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Will this new product arrangement 
result in higher sales?

will our refreshed package design break 
through current shelf clutter?

How much can I increase the price 
without losing share?

If we test a discount on our lead
product, will it increase the overall

sales volume?

How much time are shoppers willing
to spend reviewing the details of our

new products?
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Covered use cases & business objectives

How the average cart size will
be affected if we consolidate

our product line?
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