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Meet Our North Star Experts

Brodie Dunn Larissa Spengler Lisa Schumacher
Director, Strategic Insights Sr. Global Insights & Analytics  SVP, Customer Discovery Junkie
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Seeking Human Truth for Innovation:
EASY to Say, to Do

|t takes courage and discipline N o’
@.
. Pergoncl b|0§, rgid process, and ’ DISCOVER )
business reality
On the plus side, there is nothing more a Vﬁ; ;' -
potent than when a team aligns on a a ;( E

human fruth you can truthfully build upon!
DEVELOP & DEFINE

ITERATIVE CYCLES



The truth: we are not at the center
of consumers lives

The joy and the drama in consumer’s journey are better
understood when coming from mulfiple sources:
ethnography, social listening, a pinch of quantitative.

You don’t know what you don’'t know: avoid validating
your beliefs.

Innovation can go beyond - or apart from — the product.

Test. Learn. Adjust. Repeat.




The truth: Sometimes a product negative
can also be a sirengih




Let’'s do some

Q&A!



So you can meet your consumers where they are
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Help Us Help Others
o - Connectwithus viathe conference app!

2. We donate $5 to NTFB % NorthTexas
3. 100 “Kliks” x $5 = $500 = 4,500 meals T Food Bank.

Foundedin 1982, the North Texas Food Bank (NTFB) is a nonprofit hunger

Food insecurity in Texas is above the
relief organization that distributes donated and purchased foods through a

Us. avera ge, acco rdin g fo the USDA. network of nearly 500 Partner Agencies and Organizations in 13 counties.

Learn more at: North Texas Food Bank www.ntfb.org

“Klik” with a
Toluna team
member on your
way out or visit us
Booth #120
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Thank youl!
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