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Why we are comfortable with
store-brand paper towels but not
laundry detergent

A deeper dive into consumer attitudes and intentions
toward private-label shopping

Prepared by < GroupSolver
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Let’s talk about...

1. The bottom line

2. The importance of quality

3. Increased openness to private-label
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The
Bottom
Line
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of an item is a
consistent driver behind
private label purchase
decisions.

preventing
switching from national
brands.

Quality is the key

Consumers still prefer
national brands, but they
toward
private label. Experiencing
economic hardship
accelerates the trend.

In some product
categories — pet food,
baby food, oral care -
where

, hational brands are
In a stronger position.
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The importance of
quality
Barriers preventing shoppers from purchasing private label

Important factors in a private label purchase

Differences between store and national brand decisions



The importance of quality

The top barriers
to purchasing
private label
revolves around
perceived
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Top concerns about pu rchasi ng private label Question. What are some concerns you may have that would
Respondent answers; IdeaCloud™ prevent you from purchasing a store brand product?

Common Themes (with % Theme Support)*

75%
"For some things I am concerned |"Wondering if they would = 8% 75%
about the quality of store brand taste the same" 69% 9
ducts” 6% 63y
proaucts . o g 59
"The effectiveness” G =
64%
"Durability” . .

63% "Same ingredients" @5

"If it's made cheap” hat country it is actually

produced in"

44%

Quality of  Taste Concern  Quality Price Cheaply
item over lower relative to made
quality national
brand

* Support strength statistics estimates the portion of the population who would support/agree with this answer.
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58%

C O n S u m e rS Offers the best value for the price
I oo k fo r Matches the quality of national brand products
value and

55%

. Uses high-quality ingredients _ 46%
quality
W h e n Has effective products _ 44%
S h o p pi n g Offers good deals on their products _ 39%

fo r Sto re Has the right pack size for me
brand
products.

33%
Has a wide variety of products to choose from

30%

Is made in the U.S. 28%

Q: Which of the following qualities are important to you when purchasing a store brand product? Select all that apply.



Matches quality of national brand
Right pack size

Offers extra loyalty points

Has effective products

Offers the best value for the price

Offers good deals through sales,
discounts, and promotions

Uses sustainably sourced ingredients
Is endorsed by an expert I trust
Uses high quality ingredients

Is made in the US

eli

Food

OTC Medicine

(&

Home Care

%2 | e
Pet Baby

Yo
Personal
Care

o

Paper
product

Pet product shoppers in particular look for
confidence in product quality

Important for
gq national brands

Important for
@ store brands
WY

Nail Care

@ (+0.40)
@ (+0.37)

@ (+0.50)

ata 90% c

Difference in ranked importance of an attribute; p < 0.10 (Significant dif ein
Q:Please rank the following qualities in order of how important they are to you when purchasing a store brandy/national brand product, with 1 being the most important quality to you.

@ (+0.46)

@ (+0.93)

e level)

@ (+1.00)
m (+0.53)

@ (+0.62)
@ (+0.47)

m (+1.10)
m (+0.71)
m ( )

+0.75

@ (+0.89)

@ (+0.49)

m (+0.70)

m (+0.58)

m (+0.71)

(+X.XX) represents change in average rank score

9
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Quality is important to higher income
consumers. Cost to lower-income buyers.

QuantQual™: Top Concerns About Private Label by Consumer’s Household Income

Respondent Statements @®Avg. Agree @ Avg. Disagree

The quality is the utmost | . I .
concern | i

The cost ! . : .

The taste might be ! : -

different | . :
May not be as effective : . .
as national brand |
If store brand is cheaper, I ! - ! -

will go with it | |
§50k §75k $100k

Respondent’s Household Income
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Increased openness
to private-label

What product categories are shoppers more open to
private label products?

Who tends to prefer private label products?

