


This is Chaos

We consume 11 hours of media per day

Check our phone every 12 minutes1

We post over 49,000 pictures on Instagram 

1 Nypost.com (2018)





Consumers don’t care about 
[most] brands



The rise of 
psychographics 



The limitations of demographic-based segmentation

• Born in 1948

• Grew up in England

• Married twice

• 2 children

• Successful in business

• Wealthy

• Born in 1948

• Grew up in England

• Married twice

• 2 children

• Successful in business

• Wealthy



The rise of psychographics



Fads, trends 
and meanings

A fad fades

A trend lasts longer than a fad

A meaning has a deeper impact on us



What makes 
a product

A function is what the product does 

An experience is how consuming feels 

A symbol is a set of meanings we give to things 







We are on a 
quest to find: 

personal
social 
cultural meaning



Personal meaning

Personal meaning refers to 

cultivating our self









Social meaning

We use brands and products to 
interact with people around us



This important 
to brands

Perception is the truth

Meaning drives price premium

Meaning commands loyalty



Cultural meaning

Includes knowledge, beliefs, arts, 

morals, law, customs



Cultural 
meaning 
gone 
wrong



Cultural meaning 
done right





Brand Hacks covers 10 essential meanings



The pursuit of happiness



The more connected we 
are, the lonelier we feel

“I live alone in a forest of likes”

Overheard in LA at Café Mimosa, Los Angeles



We look for

Comfort and coziness

Joy

Simplicity 

Intimacy

Empathy



Joy An intense, fleeting emotion that we 
experience physically, in small moments





Murad Osmann
for Beringer



Nostalgia



Nostalgia is omnipresent

Real Estate: Old industrial buildings 
converted to lofts

Retail: Urban Outfitters, Kiehls, Polaroid

Music: Vinyl and other physical formats



Neon

A technology from the 1920s

Gas, glass and electricity 

In urbanism, art and marketing









Experience and Influence 
as the New Status Symbol



Conspicuous consumption

Means flaunting our 

wealth with expensive things

Somehow, experiences seem to solve for the guilt



Everyone is necessarily 
the hero of their own 
imagination

Franz Kafka



The sacred, the secular 
and the new preachers



Our beliefs in a 
higher power is 
shifting from 
sacred to secular



Google is not a search engine. Google is an atheist God…Where do we

pray? Where do we send information, hope there is divine

intervention, and get a better answer back? Our new God: Google.

Scott Galloway



Apple stores are 
cathedrals and 
ministries



It isn’t about achieving an 
end goal, 

it is about the quest itself



Explore with me

Emmanuel Probst

@realfrenchboy


