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Consumers are \ ,
drowning in survey = R
requests == > g -

Average number of emails a
person gets per day

Average
response rates

of brands rely exclusively
on surveys for feedback

R



When asked to describe their home ....

Flutty

Yftf

Bad data Because this is how [ feel

Tl I will be back at the office today
ranel companies Good morning | hope you had a great day
Good morning my love bug

Pizza with anchovies oysters and jalapeno peppers

Nsnagoahvjs sowobwys jeoenvwbow die my veis
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Feedback powers k
innovation and
growth '
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A simple framework that emphasizes the and
aspects of research
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the Survey Experience
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Modular Conversations
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Thanks for clicking over &

As a Woodside Homes owner, your
journey is important to us.

Roger Gannon, Woodside Homes
COO, would like to share a brief
message about what your
relationship means to us!
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Home Activities Discussions
O

mary

STUDY ACTIVITIES
Welcome Jason v -~

Start Here! Home Tour Instructions Join the Discussion

Must be completed FIRST before moving onto .
Home Tour activities

L]
.
o C
any time throughout the
e Can be submitt

osing video, p
<ing us through th

Home Trends

~ e [fyou choose photos, please make sure you

answer the questions in the

Welcome to the Home Study s

September 14th - 28th.

dy is broken up into ‘activities’ and should

u ~90 time to complete
* ALL activities must be completed to rec

$150 Amazon gift card
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to Unsolicited Feedback



Responsivenes
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to Customer Preferences
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How to dri

change...




Key takeaways

Humanize the experience

Empower modular conversati

Add authenticity via community building
Respond to unsolicited feedback

Tailor to consumer preferences



HEART



