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Say good-bye to

No data point left behind
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Mindset
Department’s focus
Partners
Communication













Bring the future into focus



Simplicity from Complexity





From Vendors to Partners













Mental Flexibility









• Moving from old and stodgy to modern and fresh

• A pandemic, a merger and an old research and analytics department… 
What do they have in common? They are the impetus to change. Learn 
how the International Fresh Produce Association (IFPA) leveraged and 
modernized its global insights to increase its member value and its 
revenue. We will explore the new tools that were implemented, how we 
changed our processes and the results from our investments.

• Key take aways:

1.Change is good but hard

2.Simplicity is a beautiful thing but hard to achieve

3.No one wants to read

• Topics Covered:

• Assessing marketing research technology vendors

• New techniques – qualitative and quantitative
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