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A roadmap for 
improving accessibility
How to make research more accessible to people with disabilities

Kari Bassett (Verizon - Customer Marketplace Insights)

Accessible Insights Consortium

Scan QR Code for captions
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Up to 1 in 4
People in the general population have a disability (CDC, 2023)
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Source: Tyler Feder/Ten Speed Press

Results in a range of impacts & required solutions

Modalities impacted by disability 

Vision Hearing Cognition

Communication Mobility and Motor
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Today, the insights industry is only somewhat 
compliant with accessibility guidelines 
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MaintenanceLaunchDevelopmentPlanningRequirementsIdeation
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Is the product a success?

Is the product accessible?

Evaluative 

Research

Are we creating the right thing?

Is what we’re building usable?

Iterative 

Research

Who are the customers?

What are their needs?

Generative 

Research

Insights should be born accessible
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The Accessible Insights Consortium
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Goals

+ Ensuring people with disabilities have a voice in research 

+ Collaborating as partners with a shared vision

+ Aiming for continuous improvement 
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Today, our goal is to share easy wins to 
support accessibility in research.
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Easy wins
+ Build accessibility into upfront planning of research projects.

+ Disability status & assistive tech screener questions 

+ Accessibility requirements in supplier MSAs and RFPs

+ Time + resources budgeted according to familiarity/experience

+ Improve experiences for participants with disabilities.
+ Solicit accommodations as part of recruiting

+ Inclusive research design

+ Carry accessibility best practices through to reporting.
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Accessible design principles

P.O.U.R.
(Perceivable, Operable, Understandable, Robust)
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+ Sufficient text size and color contrast

+ Text alternatives/descriptions of important images

+ Captions for audio, and audio description for video 

Perceivable
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+ Interactable elements usable by keyboard

+ Able to navigate, find content, & orient themselves

+ Provided adequate timing to complete tasks 

Operable
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+ Plain language instructions, appropriate labels

+ Content appears & operates predictably

+ Clear affordances, error prevention/recovery

Understandable
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+ Compatible across OS, browsers & assistive technologies

Robust
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Accessibility doesn’t end with 
the respondent experience 
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+ Perceivable: sufficient color contrast, appropriate font size, 
descriptions & captions

+ Operable: correct reading order, in accessible format (like PPT, 
Google Slides)

+ Understandable: plain language, meaningful and accurate link 
text, unique slide titles 

+ Robust: works with different formats/devices 

Accessible design principles in reporting
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Provide text alternatives to visual information

Alt text & labels help orient screen reader users

+ Use context and intent to create succinct descriptions

+ Not necessary for decorative images

+ If there are charts, describe them!

Mobility and Motor
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Offer accommodations for presentations

18

+ Presentation available in advance - in digital and large print

+ Thank you again to Quirks for offering captioning during this 

presentation!
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If you are on this journey, 
we would love to learn from you!

If you would like to learn more, 
we are happy share!
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bit.ly/A11y
a11yresearch@verizon.com

http://bit.ly/A11y
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