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A trusted global partner for leading brands
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We’ve been at this for awhile

BETWEEN THWO JOELS

SYNTHETIC DATA EDITION — MARCH 20™

WITH JOEL ARMSTRONG
JOEL ANDERSON
IAN ASH

N
AW
Framework for Thinking about Synthetic Data (with Examples)

Data Collection Data Collection Data Type Analytical Method
Medium Methods

Online Bulletin Idea Screen Likert-Scale Data Consumer
Board N " Segmentation

Client Need
Telephone Survey Concept Test Open-Ends Tables/Frequencies

UNDERSTAND
_— CATEGORIES OF

Online Survey Choice Exercise Distance Metrics TURF CONSUMER
Social Listening U&A Survey Observational Conjoint Analysis

Behavioral Data

Al-Generated Brand Tracker Transactional Data Thematic Analysis
Synthetic Data

Dig Insights

BETWEEN THO JOELS

AL PROMPTS EDITION — MAY =22

WITH JOEL ARMSTRONG
JOEL ANDERSDN

il

How to Write a Good Prompt

Good prompt writing comes from constraining the number of possible
continuations that would fit our prompt.

For example: Alternately:

» “Maybe it’s a bit cliched, but when I've had a
hard day, | love to just curl up on the couch with
a big bowl of

“I like to eat ;



Our Al experts



Amazing Al you may already know about

1. Self-driving cars

2. Robots

3. Large language models
4. Image creation

5. Gen Al video
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Alpha Fold - Decoding Life’s Building Blocks

MSA embedding Sequence-residue edges

o Can accurately predict the 3D structure of D e
on ence
. b Residues — Residues — Score
proteins e I g AVABHNE g AASNE
— search — 3 e — |58 — 528 ose
& embed g = = 2w Y
L — L } i
° =
Before AlphaFold, we had mapped about Protein sequence | e
- . TASNE module
one—tenth of 1% of the 200 million | ! .
o . Residues — Residues —
proteins in nature GABHE GABNKE
Embed & 32 g
— outer sum g7 = a ‘J i
° We now have a very good idea i I

D — Pairwise
about almost all of them distances

Residue-residue edges 3D structure

° Already being used to develop vaccines,

cures for cancer, and custom enzymes
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Multi-Agent Systems

A multi-agent system is like a team of people:
® Each agent has a specialty
° Work together to solve a problem

® One agent coordinates the efforts

Example:

® Al system looks at data daily for irregularities

@] Dig Insights

Multi-Agent System
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Humanoid Robots - Perceive, Process, Perform

° Many companies are working on humanoid
robots that can see and understand their

environments

Left Pillar Camera Fisheye Camera Right Pillar Camera

° Initially, will replace humans for jobs that are

dull, dirty, and dangerous

° In ten years, you may be able to get a robot to

do your mundane tasks for ~$20,000
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Onsights — Seeing is Knowing

o Al Vision allows us to understand and measure the real world

° Onsights, a computer vision company:
° Uses Al to identify shoppers as they enter a mall

° Tracks shopper behavior throughout their shopping

journey

° Can track hundreds of shoppers at once

° Can help to understand:
° How to best organize retail locations
° Impacts of in—store marketing

° How to optimize a store within a store to maximize

cross—shopping

@] Dig Insights

Standard OS Section
Viewed Purchased
1,201 88

Conversion Historical Best

Viewed M Purchased

K

1

CVR
7.32%

1,201

14



////2_5\\\\\\\\\\\\\\\\\\\\
t%/y//////g_:\\\\\
SIS

“\\\\\
l}//és
A\

,

iohts
2)

io Insi

Dig

<
N




Al Twins — Turning Data into Digital Doppelgadngers
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Win a trip to Chicago to attend Buzz

October 3" in Chicago
Highly interactive

Round table discussions led by Al experts and senior client-side

E . E
I researchers where you put your learning to work.

PowerPoint

Lanyards

Scan here to win!

Sales Pitches
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Want to keep chatting?

o] DigInsights L Upsiide

Our Al experts will be at our booth #412
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