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Complexity. Variationas
and Customization have
long been roadblocks to
automation-.




But Report Automation
repeated. 1dentical
charts.



True Report
Automation has
allowed us to
unlock:




Happier

clients. but
also happier
researchers.




Case Study: Multi-
National Monthly Brand
Tracking

SITUATION

* Extremely complex monthly brand tracker with over 15
countries that rotate irregularly

* Survey content and brands vary by country and by
month

* Key metrics are defined differently by country

* Hundreds of slides required by two weeks after close
of field

* Required to be in Google Slides

SOLUTION

* Worked with E-Tabs to automate the majority of the
slides~ with the flexibility to accommodate all of
the various changing aspects

* Subsequent waves were populated within a day of
finalizing data

ﬁﬁill charts are native to Google Slides with the
underlying data in the accompanying Google Sheets




About us

« Acknowledged MR industry
leader in Data Visualization,
Online Dashboards and
Automated Reporting solutions

 Winner of numerous MRS/ASC
awards and HM The Queen’s
Award for Enterprise

« 24 hour Global support



Automated charting & reporting Tabs

* Macros : good but inflexible, charts may not be
editable

* Online reporting : typically just ‘rendering analyses
as simple charts’

* Designed for MR : Now you’re talking! SO much
more detail is possible than just settling for “auto-




Flexible paradigm for optimal automation ETabs
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prise - Script View: Powerpoint - Orango Demo 00:00:00 Record — O
: P%e et Pointer ,
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MNGEEN  Scripti Constantss  Sources:  Tables: Datal—alofationy:c Rules—— New\Vindow Helpi
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Project Options | N/ | - - - - - -
Project Files Project Info Latest News Release Notes
Project Folder C:\E-Tabs Enterprise projects\Orango demo\ @ @
Data Fies  Drinksai » News Feed
Sample Data.xlsx ®
A
. =bs [FOLLOW US
Template File  Orango BHT - PowerPoint - Template.pptx L
Translation File V4 @ 0 o
Output File  Orango BHT - Wave 4.pptx Vd
Other Files ®
e
You can keep up to date with new features by clicking the icons below:
Notifications when a new Find out the latest Submit your Enterprise feature
Enterprise version is released.  developments at E-Tabs. ideas.
r‘) Beta release - version 10.2.8 5443 (January 2023)
Our first release of the new year! In this version we have changed the behaviour in Table
Layouts, TOC entries cannot be taken from any table other than the current table (after
splitting). We have continued to expand our Align To Label capabilities in Google, by
extending to Area charts. We have also updated our software to use https:// paths
o J throughout the software.
Recent Projects
Please try out this new version below: v

175 @ ) Powerpoint - Orango Demo (C:\E-Tabs Enterprise projects\Orango demo'\Powerpoint - Orango Demo.epg)

Version 10.1.149.5414

Data in sight
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Charts from heaven! ETabs
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Same engine, generating ad-hoc chart  tabs
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configuration - Example Demo

Data file: Graphique demo final data -uniform banner.xlsx

Choose data fila{s)

Options

SLIDE TITLE MAIN SLIDE DUTTAKE SOUWRCE FILE MAME u 3 Igxt TEMPLATE FILE TOFMSORT SORT VARIABLE 1 COLUMNE YARIAK

w & L3 i Titha Cuttake Graphiqua damao final data -uniform banner dsx Q1. Education Level : Base: All respondants Fig Total

W + 1% & Tithe: Cuttake Graphigue dema final data -unifarm banner xdsx Q1. Education Level - Base: All respondents Column Zona 1
W ¥ & 1] Tithy Outtaka Graphique demo final data -unéform banmar xdax Q2. Job Category | Base: All respondaents Calumn Zone 1
v # ] Tithe Cluttake Graphigue demo final data -uniform banmer xdsx Q3 Job Satisfaction : Base: All respondents Calumn Jona 1
W F !Q_u i Titha Duttaka Graphigue dema final data -uniform banner xsx Q4. Number of yaars with cument amployer © Basa: All respandants Column Fona 1
' & L] Tithe Outtake Graphique demo final data -uniform banner xdsx Q1. Education Level : Base All respondants Bar Zone 1
W > 1] i1} Tithe Outtaka Graphigue damao final data -unifarm banner xksx 1. Education Lavel ' Basa: All raspondants SNackedColumn Zona 1
W - (1. i Tithe Outtaka Graphiqua dema final data -uniform banmer xsx 01, Education Level : Base: All respondants StackedBar Zona 1
W & 1] i} Tithe Outtake Graphigue demao final data -uniform banner xlax Q1. Education Level : Base: All respondants Lina Lona 1
o F 1] i Tithe: Cuttake Graphique damo final data -uniform banner xdax 01. Education Level : Base: All respondents Table Jona 1
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The strategic benefits of automated Tabs

reporting | |
» Decrease cost and effort of reporting, and increase the

accuracy
» Use your expertise and time for analysis/insight
» Offer to your clients and stakeholders

* Deliver on-time despite reduced resources

 Pitch for larger, complex projects

e |lNncreace nrofit marains



F-Tabs

P Strategy for
<@ @ -
growth

Creates opportunity for

added value

« Creates opportunity for more

revenue

e Builds stronger client
relationship
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