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2020-2021 was a catalyst for change

“2020 taught me that no matter how hard I work 
or what I do, it doesn’t matter.  I’ll always have 
to fight to be seen as human.” –Boomer

“At the end of the day, 
we have to save 
ourselves.  No one is 
coming for us.  We 
don’t matter.” (Gen Z)

“I can’t feel proud about my hard-
earned promotion because I know 
someone had to die – and people had 
to be forced to watch it over and over 
again - for me to get a new title.” –
Gen X

“I feel inadequate. Many times, I 
cannot feel integrated in society in 
fact where I live. I feel unable, ugly, 
insecure and especially afraid.– 
Millenial
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Black consumers are important to our business (TRUTH)

and there is likely financial upside to getting it right (MOTIVATION)

BUT

Are the knowledge gaps and/or opportunity big enough to warrant the 

investment or risk? (TENSION)
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Black Household Income 
Distribution (2021)4

22%
>$100k 

(122 index vs 2019)

23%
$25k-49.9k
(92 index vs 2019)

27%
$50k-99.9k

(100 index vs 2019)

28%
< $25k
(97 index vs 2019)

2024 Black Buying Power (Projected)

81% since 2010

46% 
Urban (133 index)4

30% are under age of 20

20% of GenZ

49% 
have never been married1 

14.2% 
Total Population

https://nielseniq.com/global/en/insights/analysis/2022/black-consumers-empowered-by-selfless-spending
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$300B
-McKinsey & Company 2021



ACCESS AGENCY

Access = freedom of choice Agency = active force; power



ACCESS

Limited access = distorted view of habits and practices



AGENCY

Limited agency = less desire or ability to 
interact with your category or brand
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Mine
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Category Brand

1. HH Penetration 2. Volume Sales 3. Dollar Sales
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1. HH penetration (high); Sales (low)

2. HH penetration (low); Sales (high)

3. Volume sales (high); Dollar sales (low)
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Mine
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1. Gather Data

2. Conduct an Audit

3. Commit to Action

Bridging Your Gap with Black Consumers



Thank you.

www.mahoganyinsights.com

dawn@mahoganyinsights.com

 @dawnvcarr

http://www.mahoganyinsights.com/
mailto:dawn@mahoganyinsights.com

