
Mapping the buyer’s mind:
Crafting personas for targeted marketing success 
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Eye Protection for Dogs
Rex Specs were developed to provide dogs with 
essential eye protection. The company is actively 
searching for its niche in the market and is focused on 
building prospective collaborations.

Case: Rexspecs.com 
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By exploring a Persona, this company can better 
understand and identify their target audience. This 
information will help them tailor better products and 
successful marketing strategies to effectively reach and 
engage their ideal customers.

Let’s see how we can Build a persona for them!

The Challenge: Discovering the Persona
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■ Let’s explore their market traffic and competition in Market 
Explorer

■ Benchmark them against competitors and find collaboration 
opportunities, see from where they receive traffic from in 
Traffic Analytics

■ See their biggest market players’ target audience in Display 
Advertising

■ Use all the info above in ChatGPT to build a prompt for an 
image builder such as OpenArt

■ Use all the info above + One2Target + OpenArt to create 
the persona

THE PLAN
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Use Market Explorer to get insights
on global market situation
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Use Traffic Analytics to discover audience overlap with 
other market players and find collaboration opportunities
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Use Traffic Analytics to discover audience overlap with 
other market players and find collaboration opportunities
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Analyze the biggest market players’ target 
audience in Display Advertising
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Use One2Target to get all the Demographic, 
Socioeconomic and behavioral information



10

Let’s create a Prompt based on all the above 
information on ChatGPT for an AI Image Tool
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THE RESULT



Mapping the buyer’s mind: 
Crafting personas for targeted marketing success

Learn and define your 
personas

Explore your 
personas’ goals 
and challenges

Craft marketing 
content to help your 
personas achieve 
their goals

1 2 3
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PERSONA



A persona embodies an ideal customer for 
your business.

Personas answer the question, “Who are we 
designing for?” and they help to align strategy 
and goals to specific user groups
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A persona is a user archetype you can
use to help guide decisions about
product features, navigation,
interactions, and even visual design.
–Kim Goodwin
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YOU YOUR USER
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Your customers are not all the same.



You can create 
a slide with 
an image only, 
or provide the 
image with the 
emotional 
statement

Urban millennials
self-identify
very differently…



You can create 
a slide with 
an image only, 
or provide the 
image with the 
emotional 
statement

…than suburban 
baby-boomers.



You can create 
a slide with 
an image only, 
or provide the 
image with the 
emotional 
statement

But,

They may both be 
your customers.



Step 1: Learn & Define Your 
Personas 
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Start by talking to them.

Gather info on your ideal customers:

● interview them
● call them 
● use surveys
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Job Title 
Household Income
Hobbies and passions
Movies/TV shows
Content the consume

Learn who they are.



Define your personas as a 
hypothesis or real people.
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Try to find a distinction to segment your users and 
personify your ideas as a hypothetical person
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Focus on 2 or 3 personas



You can create 
a slide with 
an image only, 
or provide the 
image with the 
emotional 
statement

Thinking of your 
customers as 
real people
helps you get 
inside their head
and market to 
them better.

Thinking of your 
customers as real
people helps you get 
inside their head and 
market to them 
better.
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Pro Tips 

● Use Typeform or SurveyMonkey to 
survey users.

● If you have access to their purchase data on 
your CRM, analyze it for predictive insights 
and to find your most profitable personas to 
focus on.



Remember…

Persona marketing is an ongoing 
process.

Continue to test content against your best customers to 
what prospective customers will respond positively to.
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Step 2: Explore your personas’ 
goals and challenges
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You can create 
a slide with 
an image only, 
or provide the 
image with the 
emotional 
statement

Learn about your 
personas’ pain 
points



How are they measured?
People measure their success very differently.
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For your personas it may be:

● Impressing a client
● Expressing brand identity
● Saving time at home
● Impressing friends



semrush.com

Find out and prove that you can 
solve their problems best.
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Pro Tips

● Establish your own internal benchmarks to 
identify pain points.

● Lower scores (under 10) require immediate 
action, while higher scores (over 80) indicate 
less urgent issues.

● Thresholds will vary by business, but this 
approach helps prioritize and address
customer experience challenges effectively.

Design a scoring system to assess pain-point severity



Step 3: Craft marketing content 
your help your personas achieve 
their goals
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Tactic: Learn What Actually Makes Customers Click?
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● Pharma-related etailers feature health-
related CTAs
(COVID testing topping the list of most popular trigger words)

● Kohl’s often emphasizes its sale alert service
and hassle-free online shopping.

● BestBuy often promises one-hour delivery.

● eBay appeals to customers by focusing on its
offering of top brands.

● Etsy, unlike the rest of the etailers, underlines 
secure shopping.



Tactic: Analyze how 
AI is being used to 
produce Content

36Source: State of Content AI by Semrush



Tactic: Learn the 
type of content 
Business are 
making with AI

37Source: State of Content AI by Semrush



You can create 
a slide with 
an image only, 
or provide the 
image with the 
emotional 
statement

Photos are the game-
changer to create 
engaging content for 
your personas

Tactic: Use relevant, 
authentic photos
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And to grab customers’ 
attention, you need to be 
relevant to their world
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If your customers can instantly 
connect to the photos you’re using in 
your marketing, the are more likely to 
check you out an buy.



Authentic Storytelling and Social Good are 
Good for customers
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You can create 
a slide with 
an image only, 
or provide the 
image with the 
emotional 
statement

Thinking of your 
customers as 
real people
helps you get 
inside their head
and market to 
them better.

Use Authentic 
Images

Candid, organic images are 
relatable and are a major 
driver of engaging 
marketing content.
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Mapping the buyer’s mind: 
Crafting personas for targeted marketing success

Learn and define your 
personas

Explore your 
personas’ goals 
and challenges

Craft marketing 
content to help your 
personas achieve 
their goals

1 2 3
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Thank you!

Fernando Angulo
Senior Market Research Manager at Semrush

Fernando Angulo

@Fernando 1 Angulo

https://www.linkedin.com/in/fernandoangulo/
https://twitter.com/Fernando1Angulo
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