Quantitative Research
by using Metaverse:
M.A.Y.B.E. is real

Ennio Armato, Global CEO
Alessandro Imborgia, Global Client Director
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We did it again ...
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* Online virtual 3D space
- «= There'is more than one metaverse

» b " 5

ugte iDésktop / VR
s _E}/eryone is represented by an avatar

.+ Interactions among avatars

FIND -

BEYOND DATA




The digital ecosystem in
which we live today
represents already the
humus of the new digital

reality




Volatility

Uncertainty

Complexity

Ambiguity




Vision

Understanding

Courage

Adaptability
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Our answer is new paradigm
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Metaverse
* Online 3D space

e Users interact through
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Metaverse

* Online 3D space

e Users interact through

* Extended reali




Metaverse
* Online 3D space

e Users interact through
avatars

Three generations inv

igital lifestyle
is the
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Metaverse AR & VR

* Online 3D space * Extended realit

*  Environmental
impact

Three generations
nvolved

e Users interact through .
avatars

* Ecosustainability:
Global challenge

» Digital lifestyle

he r

Or crypto-
* Socle currencies and crypto-
culture tokens
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Metaverse

AR & VR

. Y-Z-Alpha Gen
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Reward
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Recruiting — Automation




Recruiting — Automation




Recruiting — Automation







Recruiting — Attraction ‘
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Recruiting — Interaction
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Recruiting — Interaction




Recruiting — Interaction
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I Methodology — CATI &




M | Aninterviewer in the metaverse calls a
respondent in the metaverse

T An interviewer in the real world
calls a respondent who answers
M | from the metaverse

M | Aninterviewer in the metaverse
calls a respondent in the real
T | world

o Methodology — CATI é




CAWI 3D
Methodology — CAWI

CAWI 2D




Metaverse
intercept




interview in the metaverse
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Classic reward

Crypto Token

Reward




gl FFIND Coin (FFIND) Token Tra« X @ https://ffindcoin.grweb.site X + v

& = (& & ffindcoin.grweb.site d v« E B & % O ¢

Home  Services  Aboutus  Contact .

GET YOUR TOKEN

Download whitepaper
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This is a FFIND coin

the first crypto for market research




Jump into the FFIND —
coin if you are a... ! & coin.ffind.com

Respondent

You can earn crypto tokens by
participating in surveys.

Strategy Team



Jump into the FFIND —
coin if you are a... ! & coin.ffind.com

Market researcher

You can use the FFIND token as reward
for your respondents.

Strategy Team



Jump into the FFIND —
coin if you are a... ! & coin.ffind.com

Crypto-investor

You can invest in FFIND tokens to see the
value of your wallet grow.

Strategy Team



Why market research needs a token?

It innovates the reward system that It stores data into the blockchain for
increases the response rate ever and immutably

Its value grows as soon as more interviews

It gives digital value to people’s opinions are completed

rrIND




rrIND

LIQUIDITY

TOKENOMICS

REWARD SYSTEM

MARKETING DEVELOPMENT CHARITY

of each transaction
redistributed to holders

of each transaction

added to liquidity pool d



Are you ready to embrace the change
and to engage in the metaverse?

rrIND



: ... enjoy your FFIND coin

ASK US YOUR MILLION FFIND COIN IF YOU HAVEN’'T RECEIVED IT YET

S VAN ‘ﬁ




