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● A bit of background on Stravito 
and what we do

What I’ll cover today:

● How Burberry is working with Stravito to 
democratize access to insights, build a 
live virtual newsroom, and standardize 
insight storytelling.

What Ross will cover today:

● How Burberry is leveraging their 
dedicated insight engagement platform 
to build a shared insight narrative

What we’ll cover today:



What do insights tech and luxury 
fashion have in common?

To kick things off, I’d like to pose a question:



Here are some that I’ve come up with:

2. Tailoring is essential.

3. You want it to integrate with 
your existing “wardrobe”.

1. You want great design.



And that’s why we created Stravito.
(well, sort of).

Market Research 
Background

Technology Background



Rapidly accumulating 
data/insights, and struggling to 
distribute them effectively.

One of my main challenges:



The remaining 90% was about 
actually changing the way that 
people worked.

We realized that collecting data/insights was only 10% of the battle.



To ensure that insights weren’t 
just accessible, but could be 
easily integrated into 
decisions on a daily basis.



The tools at our disposal. 

They were designed for a select 
number of “super users”.

What do you think the problem was?



These tools weren’t making it 
possible for everyone to apply 
the insights they needed.

In summary,



Our other 2 co-founders were 
experiencing the other side of these 
problems at their research agency.

At the same time,



Through our combined 
experiences, we realized that 
there was a need for a tool 
that made it easier to actually 
apply insights.



To create a user-friendly insights 
platform that could help solve 
some of the biggest challenges 
for insights teams.

And again, that’s why we founded Stravito–



Common challenges for 
insights teams like:

1. Difficulty finding reports
Because they’re stored in various file drives 
across the org

2. Stakeholder requests piling up
Because they can’t easily access insights 
themselves

3. Not enough time for deeper insights work
Because admin and inefficiencies get in the 
way



We wanted to help solve these 
challenges for insights teams, so 
that they could more easily 
democratize insights and ultimately 
create real business impact.



The technology that helps to 
solve these challenges is only 
one part of the equation.

But tech alone isn’t the answer;



An integral part of our product 
development has been the like-
minded insights leaders who have 
chosen to partner with us.



One of our 
incredible partners

Ross Dempsey
Editor, Burberry Insight 
Hub



BUILDING AN INSIGHT NEWSROOM & 

NARRATIVE

HOW BURBERRY IS ENGAGING ITS TIME-POOR AUDIENCE



INSIGHT PLAYS A KEY ROLE AT BURBERRY



CHALLENGE #1

THE APPETITE FOR INSIGHT IS RAPIDLY 

INCREASING



CHALLENGE #2

OUR STAKEHOLDER AUDIENCE IS 

TIME-POOR



CHALLENGE #3

WE MUST PUT INSIGHT INTO THE HANDS OF OUR 

DECISION MAKERS



BURBERRY INSIGHT HUB | CENTRALISING WHAT WE KNOW

LOCATE & CENTRALISE ALL OUR INSIGHT, MAKING IT 

SEARCHABLE AND SHAREABLE

------------

BREAK DOWN INSIGHT SILOS, STOP THE LOSS OF LEGACY 

KNOWLEDGE AND REDUCE REPEAT ANALYSIS

------------

HELP BURBERRY MAKE BETTER, FASTER DECISIONS BY 

TURNING OUR INSIGHT INTO REUSABLE ASSETS

1300+ TOTAL USERS | 500+ INSIGHT DOCUMENTS



WE HAVE BUILT A PIPELINE OF CONTENT, FROM A RANGE OF 

CONTRIBUTORS, PROVIDING BURBERRY WITH AN EASILY 

ACCESSIBLE CORPORATE MEMORY OF INSIGHT. 

------------

THIS COMPRISES 20+ INSIGHT AUTHORS FROM ACROSS DATA 

& ANALYTICS, BRAND & MARKETING, CUSTOMER INSIGHT, 

DIGITAL, CRM & MORE.

