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How to access
actionable and top-
quality insights

in real-time ‘



| About Zinklar

Our Vision: making high-quality consumer insights
available to all kinds of brands more efficiently and
more often.

Why Zinklar is growing so fast!

- We are research experts

- Features and usability of the platform

- Access to +140M consumers from more than 80

countries
- More than 2,000 predefined profiles
- Completion rate is 3.5x higher than industry Jordi Ferrer Borja Ormaechea
average CEO CEO
- Average study completed in 4 hours vs. 42 hours Senior Management roles Brings +20 years of
. at Kantar for +20 years Marketing expertise of
for the nearest Competltor and disrupted the insights  leading teams in tier 1 CPG
industry as an companies
zinklar entrepreneur



| Providing value to 300+ global brands
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& Kimberly-Clark Google  Dlsnep

Ccttoly Q) ESTEELAUDER ~ Uber = AtaT

Across BtoC verticals

Food & Beverage Tech / DTC* Pharma
Retail Telecom Cosmetics
Finance & Banking Media Consumer Electronics
zinklar

* Direct to Consumers




Efrain Ribeiro
Zinklar Advisor

*  Built online panels & products
* TNS, Ipsos & Kantar
* Zinklar since 2017

« CASE Member
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zinklar

Research integrity
through 3 quality
essentials

Research Proficiency
Engaged Respondents

Respondent Sourcing & Fraud
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Research
Proficiency



| Research expertise at the core

« Designed & built by research
experts

 Automate research
processes

« Focus on analysis and
insights

« Expert advice every step of
the way )

* Research for non-experts
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| Complex research made simple & immediate

E3 Puise

Understand and
measure market
actions in
advertising,
news,
promotions,
innovations and
sponsorships,
and their
effectiveness,
on a daily basis.
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Advertising and
Sponsorships

Interaction with
Banks
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| Mobile-only to maximise engagement & quality

! Highest coverage vs ' True
i other devices ! < representativity
| 88% of US population | .. ¥ - R BRRRREEELTEEEE !
! is using mobile ! b
____________________________________ i “Moment of Truth” i
: ; | immediac :
| On-the-go _ @ L__________}( ____________ :
' interactions
T ! .. ! 3X better conversion !
: SUeanmneQUserL,,~/ “~ s traditional i
i experience | i methodologies |
. Zinklar LOI | - .
| 9 min !
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| Allowing to understand the ‘true consume

Zlnklar MediaLibrary  Analytics  Showreels € v ZinklarTest ~

US UA Whole Beans with video answer 43 ¢

Please tell us how you prepare your Whole Bean coffee? Do you have any specific rituals? How does it make you feel? - 6081bca3-55d1-
Gbal-5a6a-cdaf38dShddb

Engaging e

OK. well, in the morning, the first thing | do when | get up. after | pray. | come downstairs and | grind the beans and the smell of the
aroma of the fresh ground beans is just superior to any other experience with coffee. | love the machine. And and then | start it and |
go and | sit down. | do a meditation, take care of my bathroom needs. And then | come back out and | pour my first cup of coffee of the
day. check my emails, start to work because I'm working remotely now from home most of the time, and that's how | start my day. It's
a great ritual. Love the coffee. Love the smell. Love the whole ritual. Thanks. | have a great day.
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z'nklar * Example from ‘Zinklar's Video Answers’ .
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| Ensuring quality all the way

Expert Supply Curation

GDPR ISO certified ESOMAR 37 Quiality hygiene
compliant program in place

Respondent selection & representivity

Pre-profiled targeted respondents - Quota determination & management

Pre-survey Survey level Post-survey

Fraud detection- Open-end evaluation-
CleanID ResponselD

Outcome review

zinklar




| Global reach and consistency

All from one platform

= 2 Which of the following environmental actions do you currently do at home?
E Select all that apply

____________________________________________________

| . . B < - il et 1l =
i Quality controls and automation allows Composting aur kitchen biowaste at N o . , “ "
! 1
i consistency across more than 80 countries Collecting our kitchen biowacte
: ) . athome and bringing it to collection 23 49 32 31 24 30
and produce multi-country / multilingual point
: 3 ) ) Recycling plastics and other materials 83 77 76 68 71 68
' projects in real-time.
: Buy sustainable food products &« 50 60 41 36 3 33
= 52 62 56 44 40 47
28 3 Why do you drink roast and ground coffee as well as Whole Beans? What other needs does it satisfy? 53 51 48 44 48 47
o 36 23 30 19 20 23
g m S 11 =
2 2 3 4 4 3

Purchase

Day shipping address Coffee beans Good lioe
QUICkeI‘ Mornlng R t

Better @ cxiene, a S e C offee

Quicker and ready Whole beans

Rush Mather
Satisfactory
Convenience
Different flavor
Creat

Whole bean
Available Ground coffeeConvenient

Batter

Grind
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Takeaways

1. Best research made easy
2. Fast but smart
3. Pre-survey fraud detection

4. CASE sample discussion




Want to know more about
Zinklar?
LET’S TALK!
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