
© Kerry 2024 | 1

Kerry Proprietary Consumer Insights, 2023-2024

THE FOOD WASTE
IMPERATIVE
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Sparking Discussion 
and a Need for Research
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Key Learnings

Qualitative Quantitative

Our Approach
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10 Countries

Concern with Food Waste, Taking Proactive Action to Reduce Food Waste – Areas of Focus

Countries:
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Classified as General Business

A Glimpse Of What We Observed...
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Classified as General Business

While each country has unique thoughts and behaviors around food waste, we can categories certain countries by 

their current concern and actions to help identify where focus should be placed.
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Changing the 

conversation on 

food waste
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Confidence in Food Safety Lowers Waste

?
Concern about food safety Food waste

Protected/extended shelf life
Food Safety for 

Peace of Mind
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Consumers want to cut waste, 

but if they’re worried about a 

food’s safety, they’ll throw it out.

There is a need to elevate safety, 

extend shelf life – to help reduce 

food waste.

“If it’s meat, I wouldn’t risk going over 

the date as could make you very ill but 

if it’s fruit and vegetables, as long as it 

looks okay, I would still use it”

Lisa W, UK
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Consumers hate food waste, especially in meat and bakery

Lunchmeat 

Frankfurters, sausages

Bacon

Uncooked/Seasoned 
or Marinated Meat 

Ready to eat meats 

Plant-based 
meat …
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Sweet baked Breads 
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Hate to waste

Categories - Frequency of purchase by categories they throw out often x hate to waste
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Food Waste Estimator
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Key Learnings

Engage people, not 
respondents

Identify Stories
Beyond the Numbers

Research with 
short-, medium-, 
long-game potential.
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Time for 
Questions

Talk to us!

https://www.compart.com/en/unicode/U+1F551
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Thank You!
Soumya Nair
soumya.nair@kerry.com

Shaili Bhatt
shailib@crresearch.com
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