






















•

•







Conceptualize Breakthrough Ideas

New product prototypes and trial techniques built to 

break the boundaries of innovation.

• CLTs / HUTs 

• QSI

• Curion QDA®

• BluePrint

Identify Needs & Wants

Discover undeveloped whitespace opportunities and 

Identify blue ocean strategies.

• FuelXP

• Segmentation

• Ideation 

• Co-Creation
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Build Confidence In Your Launch

Interpret the authenticity of the product idea with testing, 

resulting in clarity for market preparation.

• Curion Score

• Acceptance Testing

• LifeLabs

• Category Benchmarking
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Perform and Optimize

Develop product marketing and emotion-led advertising to 

engage consumers for optimum performance.

• Brand Tracking

• Naming Research

• Claims Testing

• Shopper Journey
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Continue Delivering Results

Reassess and enhance product performance with revised 

explorations and reinvention.

• Curion Score

• Discrimination Testing

• PROP

• Curion QDA®
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https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EX6-vRSy71JFmmMEc-5L4QsBp8BQtwAwefD3miMjpzahWA?e=StrK7M
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EcVuapLMEOhFuZhzcavpnTYBocXdFFnUHjvl9M72c6NAug?e=LpWgUO
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EeSkVojEtG9MudLIV9xay6IBR-VdAoaSeu9bef1mWUd_1g?e=wCq4X5
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EWq49_f9J5NMpnEd1782KRwBPFeOJQZq52UUxD0ZFFZO9w?e=h2qiiz
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EXabA71aU3tClE8B2Puss80B3qLOv8Gcy64k5G3_WWZtGw?e=fxl33W
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EYVZPGI165FJsA52oHY4AXQB6wCqTppnhpOKaQTjF4Fw7A?e=NhsNR0
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EepDOsborjZApGeoaWxldEcB92bPy-44DnVe8SuofJu6PA?e=D6ypGh
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EepDOsborjZApGeoaWxldEcB92bPy-44DnVe8SuofJu6PA?e=D6ypGh
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EcVBKeWkwVBMrm5vyaaiTPIBqLf2-Pa_7AxKvPO2Vjj2Fg?e=8CPXC3
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/Ed3Cp5o-cEVKn6KMJ7GFpjEBeROHEF779TIFa3KGWP2I-g?e=T0YfVW
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EQE9iX3WxqdFhl45_eh6u9AB3rmtFZTz3tcXlUJLVGlYpg?e=XtxQWn
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/ET97330qz_VLrBX1EOUIbPQBeyeRqFIuSH7KLUx8KyYjCw?e=h1gvZ8
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EdF-cLWBIWNGte71So1jTj0Bm7tmPk4_7py5mSbVwFN6aA?e=ZSfz4F
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EWi6t07QDa9Lr4a3YHst3XsBMaXxlZ8HWc3IkZLUIfNm1A?e=6Vey8D
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EVqRIsjryRRHqKCIGfyGjv0Be4TQHHaVpjq32aOCW-lNSw?e=OONqTc
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EcVBKeWkwVBMrm5vyaaiTPIBlJoUil6fxU1L1ie9gz2tkQ?e=ITi7zq
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EVPQ2v39AIZHr1yM4jDyWREBdNAlnOHAHYlhqUUo7RBslQ?e=jim41i
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EUKmiHlYmj9Nq_WRYRgA2rQBcJctEKLJkId8_947nh4R-Q?e=yYtiym
https://curioninsights.sharepoint.com/:b:/s/MarketingCommunications/EeSkVojEtG9MudLIV9xay6IBR-VdAoaSeu9bef1mWUd_1g?e=Y0dqWz
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