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EXAMINING THE SCOPE OF DATA QUALITY PROBLEMS



Cleaned 
Respondents



Baseline Data Quality Issues



BAD RESPONDENT 
EXPERIENCE

WHAT CAUSES BAD QUALITY DATA?: TWO THEORIES

FRADULENT RESPONDENTS



WHAT CAUSES BAD QUALITY DATA?: TWO THEORIES

BAD RESPONDENT 
EXPERIENCE



WHAT CAUSES BAD QUALITY DATA?: TWO THEORIES

BAD RESPONDENT 
EXPERIENCE



WHAT CAUSES BAD QUALITY DATA?: TWO THEORIES

BAD RESPONDENT 
EXPERIENCE



WHAT CAUSES BAD QUALITY DATA?: TWO THEORIES

FRADULENT RESPONDENTS



WHAT CAUSES BAD QUALITY DATA?: TWO THEORIES

FRADULENT RESPONDENTS



WHAT CAUSES BAD QUALITY DATA?: TWO THEORIES

FRADULENT RESPONDENTS



What is the main driver of bad data 
quality: Poor survey respondents or 

poor survey experience?

BEHAVIORAL TRACKING

RESEARCH QUESTION



Bad survey data comes from bad 
survey respondents. 

But poor survey experience can make 
things worse.

BEHAVIORAL TRACKING

HERE’S WHAT WE FOUND 
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SOLUTION



BEHAVIORAL VALIDATION

• Suspicious behaviors (via event tracking 
+ Machine Learning)

• Attentiveness

• Honesty

COMPONENTS OF BEHAVIORAL ASSESSMENT
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HOW DOES THIS TRANSLATE TO THE REAL 
WORLD?
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Even under ideal conditions, close to 30% of 
survey takers are fraudulent  or disengaged.  
They make us see things that are not there.

A disengaged respondent profile can be 
identified and removed prior to the survey.

Avoid LSD effects in your research.

CONCLUSIONS



Thank you!

Are you sure you 
know who is taking 
your survey?



Thank you!
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