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Our ResTech Stack

• World’s 1st Zoom Integration
• Live Conversations 
• (IDI’s/FG’s/Shopalongs)

• Enterprise Scale Quant
• Hybrid Studies
• Partner Ecosystem

quant
• Activity-Based
• Asynchronous
• Communities

qual

aha intelligenceTM  (ai)  

• Freedom
• Flexibility
• Creativity



The State of AI

AI in qualitative research has come of age…it’s ubiquitous.

It has evolved quickly to be an essential driver of MR.

At the core of this transformation is its efficiency in managing 
unstructured data and the ability to connect the unseen dots

We’ll share what we’ve learned thus far.



• Enterprise Scale Quant

• Hybrid Studies

• Partner Ecosystem

What we will cover

Key takeaways:

• Gain an understanding of the pros and cons of AI in MR.

• Take you through our approach to applying AI to large unstructured 
datasets – both text-based and video responses.

• Leave you with a very practical roadmap in applying AI to your studies to 
improve speed of analysis and enhance accuracy.



The Pros

• Enhanced Efficiency and Speed (50-80% time savings)
• Advanced Sentiment Analysis
• Improved Data Accuracy
• Cost Savings
• Client Reactions 

• Other Benefits
✓ Design Better Studies
✓ Dramatically Reduce Analysis Time
✓ Write More Incisive Reports
✓ Build a Powerful Historical Library



The Cons

• Lack of Human Intuition

• Privacy and Ethical Concerns 

• Overreliance on Technology

• Initial Implementation Costs



aha intelligenceTM (ai)



Our Take on AI

• First Rule: MR is still a HUMAN-CENTERED business

• AI is fascinating and powerful and still has massive upside

• View AI as an assistant: Validation, Challenger, Blind Spot Finder

• AI may be effectively applied to text, image and video content

• Don’t be left behind…do play around with AI tools!



When in the process is AI most useful? 

All the way through...beginning to end. 

There are benefits to using a platform with AI built-in.

Activity 
Guide Dev

Screener 
Dev

Recruiting Probing
Segment 
Analysis

Reports



aha intelligenceTM  (ai)
Launched in early 2023

• Quickly summarize large qualitative datasets

• Instantly apply sentiment analysis to the response sets

• Automatically tag thematic responses to support your findings

• Connect less obvious, subtle data points, leading to breakthrough insights

• Provide supporting quotes and clips to validate your key themes

• Produce objective-led reports with supporting references 



Feedback Improves Accuracy

• We involved our client base as we evolved our 

ai over the past year. 

• The feedback has been overwhelmingly 

positive.

• The positive reactions are driven by 

understanding different analytic  workflows to 

find solutions that will be efficient for everyone.



Study Level



Study Level Reports

• This is the Holy Grail!

Study Level Objective-Based Reports



Define Objectives

• Straight from your proposal



Objective-Based Reports

• Each objective will deliver its own insights summary



Validate the Insights

• Review the data that delivered the insight



Go Deeper



Question-Level



Question-Level Comparisons

• Question by Question analysis

Question Level Summaries Validation/Exploration



Open Query – All Data



Handling Video



Handling Video

• A very different animal (discussion guides)
• Super-unstructured qual datasets based on key questions



Handling Video

• Suggested Clips 

• Interview Summaries

• Open Query to drill down

• Auto-suggested highlight reels

• Ability to curate 



• Enterprise Scale Quant

• Hybrid Studies

• Partner Ecosystem

Final thoughts…

1. AI is here to stay, embrace it

2. Things will evolve rapidly in the AI world

3. Stay up to date on Corporate regulations

4. Actively curate your data haul for easier reports

5. Sharpen your skills using AI in your daily life
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