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Our Purpose:

To deliver everyday
health with humanity



Our mission In
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Creating an
MVP
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‘Stakeholder
engagement’
IS not enough
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Go slow to
go fast
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Shedding
light

50+ reports reviewed (internal and external)

70+ Millions of social posts

15 external experts

20+ internal experts

Photo by
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TRENDSPOTTER

Foundational Trends

To provide a framework
of understanding

Always On Tools

To spot signals of change

@ Social
Search
Outside In



If you build It,
they will
come?
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Managing the
backlog
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Creating
Impact
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