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History of Video IDI
Technology Evolution

Skype – Beta Released Aug 29th, 2003 (Audio only)

Skype - Version 2.0 Beta was released in 2005 (Video)

Adobe Connect – Dec. 2006 (Research Early Adopters)

New platforms emerge with rapid adoption of Broadband 2007 - 2015 
(Delivery/Success)

Fiber/5G/4K and 8K HD Camera – (Quality) 2015-Now

Security – Beyond 2020



Industry Adoption/Current Usage

In 2018, 75% of organizations
either already using or
considering using
IDI technology

51%
were already using

23%
were considering

Source: https://www.greenbook.org/PDFs/2018_Q3_Q4_GRIT_Report.pdf

https://www.greenbook.org/PDFs/2018_Q3_Q4_GRIT_Report.pdf


Industry Adoption/Current Usage 

By Service Item

Source: https://www.greenbook.org/PDFs/2018_Q3_Q4_GRIT_Report.pdf

https://www.greenbook.org/PDFs/2018_Q3_Q4_GRIT_Report.pdf


Industry Adoption/Current Usage 

By Region

Source: https://www.greenbook.org/PDFs/2018_Q3_Q4_GRIT_Report.pdf

https://www.greenbook.org/PDFs/2018_Q3_Q4_GRIT_Report.pdf


Industry Adoption/Current Usage 

Source - https://www.ama.org/wp-content/uploads/2019/09/Country-Market-Research-2019-USA.pdf

Total Industry Spend On Research – 47.3 Billion

https://www.ama.org/wp-content/uploads/2019/09/Country-Market-Research-2019-USA.pdf


Industry Adoption/Current Usage 

Source - https://www.ama.org/wp-content/uploads/2019/09/Country-Market-Research-2019-USA.pdf

Spend on Qual – 6.6 Billion

https://www.ama.org/wp-content/uploads/2019/09/Country-Market-Research-2019-USA.pdf


Industry Adoption/Current Usage 
Video IDI has Room to Grow

Source: https://www.greenbook.org/PDFs/2018_Q3_Q4_GRIT_Report.pdf

https://www.greenbook.org/PDFs/2018_Q3_Q4_GRIT_Report.pdf


Research on Research

itracks completed a survey amongst 
research professionals. (Mix of Clients and 
Non-clients)  

• 261 completed surveys 

• North America

• Decision makers when choosing 
Methodology and Technology

• Included a mix of large research 
organizations, end clients ando
individual moderators 

• Range annual usage



Research on Research
Number of Interviews Annually by Firm
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Research on Research
Features Rated as Somewhat Important or Very Important

Observer Backroom, 84%

Auto-record Session, 89%

Dedicated Tech Support, 91%

Screen Sharing, 92%

High Definition Video Feeds/Recordings, 93%

78% 80% 82% 84% 86% 88% 90% 92% 94%

Top 5 Features 



Research on Research
Features Rated as Somewhat Important or Very Important



Research on Research
How does Video IDI compare to Phone IDI

Ability to Understand the Participant, 31%

Quality of Insights, 32%

Quality of Reporting Deliverables, 38%

Participant Engagement, 46%

0% 10% 20% 30% 40% 50%

Where Participants Chose Video IDI’s as 
Moderately or Significantly Better

Audio Quality, 23%

Willingness to Participate, 48%

Price, 59%

Ability to Connect Easily, 65%

0% 10% 20% 30% 40% 50% 60% 70%

Where Participants Chose Phone IDI’s as 
Moderately or Significantly Better



Research on Research
How does Video IDI compare to Phone IDI



Research on Research
How does Video IDI compare to Face-to-Face IDI

Quality of Insights, 26%

Openness of Participant, 29%

Ability of the Moderator to Understand the Participant, 41%

Participant Engagement, 46%

0% 10% 20% 30% 40% 50%

Willingness to Participate, 50%

Speed of Project Completion, 50%

Price, 53%

Participant Convenience, 69%

0% 10% 20% 30% 40% 50% 60% 70%

Where Participants Chose Video IDI’s as 
Moderately or Significantly Better

Where Participants Chose Face-to-Face IDI’s
as Moderately or Significantly Better



Research on Research
How does Video IDI compare to Face-to-Face IDI



Case Study



itracks Video IDI – Participant View



itracks Video IDI – Moderator View



itracks Video IDI

Video IDI

Individual Feeds at HD720p

1280x720

60 frames/second

1,332Kb/second

2 channel audio

Single Stream Recording and Benefits

Video Chat via Adobe Connect

Entire Screen Feeds at HD720p

1280x720

19 frames/second

291Kb/second

1 channel audio



itracks Video IDI

INDIVIDUAL FEEDS of HD video

Scalable QUALITY for ANALYSIS of facial expressions

Present your client with SUPERIOR VIDEO,

large enough to be displayed on a big screen

Single Stream Recording and Benefits



What’s Next?
Integration of Video Data Collection into the Market Research Stack



What’s Next?

imotions.com

Facial Coding



What’s Next?
API Integration for Transcription Services

rev.com

sonix.ai



What’s Next?
API Integration Demonstration – In the Moment Research



Best Practices

• Good HD Camera

• High Speed Internet

• Put Mod guide in software (eye contact)

• Good Lighting

• Familiarize self with software/dry run

• Engage with clients in backroom and set expectations

Moderation



Best Practices

• Security Considerations – PII/GDPR/HIPA

• Do you need a backroom?

• How will you report on the videos?

• Integrates with other software/Web interfaces

Technology



Best Practices

• System Tech Check

• No-Wifi if possible

• High Speed internet

• Recent Browser

• Same Computer tested on

Recruiting
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