


Sex Sells
but

NEUROSCIENCE 
Does it Better.



Success  
= 
understanding 
&  
Influencing 
human behaviour.  







A shallow understanding & knowledge



VIncent Van Gogh, Starry Night  — 1889



Nasa, Starry Night  — 2023



Marketing is NOT an art 
Marketing is a SCIENCE



The Dawn of a New Era, 
The Neuro Transformation 
of Marketing.



The neuro-transformation of 
marketing 
=  
installing a process  
that systematically enhances  
A brand's capacity to influence 
what people LIKE and BUY



Neurosciences Psychology Behavioural 
Economics







+150 BRANDS | 34 COUNTRIES | 150 MILLION CONSUMER RESPONSES 





85%





SENSORIAL 
INPUT 

IMPLICIT 
EVALUATION 

EXPLICIT 
EVALUATION 



Le decision  
centre 
=
The 
Implicit mind



Material Motivations 

Price

Immaterial Motivations



Material Motivations 

Price



Rehydration 
Long lasting

Be admired  
Be attractive

Price

Category



10,35€29.6€

75% satisfaction 73% satisfaction

Material Material

COMPETITOR



29.2€29.6€

75% satisfaction 73% satisfaction

Material Material

82% satisfaction 55% satisfaction

Immaterial Immaterial 

COMPETITOR
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Sexuality / Lust / be attractive
Recognition / Appreciation / be admired

Self development / Purpose / best version of myself
Individuality / Self centeredness / me time

Individuality / Autonomy / be myself
Individuality / Self centeredness / think of myself

Individuality / Autonomy / feel free
Individuality / Non conformism / be authentic

Certainty / Stability / familiarity
Belonging / Relatedness / be with friends

Individuality / Control / be in control
Individuality / Non conformism / be original

Certainty / Reassurance / safe choice
Recognition / Be respected / be valued

Individuality / Non conformism / be unique
Recognition / Be respected / be successful

Self development / Understanding / to explore
Belonging / Conformism / blend in
Sexuality / Intimacy / be romantic

Self development / Critical autonomy / be assertive
Power / Prestige / to impress

Recognition / Attention / be noticed
Recognition / Significant / be a role model

Sexuality / Intimacy / be sensual
Recognition / Attention / to stand out

Recognition / Significant / be influential
Recognition / Appreciation / get recognition

Recognition / Appreciation / be popular
Sexuality / Lust / be sexy

Recognition / Attention / get attention
Sexuality / Intimacy / to flirt
Sexuality / Lust / to seduce

Power / Prestige / to show off
Belonging / Conformism / follow trends

Power / Authority / to dominate

High Impact

Moderate Impact

Low Impact

Negative Impact

Consumer Category Expectations  



Sexuality / Lust / be attractive

Recognition / Appreciation / be admired

Self development / Purpose / best version of myself

Individuality / Self centeredness / me time

Individuality / Autonomy / be myself

Individuality / Self centeredness / think of myself

Individuality / Autonomy / feel free

Individuality / Non conformism / be authentic

Category expectations Brand A Brand B

Category Expectations vs Brand Performance





La Neuro-Transformation maximises your 
influence on preference & purchase  
&
increases the perceived value of a brand.





Nieuwe technologie 
 met aloë vera.

Nieuwe technologie met aloë vera.  
Moisture Surge™ 72-Hour Auto-Replenishing Hydrator. 
Op allergie getest. 100% parfumvrij. 
 
Shop online op clinique.nl 

Het #1 merk in moisturizers, vanaf  

€20* 

Geef je huid de kracht van 
72u rehydratatie.

*Indicatieve publieksprijs. Nielsen data P13 CY2017 - prestige beauty markt.
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 22,7€19.8€



The Neuro-Transformation enables you to  
optimise the entire marketing mix.



5.48€ / L 5.15€ / L
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 +3,2% 



The Neuro-Transformation process 
allows you to construct ALL 
marketing & sales initiatives according 
to the customer's material & immaterial 
purchase motivations.



Customer journey Satisfaction vs Frustration of goals 











immaterial
CENTER of ATTENTION

material
SUPER CRISPY





immaterial
CENTER of ATTENTION



material
SUPER CRISPY



BTL BTL



NPD NPD



Festivals Festivals
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Cost

Benefit
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 22,7€19.8€

Cost

Benefit



Water resistant 
Long lasting effect

Be admired  
Be attractive

Price

Category



10,28€

75% satisfaction

10,35€

73% satisfaction

Material Material



10,28€

75% satisfaction

10,35€

73% satisfaction82% satisfaction 55% satisfaction

Immaterial Material MaterialImmaterial 





There’s a clean beauty out there, 
and it works our new way of creating make-up

kind to us kind to the planet kind to skin free from fragrance

kind to animals the clean face of make-up

from Rimmel London

new kind & free

Here’s the way I see it

1 2 3 4

5 6 7 8

9 10 11 12

13 14 15 16

free from cruelty

where clean works
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