
Q u i r ks  N e w  Yo r k

Leveraging Your 
Community Space for 
Continuous Research

P o l l y  S p e r o s ,  V P  o f  S a l e s

F u e l  C y c l e  



Life is Change



MORE RESEARCH

Faster



Response rates drop while disengaged/bad 
responses increase

46%
2%

5%

Source: Greenbook Blog, Ron Sellers



THE ANSWER

Continuous Research



Need:

Aggregate feedback

Maximize continuous engagement

Put customers at the center of business

Solution:

Your Voice Community

Continuous engaging research

70%+ response rates

More research, faster, connected



Need:

Better response rates

Diverse methodologies fast

More research with no added budget

Solution:

Continuous research community

Mobile app engagement

Connected quant & qual datasets



Need:

Customer at the center (kids/teens)

Survey data complimented by qual

Shift qual to digital & fast!

Solution:

Inside A&F and The Hollister Insight Lab 

March 17th led first virtual qual 

More internal observation & insight

Continuously bringing customer to life



Continuous 
Research

COMMUNITY

• Puts the customer, prospect, user at the 

center

• Respectful engagement driving 70%+ 

response rates

• Engaging, clear community expectations 

driving <5% "bad" data

• Unlimited qual/quant methods at your 

fingertips



Questions



Thank You

sales@fuelcycle.com

Booth #435


