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Meet Flowers Foods!
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The Dave’s Killer Bread Research Spectrum

Automated Advanced Methods
A/B Tests

“I TURF

i

PSM
ﬁ MaxDiff
w SIAT
& Conjoint

Automated Research Solutions

: . Concept Tests

PijeCtS run with Attribute Tests

I Naming Tests
guantilope on DKB g 1
since 2021 Pricing Tests

Messaging Tests
Partnership Tests
— Brand Tracking

% Flowers

Product Categories
Breads

Bagels

Buns

Snack Bars

Protein Bars

Snack Bites




Protein Bars Innovation
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https://app.quantilope.com/share/9S3R6kzXFdzuhfip3?type=dashboard
https://app.quantilope.com/share/mJze896bbL9mLk95f?type=dashboard
https://app.quantilope.com/share/pWDCNyfpfgEa96Ez4?type=dashboard
https://app.quantilope.com/share/Xug5M9vTXThGb8Ch2?type=dashboard
https://app.us.quantilope.com/share/QgujaXNKJf7ZxM9QE?type=dashboard
https://app.us.quantilope.com/share/65Mf8o62tPsycorCG?type=dashboard
https://app.quantilope.com/share/d4AhvddHYS886ptQQ?type=dashboard
https://app.us.quantilope.com/share/RfWWpRm4YSwoR2Dg7?type=dashboard
https://app.us.quantilope.com/share/WmCLszZSbN7Nk8aNT?type=dashboard
https://www.quantilope.com/method-net-promoter-score-nps
https://app.quantilope.com/share/f6K9kHQq9gd9GggQL?type=dashboard
https://app.quantilope.com/share/YkZwa4xyu8jW76Tkq?type=dashboard
https://app.quantilope.com/share/9qvBtc2cqdhXQgXLa?type=dashboard
https://app.quantilope.com/share/No2qAkiLCkrRefZ4e?type=dashboard
https://app.quantilope.com/share/HcS5ri7Q3ky8DF9v8?type=dashboard

The Protein Bars Challenge
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Do preferred
flavors differ

from existing
snack
bar flavors?
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Which
combination of 3
flavors provides
best market

coverage?
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How to optimize
around a
portfolio of 3
existing flavors?

Real-time “what
if” strateqy
simulations for
management
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Quick
turnaround & an
easy to use
interface for
users
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Automated MaxDiff - TURF (Total Unduplicated Reach & Frequency)
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Single Reach of Protein Bar Flavors
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Incremental Reach of Protein Bar Flavors
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Incremental Reach - Locked
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Protein Bar Flavor Substitution Map t*Flowers
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The Automated Method Advantage
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SPEED & AGILITY,

INSIGHTS WITH
CLEAR
RECOMMENDATIONS

DEMOCRATIZING
ADVANCED

INSIGHTS
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