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InvisiGlass Dragon Spray  Skin friendly Dish Soap Soft Fabric Cleaner

None of the above

This question will take ~ 00:14
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Q13. Please review the following shelf. Please choose a product or several ones, pick a typical quantity you would buy and add to your
cart if you were shopping for Air Care products at Publix. Click on any product to view it better.
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Covered use cases & business objectives

Will this new product arrangement
result in higher sales?

If we test a discount on our lead
product, will it increase the overall
sales volume?

How much time are shoppers willing
to spend reviewing the details of our
new products?

How much can | increase the price
without losing share?

will our refreshed package design break
through current shelf clutter?

How the average cart size will
be affected if we consolidate

our product line?
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What would you want to find out
If you had this solution handy?
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| et's Talk

Play with the Shelf Test

at aytm booth 427
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