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Reconnecting with
your lost audience
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BULLSEYE: YOUR
TARGET CONSUMER
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WHAT TRIPS US UP
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HOW IT IS
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GEN X WOMEN

IN CULTURE
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OTYPED IN CUL




DISCOURAGED
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Why are women
over 40 written off?




The Diversity &
Authenticity Deficlit:
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representations of relatable

women?

A NEW CHAPTER OF S52x WW€7




Filtered Realities:
Is this what 40 & 50
really look like?
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