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14.2%

1 in 3

$4,777

US e-commerce growth in 2021

US households with 

Prime memberships

Amazon Sales Per Minute

30K

200K

Hourly

New products launched every year

Updates to Amazon Best sellers

New sellers on Amazon in 2020
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Negatives Impacting Ranking

• Little time spent on PDP

• High exit rate

• No conversion



Listings that perform well 

and have good content

are more likely to perform 

better.

Listings that perform poorly 

and don’t have good 

content are more likely to 

keep performing poorly. 
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Slow Down 

For 

Crossing 

Pedestrians
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47 

Chocolate 

Items on 

Amazon

L E A R N  M O R E  A T  E F L U E N C E . A I



L E A R N  M O R E  A T  E F L U E N C E . A I



L E A R N  M O R E  A T  E F L U E N C E . A I



L E A R N  M O R E  A T  E F L U E N C E . A I

eFluence 

predictive AI model 
High-quality 

training data 

AI Image 

Recognition 



Hero Images Product Images Lifestyle Images Size Images FTM Section Images
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Test 1 Test 2 Test 2

Amazon AB Test Conversion

Flash.PDP AI Scores - Buying

Top Performer 2nd Tier 2nd Tier

AI Predictions Match AB Test Sales Data
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AI to Instantly Evaluate All Your E-Commerce Images

http://www.efluence.ai

TOP PERFORMERS

DEFICIENT IMAGES

L E A R N  M O R E  A T  E F L U E N C E . A I



A division of

Ruben Nazario
VP. Digital Shopper Innovation

Ruben.nazario@behaviorally.com

V i s i t  u s  a t  e F l u e n c e . a i

Scott Brill
MD, eFluence

Scott.brill@behaviorally.com

Thank You


