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Evolution of a
Concept Test

What we’ll cover
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Traditional Concept Tests:

‘ Consumer reactions to
new products and services

o White card descriptions

' Less complex offerings (CPG)

o Focused on the nuts
and bolts of the idea

Purpose was to
understand idea, its
benefits and
corresponding value

‘ Gold standard
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Innovation Cycle In-Market

Forecasting

deliver

Post launch /

in-market experience

design

Business case

Product testing

plan

Track in market success
for positioning, activation

Claims

development

Final assessment
& decision

Opportunity

assessment
Explore user

Incubator

_l?gi?sure Identify claims, experience & optimize
features, how to talk
Explore about a product or
Pressure test potential size service to shape idea
new ideas in of opportunity
24-36 hours

But today we are tasked with collapsing steps

and/or iterating a lot quicker L,
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Concept Testing Today

Proliferation of Technology

\

More Complex Omnichannel Customer Blending
ldeas Strategy Experience Categories
hard to bring it to life different looks need to understand how it such as fintech
for consumers and feels contributes or detracts

from your brand and need
to understand this journey
earlier in the process
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Research
Customer ‘
Satisfaction
jnterseetlok J
between T
Concept Testing
Early Stage and
@ " CX Research
Screening
Concept
. Concept
TEStlng ptlmlzart)mn
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Critica astions
To Solve

Within a
? user flow?

Complex and

hard to visualize What if

and/or

communicate the iIdea Is...

Contingent upon
or changes with
other variables
or selections

(customizable)

Y
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Concept Testing
and Verizon
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xplain the core functionality of the idm 2 ‘
In a meaningful way to our everyday users”

Test

Hundreds

Concepts each year

Span

Consumer & B2B

Complex Ideas

More words aren’t better




Verizon Concept
Testing Concerns

Not replicating real
world conditions

‘ Affects performance

‘ How do we base multimillion

dollar decisions with these results?

LN
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Our
Challenge
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One New ldea

17 Slides

To explain it

Do we have confidence

In the evaluation of the idea?

Could consumers
adequately understand

the idea? Is it relevant to them?

or did they lose interest?

..-.'!-3':-5-‘- . e
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Considerations for Testing
Intangible Ideas

Anidea’s [FU€ potential comes from the
overall €XPerience in buying it

- Tiered service plans

* In App offers

* New digital features

* Digital products

e ...and more

Important to understand the experience with Iearning and buy in the analysis o,
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 you would buy this product and left it y
wouldn't buy It.
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Sifrashing
ICED TEA

Cconsumer centric

\ — empathetic to how people live not just buy 117

Meet consumers where they are

— mobile or desktop

Interactive & in the moment

— game-like techniques drive impressive engagement

Leads to better response rates & better data

— richer insights

LN
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Sarah—

You're her Make it more consumer centric

How do we refocus

a traditional More of a true to life environment
static concept?

Interactive and engaging experience

Saved Classes

o
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Interactive Stim
& Applications

verizon’




Our Approach
Interactive Dynamic Stim

- N

How many lines do you need?

You'l need a line per device.

1 2 3 4 5

Work with Allow consumers Ask concept KPIs to
VZ designs to interact with the measure performance
to replicate idea in the survey
the environment
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Hurdles Overcome

Close gap between CX and Concept Testing.
Experience the idea in its native environment

Gauge process flow’s implication on idea
rather than evaluate the idea in isolation

By interacting with it, consumers can
assess the idea’s true value to them

Can navigate on their own to review
information important to them

Get a holistic evaluation of idea

o
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Does Not Replace
UX Testing

- UX Testing is an essential part
of the design optimization process

- For our application, the idea should already
be optimized from a design standpoint

‘Interactive Stim allows us | ! ¢
to amplify the scale for | | -
business decisions’ ANERE T




Making Better
~ Business
Decisions

The goal was to provide Verizon with

more precision & validity
to make better business decisions.

\ 4X closer to In-market selections
" We conducted Research on Research
. which shows clear evidence

consumers are making
more thoughtful decisions.

L )
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Welcome

100% data remaining

More extras

and discounts i

>
107

Anytime.
Claim all the Bonus

Rewards you want,
allmonth long.

/ verizon

Expert one-on-one
support. Instantly.

Your 30-day Tech Coach trial
gives you 24/7 access tolive chat
with experts for tech support.
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® @verizon - Telecommunication company © Send message

Hi! Please let us know how we can help.

Home Stores Videos Photos More v 1l Like Q

About See all e Create post
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Verizon is going Ultra. #5GUItraWideband r“ Photoyvideo o Check in : Tag friends

Verizon Customer support hours:

Mon - Fri, 8 AM ta 5 PM local time .

Sat - Sun, closed Verizon @ wee

. X /@ March 27 at 418 PM - @

For more information: -

https://www.verizonwireless.com/support/ Sneak a peek at a night like no other!

contact-us/ VEX creator Jesse Richards takes us behind the #0scars to see the LIVE
. access only #Verizon5GUItraPass will deliver—with (g 360° cameras

7,092,496 people like this including 4 of powered by #5GUltrawideband. It all starts @ 5PM EST

your friends _ verizon.com/5GPortal
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Com plex ldeas - hard to bring to life in static concept

Interactive - do consumers need to play with it to assess

What makes a
good candidate for
Interactive Stim?

Omnichannel - how different is the experience

User flow -is the idea within a user flow

Customizable -is the path dependent on selections
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Booth #500

Info@buzzback.com
Connect with us online
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