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MAXIMIZE CREATIVE THINKING IN THE AG

UNLOCK THIS #1 VALUABLE SKILL
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CREATIVE THINKING BELONGS TO HUMANS

I’'m InspiroBot.

| am an artificial intelligence dedicated to

generating unlimited amounts of
uniqgue inspirational quotes for endless

enrichment of pointless human
existence.

SURVIVING OTHER
PEOPLE'S IDEAS IS
IMPOSSIBLE, F e
UNLESS YOU DRINK

CREATIVITY IS
THINGS.
- STEVE JOBS
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Eighty-two percent of executives surveyed by
Forrester agree that
Among those benefits include

B o's



CREATIVE THINKING UNLOCKS BRAND CHALLENGES .
REQUIRES GOING TO THE FRINGES AND EVEN WEIRD AND DEE

Head of Insights, Top 1OO compony
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OUR JOURNEY TO UNLOCK CREATIVE THINKING

Understand Learn Deliberate
Creative Creative Development
Strengths Thinking

Tools



UNDERSTANDING YOUR CREATIVE STRENGTHS

Creative Strengths

nu ) thinking
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NEGATIVE IMPACT TO OUR CREATIVE GENIUS

S 2% of adults
‘ scored at genius
level

98% of 5-year old —
kids scored at -
genius level




EVERYBODY IS CREATIVE!

=,
nu ) thinkin
\1/ \f's\gM\-v_{rmenogULUW!=>




'®thinking
seF/ insights-driven outcomes

G[&

Every child is an , The IS
when you grow up.

— Pablo Picasso
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MISUNDERSTOOD CREATIVE STRENGTHS

= Disobedient

= Challenges Authority/Disruptive
= Immature/Unprofessional

= Daydreamer

= Indecisive

= Complicated/Time Waster

= Strange/Non-conforming

Source: The Non-Obvious Guide to Being More Creative

nu Jthinkin
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MISUNDERSTOOD CREATIVE PROCESS

WHAT SOME THINK
CREATIVE THINKING

LOOKS LIKE: A SINGLE
THING

11
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WHAT CREATIVE THINKING REALLY LOOKS LIKE
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sights-driven

OUR BRAIN DEFAULTS TO SAMENESS

e i

IT TAKES DELIBERATE EFFORT TO GET OUT OF SAMENESS

Source: “Lateral Thinking”



LEARN TOOLS TO MAXIMIZE CREATIVE THINKING

Understand Creative
Creative Thinking
Strengths Tools



CREATIVITY + QUALITATIVE GO HAND IN HAND

Find the
relationships -
that exist

Allow
connections
A

Think
deeper

nu ) thinking
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Creativity involves out of
In order to look at
Things Ig . - Edward de Bono (Authored 60

books on creative thinking)
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TOOLS TO ELICIT THE “NU”

Look at things
differently @

Evoke a new

. O
reqaction

Elicit creativity @

Get to the

Response EKJ :
emotional

© Make new
connections

(nu jthinking

Trigger new ideas



TOOLS EMPOWER THINKING DIFFERENTLY: CARB

onnect the C lternative
Unconnected expression
reak

elated worlds ;
assumptions

Source: “Sticky Wisdom”

nu_jthinking
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CONNECT THE UNCONNECTED: RITUALS + BRANDS

-

Geoff Zoeckler

Former Head of Innovation Kaleidoscope
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ALTERNATIVE EXPRESSION: PERSONAL ANALOGY

WHAT WOULD GET YOU TO DRINK MORE MILK®?

DIRECT APPROACH CREATIVE APPROACH

icky Wisdom”

nu ) thinking



nu ) thinking

RELATED WORLDS: MAKE “NU” CONNECTIONS

P—

Source: “Sticky Wisdom”



“Sticky Wisdom”
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CREATIVE THINKING HABITS REQUIRE DELIBERATE EFFORT

Understand Learn Deliberate
Creative Creative Crgcfive
Strengths Thinking Thinking

Tools Development



TREAT CREATIVITY LIKE A SKILL, NOT A MYSTERY

\ 4

NURTURE PRACTICE DEVELOP

MAKE NEW CREATIVE HABITS

nu ) thinking
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CONSIDER THE INCUBATION PERIOD
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CREATIVE GENIUSES PRODUCE MORE BAD WORKS
TO GET GOOD WORKS







ALTERNATIVE EXPRESSION: POSSIBILITY QUESTIONS

What might be all the
ways (WMBATW) to

your
creative thinking...<¢

WMBATW to

your
creative thinking...¢

Source: “Sticky Wisdom”

nu_jthinking

WMBATW to

your creative
thinking...?

WMBATW to

your
creative thinking...<¢
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MAXIMIZE YOUR CREATIVE POTENTIAL

Find Creative Learn Creative Deliberate
Strengths Thinking Tools Development
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CREATIVE THINKING IS THE WAY OF THE FUTURE: OWN IT!

SAMENESS=EFFICIENCY CREATIVITY=NU-NESS



Marta Villanueva, M.Sc. | Chief Insights Officer | marta@nuthinking.net | 210.392.6319

www.nuthinking.net

| thinking

insights-driven outcomes




