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Great to meet youl!

Romani Patel
Sr. Manager, Research and
Insights at Microsoft
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Andy Barraclough

Founder & CEO, Voxpopme
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Surveys Discussion Guides Analyze

Discussion Guide v

[ [ Createyourguidesinjusta

few clicks using Al

+ Your Al Survey Insight

W is on its way!

.
Explore the Impact of nfltion on grocery shopping This can take up to a minute
o
Discussion ulde duration (mins) (30 7 o

Recently generated showreels  Sho All >
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How | scaled video surveys at Microsoft
The Study Video
e Understand perceptions of Al tools and usage in 60 0 Responses
the workplace - and scale video surveys «’
The Result 970/0 Time saved

on analysis

e Al enabled qual at the speed of quant, scaling
conversations and human storytelling
e Time-to-insight drastically reduced

e Making critical decisions for Al products easier Faster
to make 60x Insights
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Achieving an 85% Reduction in Time Spent
on Interview Research

Human

120 Minutes

1600 Minutes
240 Minutes
270 Minutes

15 Minutes
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Write Discussion Guide

Analyzing In-depth Interviews

Interrogating the data

Sharing Insights

Fine-tuning Results

* Results from use case by Suhasini Sanyal, presented in “Security Copilot” report

** 2,245 minutes vs. 335 minutes - 85% decrease in time spent

15 Minutes

200 Minutes

30 Minutes

30 Minutes

60 Minutes
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Time to sit back?
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What if we didn't stop at
600ideo responses?
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0 1 How can we scale analysis?

02 How can we centralize research?

03 How can we democratize insight?
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1. Scaling

12 | voxpopme.com

Single-project

Chat
Your Al-powered answer engine

Al Survey Insights
Al generated insights of the key findings Askme anything...
in your project
m What do participants think of Burger
King compared to competitors?
Newoddihe o hsesboyour et FTS S ———
opinion of the Burger King brand? Burger King's menu and pricing?
Are there any suggestions on how
they can improve their experience?

The key takeaways from the transcripts are:

competitors
2) Burger King’s King of the Day deals are a
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Multi-project

Viewing 2 projects

Overview
Al projects v Responses
Al Insights
Multi Project Analysis Al Chat M

Summary

Two projects on coffee consumer behavior provide insightful
perspectives on the topic. The first project emphasizes
coffee perferences, spending habits, favourite brands, and
loyalty p ing the holistic ing of
consumer behavior in coffee purchasing.

Notably, the project reveals that consumers express opinions
widely, indicating a diverse market. The second project,
however, refines attention to three main aspects: cost, loyalty

schemes, and customer service.

Video Repository
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2. Centralizing

e ™
K' Video Surveys

\. J

e N
@ Live Interviews

; 4 >
I-_:l/_-l Data Import

\. J

e ™

@ Vendor Data
\. J
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CASE STUDY: Scaling Qual with Microsoft Sl

The Challenge 1 00 In-depth
e Microsoft wanted to understand 1000 in-depth interviews. Interviews
N
The Solution
e Import all 1000 videos into Voxpopme and use Al to 1 2 0 Hours Of
analyze and interpret the data. fOOtage

0

The impact Ceivalont
quivalen
e Unlocked recurring value from existing qualitative data. 4 IDIS Per
e No more wasted, siloed data. Worklng day
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3. Democratizing

Context and Introduction:
Q_ search reporting styles

This report f on analyzing and und di

consumer behavior and preferences related to coffee Voxpopme
shops. Under: ling the p of sis

crucial to the development of goods and services, Marketing

optimizing marketing strategies, and enhancing user

En a b I e Res ea rc h e rs to : experiences. Through this analysis, we aim to Analysis

address the needs and wants of different customer Respondent Personas

personas to improve and tailor product offerings,
[ Auto_g en erate Repo rtS & Sh owree I S vr;::;k;\;n:ﬁs:r:tegy, and overall customer interaction

e R
e Templates & Custom Reports — persona Ouerview:
e Ask questions across an entire repository of rour: Thseconsumers asboth maead
. female, belonging to a wide range of age groups maini
data and get real-time answers inthe UnitedKingdom,

Goals and Motivation: These persona's primary goal is
to find a coffee shop that offers quality coffee at
reasonable prices and has a good variety of products.

L Q_,
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CASE STUDY: Democratizing insight at Microsoft
The Moment
e Microsoft's research team was asked about use Cu riOUS
cases/jobs to be done for Copilot mid-meeting 1 Executive
The Solution
e We asked Al a question about our library of qual research, 2 Questions
revealing 11 common use cases from 100s of video

posed to Al

within minutes

The impact

e Real-time answers for our colleagues
e No more wasted $ on repeat research
e More informed future research

On repeat
$0 research
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The impact at Microsoft

0 1 Al-Qual is now an essential research tool
02 Our research grows in value

03 Customers are more accessible (than ever!)
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What's next for Al-powered qual? @

@l Continue Building a Robust

Repository

g Al Moderated Interviewing
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