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People Survey 2022: UKRI-wide results People Survey 2022 results
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ROVAL s :
HUSEUMS ;
GREENWICH S e noman 2t X

Latest call results
Welcome to the Royal Museums Greenwich — o 8 o (10]
To what extent do you agree or dissqree ki S A o )
ok et o obowi viamona — Visitor Experience online portal sttt s oy s
Your CSAT Team CSAT

average average

Getting on with your job (1)

Cpen text
Dashboard Report Bullder responses Tables

Background Notes on interpretation verage 4.:#
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2/ KPI DASHBOARD

Filters

Here you can see the results for 2 number of pre-defined survey questions/measures.
Using the drop down menus below, you can choose for whom you want to see the results.
You can select as many or as few 35 you like, bearing in mind the more you select the

Business Structure Demographics

smaller the sample size will be,

S £Ed0248

Vit wesite

] Australia France Gormany Al countires
FILTERS
Amrocmms  Currant Woukdyou shop ot retalr
Rutsler  Quuter  Mesth A Rogen  ofveishs  cukensr  jnthenert émontia

eaie A

Sample size
Please note, you can only run reports where the sample size is greater than or equal
to ten. The box below displays the total sample size after filters have been applied.
QB. Have you purchased clothing, shoes or accessories from any of the following retailers in the
past 6 months? (azxx)
Sample size after filtering:1,476
Bochco [N o Boohoo [N o
Nasty Girl - [ 70 Nasty Girl [ 70

pLT 65% PLT 65%



https://app.displayr.com/Dashboard?project_id=944833#page=168b2db5-3849-4294-b307-db85281006b8

“The reports are incredible — not just on
a practical level in how the results have
been presented and the use of our
brand, but the detail of information and
highlights you've drawn out. This gives
us such a strong foundation for our
people and a lot to take away.

Thank you both and the team that
have made this happen for us.”

Versus Arthritis




ABOUT US

« Acknowledged MR industry leader in Data
Visualization, Online Dashboards and
Automated Reporting solutions

 Winner of numerous MRS/ASC awards and
HM The Queen’s Award for Enterprise

« 24 hour Global support




AUTOMATED CHARTING & REPORTING Tabs

» Macros : good but inflexible, charts may not be editable
» Online reporting : typically just ‘rendering analyses as simple charts’

» Designed for MR : Now you're talking! SO much more detail is
possible than just settling for " auto-charted”




FLEXIBLE PARADIGM FOR OPTIMAL AUTOMATION
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- — .
prise - Script View: Powerpoint - Orango Demo 00:00:00 Record — O
: P%e et Pointer ,
File Project Goto Backup ECloud Help >
= = — =
w B W M il g i ©)
MNGEEN  Scripti Constantss  Sources:  Tables: Datal—alofationy:c Rules—— New\Vindow Helpi
6hE|@)
Project Options | N/ | - - - - - -
Project Files Project Info Latest News Release Notes
Project Folder C:\E-Tabs Enterprise projects\Orango demo\ @ @
Data Fies  Drinksai » News Feed
Sample Data.xlsx ®
A
. =bs [FOLLOW US
Template File  Orango BHT - PowerPoint - Template.pptx L
Translation File V4 @ 0 o
Output File  Orango BHT - Wave 4.pptx Vd
Other Files ®
e
You can keep up to date with new features by clicking the icons below:
Notifications when a new Find out the latest Submit your Enterprise feature
Enterprise version is released.  developments at E-Tabs. ideas.
r‘) Beta release - version 10.2.8 5443 (January 2023)
Our first release of the new year! In this version we have changed the behaviour in Table
Layouts, TOC entries cannot be taken from any table other than the current table (after
splitting). We have continued to expand our Align To Label capabilities in Google, by
extending to Area charts. We have also updated our software to use https:// paths
o J throughout the software.
Recent Projects
Please try out this new version below: v

175 @ ) Powerpoint - Orango Demo (C:\E-Tabs Enterprise projects\Orango demo'\Powerpoint - Orango Demo.epg)

Version 10.1.149.5414

Data in sight



Output options “Tabs
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[ Orango BHT - Google Slides-Te. X [] Orango BHT - Wave 4.gsl - Gooc X + © o *

< > C Y & docsgoogle.com/presentation/d/1VGsQqwOCyrCaw3_Rvfup8FxWW5EWWWkoSDI3T064SBM/edit#slide=id.gbafc0d1c9b_2_0 #w B H o :

Orango BHT -Wave 4.gsl ¥ B & E] [*]~ [@ Present ~ - o

File Edit View Insert Format Slide Arrange Tools Add-ons Help Lasteditwas seconds ago

