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Leveraging Al to Bring the View of the Customer Into
the Insights and Design Process

Jason Jacobson Adam Colasanto
Director of Consumer Insights Head of Client Services
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Enter Vizit

Al technology platform that measures visual content for effectiveness.
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We created Vizit because real-
time analytics to optimize visual
brand performance did not exist.

~ " Surveys and focus groups are too expensive
“m®  and time consuming to scale.

ap; No ability to predictively measure visual
AR content effectiveness.

° A/b testing happens too late and can’t help
you optimize performance against competitors.
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An Al-driven approach to measuring visual effectiveness

01 03

Vizit collects data on your Vizit analyzes aspects of Vizit scores & B res new
target audience. content they are exposed to COnESlE for predicted
online, and behavior patterns. effectiveness.
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Scoring Visual
Content for Unique

Consumer
Audiences
f?; AUDIENCE LENS
The Vizit Score (0-100) is a . einiledEi g U
proprietary predictive measure Véz'gcjg Wgh

that determines the effectiveness
of visual content with a specific
target audience.
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Creating the Woodside Way Playbook
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Influencing every visual touchpoint

Every email sent

Every social post created
Every ad on every channel
Every marketing campaign
Every new home

Every model home merchandising
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Visual content that is 15-25%
higher scoring on Vizit than competitors

can increase conversion by up to 30%.

Based on more than 100,000 customer transactions that were impacted by Vizit-optimized
digital images, as measured by Vizit Scores.
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The biggest brands in the world
win with Vizit...
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Q&A

Jason Jacobson Adam Colasanto
Director of Consumer Insights Head of Client Services
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,/\
Meet with Adam by emailing vIZIT
adam@vizit.com or request at r Sl !
vizit.com/demo s | (]
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Come see Jason's talk
tomorrow back in room 4 at
10:15 am
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