BURBERRY INSIGHT HUB | CREATING A SHOP WINDOW OF INSIGHT



BURBERRY INSIGHT HUB | EXCLUSIVE MARKET INTELLIGENCE

EXCLUSIVE BREAKING TRADE PRESS NEWS

------------

FLAGSHIP MARKET INTELLIGENCE REPORTS

------------

AN ARCHIVE OF EXTERNAL INSIGHT



OUR ESTABLISHED INSIGHT COMMS CHANNELS AND ACTIVE 

YAMMER COMMUNITY HAVE ENABLED BURBERRY TO SHARE 

INSIGHT AT SCALE, QUICKLY, FOR THE FIRST TIME. 

BAG QUALITY SURVEY (YAMMER PROMO)

2500+ VIEWS | 58 REACTIONS | 17 COMMENTS

CHALLENGE

WE ARE CURRENTLY RELIANT ON PUSH COMMS TO DRIVE THE 

MAJORITY OF OUR ENGAGEMENT. A KEY CHALLENGE GOING 

FORWARD WILL BE TO BUILD ORGANIC TRAFFIC AND INCREASE 

UNPROMPTED REPEAT USAGE.

INSIGHT NEWSROOM & NARRATIVE | BECOMING A BETTER LEARNING ORGANISATION



INSIGHT NEWSROOM & NARRATIVE | HOW DO WE KNOW THIS WORKS?

BAG QUALITY SURVEY (YAMMER PROMO)

2500+ VIEWS | 58 REACTIONS | 17 COMMENTS



INSIGHT NEWSROOM & NARRATIVE | STEP 1: EDITORIALISING OUR CONTENT

DRIVE ENGAGEMENT WITH OUR TIME POOR AUDIENCE BY 

MAKING OUR COMMS CLEAR, CONCISE AND CONSUMABLE

------------

ENGAGE NEW STARTERS FROM DAY ONE BY PROVIDING THEM 

WITH A SNACKABLE INSIGHT NARRATIVE ACROSS KEY TOPICS

------------

STANDARDISE INSIGHT STORYTELLING – ARM YOUR ANALYSTS 

WITH TEMPLATES

WE DISTRIBUTE & PROMOTE INSIGHT TO 3000 BURBERRY 

DECISION MAKERS. (OUR YAMMER POSTS ARE 

REGULARLY READ BY 1500 – 2000 COLLEAGUES)



WE DISTRIBUTE & PROMOTE INSIGHT TO 3K+ BURBERRY 

DECISION MAKERS

-------------

ESTABLISHED INSIGHT COMMS CHANNELS & FLAGSHIP 

INSIGHT NEWSLETTER

------------

ACTIVE YAMMER COMMUNITY

INSIGHT NEWSROOM & NARRATIVE | STEP 2: ESTABLISH & INTEGRATE INSIGHT COMMS 
CHANNELS

IN 3 MONTHS:

------------

33 INSIGHT PROMOS GENERATED A TOTAL OF 63,000 YAMMER 

IMPRESSIONS



OUR INSIGHT COMMS CHANNELS FACILITATE A TWO-WAY 

CONVERSATION, BUILDING AN INSIGHT NARRATIVE FOR 

BURBERRY

-------------

INSIGHT NEWSROOM & NARRATIVE | STEP 3: LEAD THE CONVERSATION



INSIGHT NEWSROOM & NARRATIVE | STEP 4: CONTINUALLY TEST & LEARN



TAKEAWAY #1

DEMOCRATISE ACCESS TO INSIGHT –

EVERYTHING YOU KNOW ALL IN ONE PLACE



TAKEAWAY #2

EDITORIALISE & STANDARDISE YOUR 

INSIGHT STORYTELLING - MAKE IT CLEAR, 

CONCISE & CONSUMABLE



TAKEAWAY #3

INTEGRATE WITH NATIVE COMMS CHANNELS TO 

BUILD A LIVE NEWSROOM OF INSIGHT



TAKEAWAY #4

BUILD A TWO-WAY CONVERSATION WITH YOUR 

INSIGHT COMMUNITY TO DEVELOP A SHARED 

INSIGHT NARRATIVE



QUESTIONS


