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Did You Know?

• Women are 21% more likely than men to watch the Olympics Games

• When asked to name the sports they enjoy watching, Gen Z sports fans 

ranked combat sports like boxing and MMA higher than any other sport, 

except NFL football and NBA basketball

• Nearly a third of sports fans say they’ve canceled a streaming subscription 

because of a change in the live sports programming. For Gen Z, it’s 

almost half!

• Nearly half of sports fans are willing to travel internationally to watch their 

favorite sports teams at a live game or event



Sports Study Methodology

Infillion partnered with Lucid, a Cint Group company, 

to answer the question, “How has the sports fan 
changed?” 

The measurement was aimed at evaluating behavioral 

and attitudinal trends among audiences aged 18+ who 

self-identified as sports fans. Infillion designed and 

deployed the study on our proprietary survey platform 

Phonic, with Lucid providing the audience sample.

The study ran from 12/11/23 to 12/18/23, yielding a 

sample of 979 respondents after adjusting for 

response quality. 

Download the playbook 
here!



Find us at 

https://phonic.ai



U X  R E S E A R C H

A U D I E N C E  S E G M E N T A T I O N C O N S U M E R  T R E N D S



Lesson 1: Let fans self-identify
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Lesson 2: Stay Agile
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Have you ever canceled a streaming subscription because 

of a change in the live sports provided?

When deciding which streaming service(s) to subscribe to, how 
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Lesson 2: Stay Agile



Lesson 3: Use Qualitative Data Strategically



• When applicable, give your 

respondents the opportunity to self-

classify

• Stay vigilant! Consumer trends are 

fickler than ever

• For the most holistic understanding 

of consumer trends, leverage all 

types of data: behavioral, 

demographic, psychographic, 

qualitative, quantitative

• Use AI to get closer to humans, not 

farther

In Conclusion…



THANK YOU!
Questions?

Dasha Gorin

Director of Research, Infilion

dasha.gorin@infillion.com


