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BULLS E YE : YOUR
TARGET CONSUMER





LAUNDRY DETERGENT

FOOTWEAR

FOOD

HAIR ELECTRONICS

COSMETICS

NON-ALCOHOLIC DRINKS

TRAVEL

AUTOMOTIVE

FASHION



WHO TO 
GO AFTER

WHAT TRIPS US UP 

ALONG THE WAY

HOW IT IS  
DELIVERED
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GEN X WOMEN 

IN CULTURE
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HOW ARE  GE N X WOME N
STEREOTYPED IN CULTURE?



Ƌ"ȉŦ±ȺĜƖỗȡ °ʬǺĜȉ"ȺĜƶƖ {"Ⱥ±˰ 
Why are women 

over 40 written off?



The Diversity & 
Authenticity Deficit: 
ʝĊ±ȉ±̃ȡ ȺĊ± "ɔȺĊ±ƖȺĜl 

representations of relatable 

women?



Filtered Realities: 
Is this what 40 & 50 

really look like?


