dwell time

68
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Case Study

Indeed.com — alternative homepage

What
“f; epmds. co " Q
Where Where
1 82%
Seattie, WA Seattie, WA
x x " P
Find jobs wherever you are Find jobs wherever Find jobs wl

Use the mobile app nd save Use the mobye <h Use the mobile ag 1 '8
jotrs while on the ;:U (') jotrs white o mgo.g Jotrs white on theignl . RIS

Get the Indeed app + Get the Ind Get the Indeed o9 )
‘ 9 I i

Employers, your next hire is - Employers, your nexEhire is * Employers, your next is
here here here

0% ’ A i1
Pestajob —»  Manage candidates — Postajob =  Mai ates = Pestajob = M. ates =3

Popular searches Popular searches Popular searches

Q sever A Aelie Q server Q. Remace Q Server A Remece

Q. frent Deak Receptioniat Q. Front Deak Receptio- Q. front Deak Recept

a Mnbz7_%nm Q smmediately - Q smmediately Moy *

Q Medical Assistant O Landscaping Q Medical Ausistant O Landscaping Q Medicol Assistant O Landscaping

Q buycare O Abpart O Dental Assistant Q buycre QO Abpsrt G Dental Assistamt Q payce O Akpart O Dental Assistamt
What's trending on Indeed v What's trending on Indeed v What's trending on Indeed v What's trending on Indeed v
Sew what's happening 60 Indeed 10 furrer your (o6 See what's happening on Indeed I furirer your job See what's happening en Indeed o furires your job See aGPenIng 0 Indeed 10 uriter your jcb

search. seanch seaneh

sign in > Sign in > Sign in > e ol

0% 9.1% 0.3s
Job Seekers. S Job Seekers v Job Seekers v Job Seekers v
Employers v tmployers v tmployers v Employers A
About v About v About v About v
D202 Inseed. 0200 Inseed peeed

Do Nor Se My Persanad infermatios Accessibty 1 Indeed

Do Noe Sel My Persan infermation Accessibity ot Indeed Do Not Sel My Persand infermatios Accessity ot Inseed

Dwell time
(average)

Interactions
Clicked

Heatmap Reach %

|indeed 2.6 ;smm m

Q

— 5.6

Seatcie, WA °
x

Find jobs wherever you are
Use the motile ap; and save
poakriom 17

Get the Indeed app & | I
il

x

employers, your next hire is

here 1 '5

Postajob =3  Mandge giididates —>

Popular searches

Q server  Q Remate
Q. Front Deak Reception! st

a Mdyuhln;1 '5 Bartender
Q Medical Assistant O Landscaping

Q buycwe O Abpart Q. Dental Assistant

What's trending on Indeed v

happening en Indeed to urirer your (o6

sign in >
0.3

Job Seekers v

Employers v

About v

D0 ot Sel My Porsonal infarmation Acceisibity at Indeed

Visits %

1

eye square

N=30

‘indeed 1S
What
[ Job titke, keywards, or company Q ]
Where
Seattie, WA * °
Find jobs wherever you are

B
S = ¥

x

Employers, your next hire is

“ 75s

Pestajob —> Manage candidates —>

02022 Inceed

Time to 1st

contact

S



Case Study
Indeed.com — find company details

N=30

Heatmap
(average dwell time)

1000
ms
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Case Study
Indeed.com — find company details

Permar Bxergive karning opportunities, throwgh our
dedcated team. GreenHouse

where you come from, what you ook Fke, or
what's playing in yeur headphcnes. Our platform

I this role, you will belp us increase o

Product Manager, Spotify for on the music industry by ew
Artists, ArtisbRresence fosedational understancieg of the neecs of
. Ariists & fans, You wik discover and build &

oy kk 2 w5 hep ersts funtbe devebop ihew profiles (add
identity features avollable

ing our

ik for everyone, and £o i our warkplace. The

MIONe volces we have represented and ampined

" In our business, the more we will sl thrive,
contribate, and be ‘onward thinking! So bring us
your parsonal axperience, your perspectives, and
your background, It's Jo.aar cifferences that we
wil ing the power 10 keeg

Job Type wey the word |f

on to the current art

New York, NY

1041y}, shace their stories, drive thelr presance on
Spotify ana connect with fars

Job details

e . B4 Product manager who eccek
viNg ervironment Spovify trasst
. e problem soiver who understands we Baurched i

P truly exclting ¢

Benefits
#¢ through dat areative ardas the 9|

nentation ardbillions of fans the charce to enjoy snd be

—— 976 ~—— . 0 st 1anty PASSIONALE ADOLT TRese Craators. Eventhing we
. locking to hrough use 00 I driven Dy our Kove 1O music and Peocasting.

werk 119en hore feedback and data ins he world's most populir dudio
o Proven abilty ta bulld empathyy with users cription senvice with 3 community

g build user centric products cf more thar 381 million users
o d wWorking
Full job Description Wiguews questions, bresking them dow Globel COVID ang vacdnasion Disoosere
am Sporify is committed to salety 81d well beirg of
Froduc a 2000 COMMLNICD!

TS 1018 13 31 elligioie for Hire I Colorado, Usa

rd of bulding g

We ace looking for a Pr
hat b

JC1 Manager 10 join the te

netrlxed organlzetion i

ikt Spentify for Artists, e destination for artis

Hiring Insights

their teams to Lnderstand thair lans, learn, grow . y
and get paid. We give artists the intights and tocls they Job acthity
need 10 connect with ther fans and establish a

.

ocaon

New York or Rermote Amaricas

rate with cross functional teams t

and Infuence

evengelize proguc

successful go to market

Where youtl be
sy o company s T N=30
o weare o cistributed workforce enabling -

r band members 10 find o mork meds

ther Q savetni oo

r- l‘x" For s “": :_t”' i oy Reach %

o Prefer #i

Instead? Not a problem o plenty of M report job

opticms for your working prefererces. Fin

wr Work Prom

o« V

Norkieg houw perate withis the work. 10 recerve the latest job alert for Spotify
Eastern Standard tire 20ne 10 product manager - New york

COlDOrITON

Lt Aadoers

e the first 15 sew new jobt
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Getting ‘
Started

eCommerce A/B Test 6 cells

Preparation 1 week
Fieldwork 1 week
Analysis & Reporting 1 week
Total Duration 7 weeks
Please Note:

* Preparation begins with delivery of test
objects
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Getting
Started

eye square will handle:

hopeing X

Test images ( + supplementary images)
Product descriptions

Prices

From the Manufacturer” Content (optional)

Shop by Category

Status quo and competitor content
Product list

Survey scripting, hosting
Participants

Data Analysis

Report

™
Shop with 100% Confidence
‘on Amazon




