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Neuromarketing ....

... Behavioral Science


















Failure to set the stage

P IT l AL ] Lack ot structure
l y S X Overemphasis on technology and science

Contusing jargon and terminology

Absence of Internal team alignment

Trying to do too much too soon

Neglecting the business case
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ESTABLISH .
COMMON
LANGUAGE\




The of understanding why people

pbehave the way they do so brands can create
effective messages, products, and solutions

that captivate and inspire the
of consumers and






REFINE
IMPACTEFUL
SOLUTIONDS




INVESTMENT
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rganize

urture excitement

stablish a common language
nity the team

efine solutions

perationalize
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less stress, more time, and happiness




