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Real People.
Quality Data.
Faster Answers.

Innovate is the trusted provider for audience
targeting, surveying and data collection.




Americans have
a shorter
attention span
than this guy
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@ Additional Information
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This affects
how we
Interact with

and what we
expect from
products and
services.
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5.4 tools used per company
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Agile Research and the Role of Tools and Platforms

DIY DIT Managed Services

Leverage new technologies and You are still hands on in the Some form of programming,
manage the project life cycle tool, but there is a form of hosting, sampling, and or
yourself. embedded support. reporting is managed by a third-

. _ _ party partner.
Access tools to build and There is a more collaborative

customize your research. approach and two-way

Dedi : :
dialogue. edicated project managers will

manage the project for you and
ensure both timelines and
deliverables are met.

Save on costs and time by taking

on responsibility and wearing Support can take over certain

multiple hats. tasks and responsibilities when
needed.
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Understanding that
Research ExIsts on
a Spectrum




The Focus is not the Tool,

It’s Your Research
Objectives




DIY VS DIT
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Our Approach: Understanding,
Empathy, and Action

Research on a Spectrum: Understand the goals and
objectives first, then choose the correct path.

Focus on the Client: Atool first mentality puts the research
and relationship second and can cause ‘pain down the road.

Understand Preferences: Whether it’s full autonomy or

support every step of the way, understand what each client
wants.
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Introducing

VISION
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VISION . VISION VISION | .t T
e Survey Builder e Access to InnovateMR’s Text Analyzer Tool
iet lobal I
* Theme Editor proprietary global pane * Digital Fingerprinting
* Both broad and nich
* Sample Integration al?dienrc(;ataf;etirr]llgc ©  Geo IP Check
* Real time reporting «  Programmatic sampling with * reCaptcha

dashboard and access to

custom alerts, field pacing, . i i
custom reports pacing Device and IP analysis

and project launch times.
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< Back to Surveys Oral Hygiene Products Survey

Create

e % © N

Share Results

B 1 Whatis your age?

1317 L

18-24
25-34
35-44
45-54
a5-64

b5+

Page Break

« 2  Whatis your gender?

Fermale

Male

Question Type

Text Entry

Required

Page Breaks

Text Field Type

Text

Set Character limit
Image

Video upload @
Text Analyzer '™ @

TA Flag Settings: @

é $

w

Add

Add

@

Maedi.. = or Customize

TA: Allow Words &

Add

Molly Strawn

Question preview EEE

In a few sentences, please describe what lead you to choose {{Q6 answer text}}
over the other brands on the shelf. *
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4 DACK TOGROUPS LIST

Groasg SeTtngt

Sampling

Copphy Pariners

Groasp Stats

Canfirm Campletes

1890510  Test

2003292  Test

Group Targeting

i 100 0

i 100 0

Lemograghic Lseographic Froftile Questions rore Uptions
G Set up targeting for this group
GEMDER - . .
Use the navigation to the left to add, edit and remove demographic and
AGE OF CHILDREN geographic targeting for this group. select profile questions you want to
ECLICATION screen against. and include or exclude specific panelists
EMPLOYBENT . . .
You can review all of the targeting results and live counts generated
ETHMICITY from the Basic Demo Targeting window to the right.
INCOME
INDLSTRY
10 TITLE
RELATHOMSHIP

PERES EARNED |u-.-.-.-r LA I by Sl

fis3a8 | =ty

Pricing & Feasibility

SELECT COUNTRY SELECT LAM
United States - ENGLISH

GROUF =" LEMGTH [smaursy™ ra ol i
10 b B

Adjust the slider to find the best incidence rate (IR) andlor cost per interiew

(CPIL @

1%IR

Approximate time to field M =100

Basic Demo Targeting -

Inncvate Admin

B T C
$0.00
$0.00
75% IR S
. !,.-l' -
HL70CPI
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< Back to Surveys Oral Hygiene Products Survey

Create Share Results Test Survey [}

Va Question Type Question preview
' Multiple Choice -
O B 1 Whatis your age? aan What is your age? *
# Hequired " D 1317
1317 O 1824
n FEDE Breaks " G 25-34
18-24 {:} 35-44
9534 Preset answers P O 4554
Age - () 5564
v - 3544 O 65+
Answer choices FA
45-54
55-64 Multiple selections »
65+ Image Add
+ |- Video upload @ Add
Page Break
Custom sort order »
» 2  Whatis your gender? Answer images »
Female

Male




Our Vision?

Helping clients reduce time and cost to
insights without compromising quality

#fasteranswers
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Thank you!

Q&A at Booth 604
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Results

Consider the last time you purchased a
beverage in a coffee shop. Please select from

the list below the three &
describe your experience

Beverage choices
Customer service
Product Quality

Environment

Columns

Did not like at all
Neither liked no ¢

Liked a lot

2 What is your gender?

Question Type Question preview
Grid
Consider the last time you pur

Required select from the list below the t

wers that best experience. *

Preset answers
Did not lik

ultiple selections

Range

Image

Video upload

om sort rows
Employment Details
Lowest to Highest

Wit by your

Custom sort columns

Answer images

Profile Targeting

Automotive

API_VERSIONS
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VISION

Streamlining the market research
process for insights professionals

Vision Surveys™ checks both boxes: simplicity and sophistication.