+ v AE P - Rk B~ N\~ Background = Layout= Theme  Transition A
1 1 1 2 1 31 4 1 5 1 61 7 1 8 1 @1 10 | 111 121 13 | 14 | 15 | 16 | «17 [ 18 | 19 | 20 | 21 | 22 | +23 | 24 | 25,
. Awareness of Orango drink overtime
2 .
. +
3 ~
. You can see that Orango decreased by 10% between Wave 3 and 4.
. Rank
‘ : Rank Brand Change
- Top 5 brands - overtime 1 Superade =
5 100% 91%
5 . 2  Draft Cola 1A
74% 74%
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Charts from heaven! ETabs
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- > Dashboard - Customer Feedback X

&« C (5 hupsy//dashboardmr.e-tabs.com/Dashboard/4c8a81cf-52f3-4bf1-995d-e2 1427d42fal07= =falsefovo =viewonly w P O = B

CUSTOMER FEEDBACK REPORT o 4,

Store: Store F / Gender: Male / Age: 35-44 / Loyalty Card Holder: All

OVERALL CUSTOMER SATISFACTION NET PROMOTER SCORE TOP STORES BY AUDIENCE
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Same engine, generating ad-hoc chart “Tabs

eCkS E-Cloud Project Configuration Wizard

Select Slide Type Select Questions Select Variables

Theme: Orango Search Addl Cancell Search Add Cancell

Q1. Education Level : Base: All respondents Total
Q2. Job Category - Base: All respondents Male
Q3. Job Satisfaction - Base: All respondents Female

Q4. Number of years with current employer : Base: All respq 18-24
Q5a. Different methods used to commute - Bike : Base: Allrey | 25-34
Bar Q5b. Different methods used to commute - Bus : Base: Allres|| 35-49
R Qb5c. Different methods used to commute - Car : Base: Allres| | 20-64
- Q5d. Different methods used to commute - Carpool - Base: All| =65
Q5e. Different methods used to commute - MotorCycle - Basel No response
{ b . Qb5f. Different methods used to commute - Non-motorized Tral  Zone 1
Q5g. Different methods used to commute - Public Transport - | [Zome 2
- Qs5h. Different methods used to commute - Train/subway - Baj |[Zome 3
Doughnut Line Q5Sum. Different methods used to commute - SUMMARY TA| [ Zone 4
_ ) _ ) Q6a. Types of Credit Cards Owned - Primary Credit Card - Ba |[Zone 5
— ax — — Q6b. Types of Credit Cards Owned - Secondary Credit Card :
e Qéc. Designation of Credit Cards Owned : Base: All responde
’. e — Q6d. Credit Card Benefit Programs - Base: All respondents
— Q8a. Gadget Ownership - Stereo/CD : Base: All respondents
’ Q8b. Gadg mership - VCR : Base: All respondents
Pie StackedBar Q8c. Gadget Ownership - DVD - Base: All respondents
Q8d. Gadget Ownership - PDA : Base: All respondents
= Lo = AT Q8e. Gadget Ownership - Computer - Base: All respondents

Q8f. Gadget Ownership - Portable Digital Audio Player : Base
EEEE . Q8g. Gadget Ownership - Gaming System : Base: All respond
- - - Q8&h. Gadget Ownership - Fax Machine : Base: All responden
Q8Sum. Gadgets Owned - SUMMARY TABLE : Base: All res
StackedColumn Table

4 L3

4 questions selected
One slide per question ] ] Reorder variables

Add Slides




Same engine, generating ad-hoc chart

SLIDE TITLE

Sub Title

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Maecenas porttitor congue massa. Fusce posuere, magna sed pulvinar ultricies, purus lectus malesuada libero, sit
amet commodo magna eros quis urna.

B Did not complete high school

High school degree

= Some college

College degree

Post-undergraduate degree

Q1. Education Level : Base: All respondents
Base Total: n=80

F-Tabs




THE STRATEGIC BENEFITS OF AUTOMATED REPORTING Tabs

» Pecrease cost and effort of reporting, and increase the accuracy
» Use your expertise and time for analysis/insight

« Offer to your clients and stakeholders

» [eliver on-time despite reduced resources

» Pitch for larger, complex projects

» |ncrease profit margins




F-Tabs

STRATEGY FOR GROWTH

Creates opportunity for added value

- (reates opportunity for more revenue

- Builds stronger client relationship
Increased employee satisfaction

y
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THANK YOU!

www.djsresearch.com
www.e-tabs.com




