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. DRIVERS OF SUCCESS

Achieving better insights, quicker decisions and
improved user experience with dashboards
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 Understanding the data
« Key takeaways of the data
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Heathrow

Making every journey better

« Survey data from 500,000 peo

» 300 of the world’s airports
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Heathrow

Making every journey better
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Heathrow

Making every journey better
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https://prod-uk-a.online.tableau.com/#/site/dataexpert/views/Demo2/Freetime?:iid=1
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Tableau Dashboard
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New customer vs. Existing one
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Measuring in
every store

Using all
feedback data
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https://live.dapresy.com/Storyboard/RHViewStoryBoard.aspx?RId=%c2%b2&RLId=%c2%b2&PId=%c2%b9%c2%b5%c2%ba%c2%bc%c2%b5&UId=%c2%b2%c2%b5%c2%b4%c2%b3%c2%bd%c2%bb&RpId=2
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What can we learn?

Dashboards
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What can we learn?

Dashboards

« Easy and efficient informatio

 Time saving (Prep & Custom)




@ DATAEXPERT

What can we learn?

Dashboards
« Easy and efficient informatio

 Time saving (Prep & Custom)

« Summary and details
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What can we learn?

Dashboards
« Easy and efficient information

* Time saving (Prep & Custom)

« Summary and details

« Many more...
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« Understanding the data HeathFC‘-A_’

Making every journey better
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https://prod-uk-a.online.tableau.com/#/site/dataexpert/views/Demo2/Freetime?:iid=1
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Thank you!

° Come and meet us at our
stand!




