


Neuromarketing ….

… Behavioral Science











It’s NOT about the 
bowl, bed, vacuum



PITFAL
LS

Failure to set the stage

Lack of  structure

Overemphasis on technology and science

Confusing jargon and terminology

Absence of  internal team alignment

Trying to do too much too soon

Neglecting the business case



GROUNDWORK



ORGANIZE



NURTURE EXCITEMENT



ESTABLISH A 
COMMON 
LANGUAGE



The process of understanding why people 

behave the way they do so brands can create 

effective messages, products, and solutions 

that captivate and inspire the hearts and 
minds of consumers and drive growth. 



UNIFY 
THE TEAM



Show a staircase, smaller steps, one at a time.

Overlay the words: REFINE IMPACTFUL SOLUTIONS.

REFINE 
IMPACTFUL 
SOLUTIONS



OPERATIONALIZE 

RESULTS



Groundwork

Organize

Nurture excitement

Establish a common language

Unify the team

Refine solutions

Operationalize





Groundwork

Organize

Nurture excitement

Establish a common language

Unify the team

Refine solutions

Operationalize





It IS about
less stress, more time, and happiness


