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THE IMPACT EQUATION



WHY WE'RE HERE

 Fraud

 Lack of transparency
« Data quality

« Participant experience

 Business impact of research
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THE RESPONDENT
EXPERIENCE

S




COMPETING FOR
RESPONDENT
ENGAGEMENT

O view Facebook videos
85 /O without sound
11 video views
8b||||0ﬂ per day
P to grab a user’s
4 SeC attention

5 Things:

. Offer participants

something in return

. Keep the process short

and sweet

. Tailor questions to get
meaningful responses

. Personalize when

possible

. Ask for feedback 4"

(and care about tF
re?ponses)




IMPACTING THE RESPONDENT
EXPERIENCE

@ Call To Action

 Make the respondent top-of-mind in the research process!

« Consider ways to improve engagement.

* Incentivize appropriately.




. Keep study succ Ess
Fri, Mar 17 o

0 oo participants

> a9 STORIES

Only 30 minutes to go until we get to
chat more about what you thought of

the FreshFoodz meal kits! o & & date With automated
alerts or emails.

ighlight. zappi

Use your tripod phone holder to 6 [ ] ®
capture a video that shows us ‘ h atG P I
how you "plate” the meal

you've prepared. “Narrate™
what we're seeing and how
you're feeling as you do it.

Accelerate your
with mobile based : er

iIn-home user tests.

> aCancel |8
2 o




e

THE RESEARCHER
EXPERIENCE
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CONNECTED, TRANSPARENT
EXPERIENCE

4 = alk
Business M"#V‘! PIY Research

-

Research Methods
4 } And Data Collection
Technologies

\_ —

Decision Makers Team

\

5 Things:

1. Need for agile solutions/ 3. Juggling multiple priorities

uick-turn :
g 4. Technology solutions

Budget restraints/ internal and external
pressures to make it work

5. Freedom to fall




Once the IHUTs have been
completed, the researcher can
schedule follow-up interviews
with the participants.

< Tue Mar 12 Wed Mar 13 Thurs Mar 14

)

@ Event Name 0/4
5/10/22 at 2 PM— R The researcher

5/26/22 at 5 PM EST
& Label O Label 2 observes the
rogress of the
138 prog

Participants : PartICI pantS.

PROGRESS

SUCCESS
STORIES

toluna#* qualtricsj""'

D

1} cruBHUB ¥ Voxpopme:

Y DOORDASH
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IMPACTING THE RESEARCHER
EXPERIENCE

Q)| Call To Action
@

- RE.S.PECT.
* Thinking fast, thinking slow
 Technology enables us

Uber Eats | shopify dyson
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THE STAKEHOLDER
EXPERIENCE
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INSIGHTS ON |
DECISION 5 Things:

MAKI N G . Understand

my business

Decisions made . Recognize my
\/ 35 k each day iImmediate needs
. Check the facts

D 2 5 Hours spent each day on . Don't surprise me

what to wear, eat, do :
— . Help me win

the day
00 0 of people experience stress
%\ 40 /O when making a decision

9 Lost days/year/person due to
BE iInsufficient decision-making




No need to wait until your project closes,
check on all your data at any time.

FreshFoodz New Meals - Spring 2023

Concept Test (Monadic)

Stimuli

n Honey-Glazed Pork... B Lemon Peppercorn...

Honey-Glazed Pork... Lemon Peppercom...
n=250 n=250

Like a lot @ Like somewhat ® Neutral @ Dislke somewhat

Qual-survey: Concept test
on new FreshFoodz recipes

SUCCESS
STORIES

@o Domino’s
P1ZZA TRACKER

DELIVERY

- ~ YOU GOT ORDER ASSEMBLY - YOUR GRDER WAS BOXED FOR DELIVERY AT 12:37 PH

YOUR LOCAL STORE: YOUR ORDER DETA RATE YOUR DOMINO’s

Contact your Domina's with arrives tell us how it was.
o R com 1.5)

any questions; ( * * " ‘1* *

STORE MVEAAME % % W 3

s
£

Anderson is on the way

£ -em Anderson
ﬂ\ .“= A 3M53AF2
Honda Civic - Silver

47w

Send a message

« % 9
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IMPACTING THE STAKEHOLDER
EXPERIENCE

The Why and What’s Next

Al in Market Research

The Story * Innovation

* How do you want it told?

* How do you put yourself in the
shoes of your stakeholders?
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