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What is cultural insight?
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Forward-looking 

& Restless







Power of Play // Signals



Power of Play // Forces



Power of Play // Implications

Lean into the desire for escapism not only in our content but in how we bring our brand 

to life in the real world?

How might 

we…

Tap into the renewed interest in what’s come before to revive popular ideas from the 

past, across content and communication? 

What if 

we…

Support our customers to find and foster communities that help them feel supported 

and fulfilled? 

How can 

we…





Nouveau Niche // Signals



Nouveau Niche // Forces



Nouveau Niche // Implications

Harness more realistic representation across our content and advertising to empower 

all audiences? 

How might 

we…

Authentically embrace new modes of communication in the relevant spaces to appeal 

to younger, more connected audiences?    

What if 

we…

Facilitate fandom in a way that makes it easier for our customers to express 

themselves while driving fame for our content and brand?   

How can 

we…





“Max presented his 2024 cultural insights to my team of 
UI Copywriters at Sky in February. This session was 

incredibly useful as it allowed my team to really engage 
with current social media trends and gain a more holistic 
understanding of the subjects that are important to our 

U35 customers. 

Since this talk, my team have made active efforts to use 
some of the key language appearing in these online 

discourses – adopting terms like “nostalgia”, “escapism” 
and “inner child” – allowing us to really speak like a fan 

when talking about our younger-skewing content.”

- UI Copywriter & Editorial Manager
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