
BEYOND STORYTELLING
CREATING AN INSIGHT-DRIVEN CULTURE

Moderator: Lucy Davison, Keen as Mustard Marketing and ESOMAR 

Panellists: Steven Darby, Leeds Building Society and AURA

Ruth Hinton, Vue International

James Sallows, Haleon

Alexander Wheatley, The National Theatre and ESOMAR
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The impact

1. Increased accuracy



The impact
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