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Source: https://sustainable-business.guide/2022/02/23/is-b-corp-certification-right-for-your-business/



Questions

Questions

Questions

What should we 

talk about?

What do people 

care about?

What’s considered 

‘hygiene’ in this 

sector?How do we 

get around the 

say/do gap? What does the 

future hold in this 

space?



“The only 

person that 

likes change is 

a wet baby”
Mark Twain



Consumer 

insight 

creates 

meaning

from climate 

activities

Business 
operations

Customers/ 
citizens

Brand

Climate 

action that 

drives 

growth



The future’s 

doomed

The future’s 

clinical

The future’s 

boring









Goodlife2030.earth



From the rat race to a 

slower pace

From materialism to 

meaningful memories

From solitude 

To quality time together

From digital prison to 

feeling part of nature

More of what 

we love…

And less of 

what we don’t





Most, if not all, measures to 
address climate change actually 
improve quality of life.” 

- Christiana Figueres 



Do you 

want to be 

compliant 

or lead?

Box ticking Differentiation, leadership, purpose

TIPPING POINT:

Sustainability 

requires wholesale,

systemic shifts

360º business 

transformation

COMPLIANCE LEADERSHIP

PROACTIVEREACTIVE

NET GOODNOT BAD



If nothing 

else, 

remember 

these 

5
things:

Consumer 

insight helps 

consolidate 

and create 

meaning 

from your 

climate 

activities

Value growth 

will be found 

in connecting 

emission 

reduction to 

brand fit and 

playing a role 

in customers’ 

own climate 

journeys

How can the 

future feel 

positive and 

‘more than’

Broaden the 

conversation: 

How do you 

deliver against 

The Good Life 

for your 

audience?

Where do you 

want to sit on 

the spectrum 

of compliance 

versus 

leadership?

1 2 3 4 5



Thank you!

dhicks@cspace.com


