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RISE OF ONLINE RESEARCH



EVOLUTION OF RESPONDENT  RECRUITMENT PRACTICES



EXAMINING THE SCOPE OF DATA QUALITY PROBLEMS

Reproduced with permission from CASE



SCOPE OF DATA QUALITY PROBLEMS



ONLINE DATA QUALITY



Screen Event Recording: Speeding & Yea-Saying





SEMANTIC NETWORK MODEL LIBRARY

Goals:

• Scalability: thousands of instrument items are needed to prevent fraud

• Difficulty levels based on objective, quantifiable, and adjustable criteria

— Difficulty quantified based on word frequency and threshold adjustment

Youn, H., et al (2016). On the universal structure of human lexical semantics. Proceedings of the National Academy of Sciences, 113(7), 1766-1771.







B2B RECRUITMENT



CREATING BEHAVIORAL STANDARDS



B2B NURSING MODULE



POOR DATA QUALITY IS AN INSIDIOUS SOCIETAL PROBLEM
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THE QUESTIONS



BOGUS RESPONDENTS, BOGUS CONCLUSIONS?

“Approximately one third reported 
engaging in high-risk practices such 

as washing food products with 
bleach, applying household cleaning 

and disinfectant products to bare 
skin, and intentionally inhaling or 

ingesting cleaners or disinfectants. 
These practices pose a risk of severe 

tissue damage and corrosive injury 
(8,9) and should be strictly avoided.”



THE PRESS



SENTRY® RESULTS: 

Litman et al., 2021. MedArxiv (Under review)



SENTRY® RESULTS: 



FULL PAPER



SOCIETAL IMPACT

“…the association between these 
high-risk practices and reported 

adverse health effects indicates a 
need for public messaging regarding 

safe and effective cleaning and 
disinfection practices aimed at 

preventing SARS-CoV-2 transmission 
in households.”



Conclusions

• The online research industry is not just in the 
news – it is the source of the news. 

• There is a social responsibility to be aware of 
the danger that bogus respondents in our 
industry pose to our own data, our client’s data, 
and for the consumption of information in 
society as a whole.

• During a time of unprecedented misinformation 
which has yielded devastating consequences, 
we have a social responsibility as researchers to 
keep our data as clean as possible
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