Are shoppers expecting purchasing more private
label products in the future?
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Consumers strongly prefer purchasing national

12

brand pet food, baby food, and oral care products

Only Purchase
National Brand

Only Purchase
National Brand

X

Only Purchase
National Brand

Better For
You Snacks Salty Snacks
Baby Food
/ 6 Cookies
Nail Care ~ Cold & Thermometer
Vitamins &

First Aid

Sufplpliruzie Allergy Meds

Oral Care \’

Home Care

Paper Sheet
Pet Food Baby Care i i i Paper Dish

Scale: 1 = “Only purchase national brand”, 5 = “Only purchase store brand”

Only Purchase
Store Brand

Only Purchase
Store Brand

Only Purchase
Store Brand



Openness to private labels

Consumers still
prefer purchasing
from national
brands, but plan to

in the
future.
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In the future, national brands are still expected to be
preferred, but store brands are likely to gain market share

Only Purchase

Store Brand
. Expected Future

Purchase Behavior

No Preference
between Store

dNational @
" ® o o

——————————————————————————————————————————————————————— . Current Purchase
Behavior

Only Purchase
National Brand

Paper Thermometer Home  FirstAid  Allergy Paper Nail  Cold & Flu  Salty Cookies Vitamins  Better For Baby Care  (ora| Baby Food Pet Food
s Care Meds Sheet Care Meds Snacks & You Care
Supplements Snacks

Scale: 1 = “Only purchase national brand”, 5 = “Only purchase store brand”



Store brands require a price discount, but its
magnitude varies by product category

Store Brand Price Discounts / Premiums
Brand’s that are more
desirable and can be \
priced higher than the @ +33%
baseline competitor

-y 4% 7”) +4%

Baseline \ | ) I
Competitor mﬂﬂly @ U% Ciest, ‘AND Alg
w e w -17% Za) -15%

w -27% W -28%

vid
Price Discount w
-51%

Brands that are less
desirable and should be
priced lower than the

baseline competitor c Id % FI Th Vitamins &
le) u ermometer Supp|ements

—

Oral Care First Aid

*Price Premium: Price increase (or decrease) vs benchmark (expressed in %) that would make the consumer indifferent between the two products
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Experiencing

is the
strongest
driver to
switch from
national to
store brands.

Expected Shift Toward Private Label

I Lostaob [l Reduced Savings [ Lower Spending

+ Store 0.34

Brand
0.22
I 021 920

Better  Allergy  Cold & Paper Home Care
For You Flu Dish
Snacks




Quirks 2023 ©Copyright 2023 GroupSolver, Inc. All Rights Reserved 17

About
GroupSolver
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How our technology works

Our survey innovation helps you answer those burning why, what, and how

questions in detail, unbiased, and in your audiences' own words.

iy

Ideation

When respondents answer open-
ended questions, our machine
learning condenses their unaided
answers and filters out noise such as
gibberish, profanity, and low

value answers.

4
Evaluation

Respondents then interact with each
other's answers and provide support
for answers with which they agree.
This allows us to quantify the
qualitative data.

"4

Synthesis

Using the evaluation data, the open-
ended answers are assigned
statistical support and are visualized
through insightful reports.
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Introducing:<> QuantQual ™

Discover the
feedback that
matters most

With QuantQual™, see the relationship
between customers' answers to a
quantitative question and answers to a
qualitative one, making it simple to
identify insights that ¢tru/y move the
needle.
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2 LiveSlides ™

The innovative
\ slide-building
= | solution

Upload colorful charts & visuals from the
dashboard, customize your slides, and
watch your insights pour into a shareable,
meeting-ready presentation before your
eyes. Save days of work without ever
leaving the platform.

Work-Life balance

estion: What thoughts oF feelings ¢

ome tomind when'y
a




LEtl s See you at Booth 513!
k ® @ rastislav.ivanic@groupsolver.com
eep in
@ groupsolver.com
to u c h ® @ @Groupsolver, Inc.




