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EXPERIENCE BRAND
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$1000 +$7.000

DEVICE SERVICES

ANNUAL VALUE






JOURNEY ECONOMY
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INFINITE LOOP MINDSET

INNOVATION + [TERATION
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CONTINUOUS VALUE CREATION

STRATEGY +
INSIGHTS
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INSIGHTS STACK

BECOMING AN EXPERIENCE BRAND

STRATEGY

ONGOING TRACKING

(Progressive Feedback Loop)
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FROM MANUFACTURING TO MOBILITY
FROM OWNERSHIP TO MEMBERSHIP

OPERATE pal OIL LIFE TIRE PRESSURE

CHANGE OIL SOON

Good morning,

.\l:lll. SERVICE DUE IN 4,207

VEHICLE DETAILS

MAINTENANCE SCHEDULE

REMOTE START
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ADJACENT INTELLIGENCE
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TERTIARY EXPLORATION

What Behaviors Are
Affecting Other Industries?

Audience Passion Points
Cross Industry UX / CX Trends

Macro Societal Trends
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ONGOING TRACKING

Keeping A Pulse
On Change.

Cross-Functional Sharing
Data Visualization Dashboards

Insight Engines
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KEY TAKEAWAYS

1. BeE CUSTOMER-CENTRIC

2. MOVE BEYOND THE TRANSACTION

5. ALIGN YOUR MINDSET FOR GROWITH

4. MAP INSIGHTS TO VALUE FOR THE
CUSTOMER & COMPANY
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I 0o c i TAL TRANSFORMATION: THE INFINITE LOOP

DIGITAL

TRANSFORMATION:
THE INFINITE LOOP

BUILDING EXPERIENCE BRANDS
FOR THE JOURNEY ECONOMY

By: Paul Miser
Chief Strategy Officer, Icreon

What do companies like Uber and Amazon, Apple, and Tesla have in common?

They are all Experience Brands. Businesses that have embraced digital and technology
as a competitive differentiator are creating exponentially more value than their
counterparts and for their customers.

Learn more: www.JourneyEconomy.com
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http://www.journeyeconomy.com/

THANK YOU
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