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GEN X WOMEN 

IN CULTURE
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HOW ARE  GE N X WOME N
STEREOTYPED IN CULTURE?



Marketing’s Expiration Date: 
Why are women 

over 40 written off?



The Diversity & 
Authenticity Deficit: 
Where’s the authentic 

representations of relatable 

women?



Filtered Realities: 
Is this what 40 & 50 

really look like?



HOW ARE  GE N X WOME N
REFRAMING CULTURAL NARRATIVES?



Mel Robbins

Mel RobbinsRoz Colthart (49) via The Guardian, 2023

FLOURISHING FUTURES



Mel Robbins

@decolonizingtherapy

Transitioning 

After 40: My 3 

Big Changes
by Victoria Iglesias

DIVERSE INDIVIDUALS



Mel Robbins

UNFILTERED AUTHENTICITY



Mel Robbins

The New York Times

ICONIC TRENDSETTERS



RECAP

OVERALL, WE IDENTIFIED 9 EMERGENT 

CODES OF GEN X WOMEN IN CULTURE…

CHALLENGING 
STEREOTYPES

LIVES OF 
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DO IT ALL GENERATION

DIVERSE 
INDIVIDUALS

UNFILTERED 
AUTHENTICITY

LIFE STAGE 
NOT AGE

FLOURISHING 
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CONSCIENTIOUS 
DOOR-OPENERS

ICONIC 
TRENDSETTERS

Defying Expectations Authentic Experiences Age Redefined Respect & Recognition



TAKE-OUTS

KEY LEARNINGS & OPPORTUNITIES 

FOR REPRESENTING GEN X WOMEN…

Create representation 
that challenges 

stereotypes 

Show diverse, authentic 

& relatable experiences 

Reframe & redefine 

how people perceive 

ageing

Recognise Gen X women’s 

cultural impact & pioneer 

activism
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GEN X WOMEN 

AND BEAUTY
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WHAT IS S UE S  DO GE N X WOME N 
FACE IN THE BEAUTY SPACE?



The Fountain of Fallacy: 
Unmasking the 

anti-ageing problem



The “Ugly Truth” about 
wrinkles: Gendered 

beauty standards



The Age & Ethnicity Gap: 
Exposing the limits of ‘inclusive’ 

beauty marketing



HOW IS BEAUTY EMERGENTLY 

REDEFINED FOR GEN X WOMEN?



Mel Robbins

Allure 

Magazine

AGE-POSITIVE BEAUTY



Mel Robbins

BEAUTY IN DIVERSITY



Mel Robbins

FUN SELF-EXPRESSION



RECAP

OVERALL, WE IDENTIFIED 11 EMERGENT

CODES OF GEN X BEAUTY…

SUSTAINABLE & 
ETHICAL

FUN 
SELF-EXPRESSION

PERSONALISED 
ADVICE

AGE-POSITIVE 
BEAUTY

AGE-
AGNOSTIC

UNCOMPLICATED 
EASE

BEAUTY IN DIVERSITY

NATURAL 
ENHANCEMENT

ANTI-
AGEISM

AGEING, EXPLAINED

PEER-TO-PEER 
REVIEW



TAKE-OUTS

There are 4 direct alignments between Gen X Beauty & Gen X Cultural codes. 

These codes will strongly resonate with Gen X women.
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GEN X BEAUTY CODES



TAKE-OUTS

3 Gen X Beauty codes have the potential to be linked to relevant Gen X

Cultural codes. This will amplify their relevance amongst Gen X women.
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TAKE-OUTS

2 Gen X Cultural codes represent whitespaces that can be brought to

life in the beauty category to create a distinctive & relevant positioning
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THE TRIANGLE 
OF OPPORTUNITY

33

SPENDING POWER 

THE SOLUTION



CHALLE NGE  
YOURS E LF  & 
YOUR BRAND 

BUILD YOUR 

KNOWLEDGE

ADJUST & ADAPT 

ACCORDINGLY 
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