*  Conduct rapid pulse surveys to get a lightning-fast read on ever-
evolving target markets.

*  Build custom questions/answers or select from a pre-set library,
use bulk answer upload, utilize custom logic/piping, customize
branded themes for top respondent experience, test on a
variety of device types, and add built-in quality questions.

* Select your target audience from InnovateMR sample sources or
your own, launch your survey, and watch as people start
completing it in real-time.

* Once your survey is successful, build or export custom reports
from one cohesive dashboard.

*  Our team of research experts is always available to support you
through the survey creation process 24/7.

Create Share
/
@ &
e
Rows
Columns
@ 2

Results

Consider the last time you purchased a
beverage in a coffee shop. Please select from
the list below the three answers that best
describe your experience.

Beverage choices
Customer service
Product Quality

Environment

Did not like at all
Neither liked no disliked

Liked a lot

What is your gender?

Question Type
Grid
Required
Preset answers
Multiple selections
Range
1 to 12
Image

Video upload @

Custom sort rows

Lowest to Highest

Custom sort columns

Answer images

Question preview

Consider the last time you purc
select from the list below the t}

. experience. *
B
. Beverage
ag
= choices
Customer
service
Product Quality
Add
Environment
Add
&
B
2
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VISION

sample

Utilize powerful self-serve tools to find
the right target audience

Vision Sample™ lets you select the right target audience of your
research.

* Use powerful targeting tools. Enter the number of respondents
you need for your survey, from what country, your survey
incidence rate, and length of interview. The system will calculate
feasibility and pricing and get targeting ready to go.

* Add more in-depth demographic profiling with advanced
targeting.

* Create complex nested quotas to get the perfect audience blend
or have our expert managed services team do the work.

* We offer a model that truly engages our survey participants and
generates long-term panel retention. Each respondent is vetted
through over 40 quality methods including digital fingerprinting,
GEO-IP validation, mobile and address verification, and more.

Basic Demo Targeting

7% o 65 *0 12 Min @
18to 36
Targeting Maie
Female
3rd Geade or less
Middle Schoot - Grades 4 - 8
Completed some high schoot
Employment Details High school graduate
AGE OF CHILDREN Whast bs your corrent employment statun® Midwest
SOUCATION West
ETHNCITY Pr T i
INCOME Employed Aull-time ohie Targeting
INDUSTRY
)OB TIMLE Employed part-time Automotive
RELATIONSMHIP API_VERSIONS 6992
Seil emoboved tuli time
i you ourchase/l
nimsary yet
Seit employed part -time
Active milltar 1000 ORI Surwey Start. [ Survey Complete
L] L
oo et
' 5 Pl 455 K on 1093 a5 o 5044% (ol a |
f Ezm 510 on 1424 sa0° o IRATH [l u |
N 180 H on 458 174 4 45.40% & 0o
L1 195 an 402 1% 3 S6.30% & 0 n
1 188 H o 300 185 3 EREIN ‘S |
L 48 170 On 12 170" o S747% a0
L1 00 =% 543 15 ADTON & 6 on
11 180 H on 522 r L 16.37% & 00
L [ On 1605 LTy -1 4455% (ol u |
L1 130 M on 2 10 0 4B5TR il |
% 180 H on 31 1B 13 S041% e 0 on
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quality

Providing insights professionals with
high-quality answers, faster

Vision Quality™ ensures high-quality insights to inform essential
business decisions.

Vision’s Text Analyzer™ will verify open-end responses by
removing gibberish answers, copy-and-pasted answers,
profanity, PIl, and non-contextual answers to ensure
participants provide you with rich and relevant responses that
provide color to your research findings.

Gain access to InnovateMR’s advanced question library and
insert tested red herring questions directly into your surveys.
These stronger questions test industry-specific terminology, ask
respondents to recognize fake brands, or double-verify aided
awareness questions.

Utilize other data quality essentials such as device fingerprinting,
straight lining, and speeder controls.

IR CHARACTER COUNT o R WORID COUNT ﬂ- MR SEMTERCE COUNT n IR A WORDSSENTENCE n
5 1 1 1
. Alwars allaw these words ) . Flag answer if text contains selected PII )
L sclel e Donotkn.. « ol . ' - . First.. =
Flag answer if bext contains a URL @ Flag if answer matches a previous answer ()
Allow for blanks/non-mandatory questions or responses o
Maximum percentage of Copy/paste ) Maximum misspelling percentage
' ‘
o 100 o 100
Maximum profanity percentage ﬂ Maximum words typed per second i
'iU '!'
o 100 o 3
Minimum eontextuality pereentage ()
50
L] 100
Save
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